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TH EO RGA V OF BRITISH ADVERTISING 
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Reproduced by hind permission of Guinness and S. H. Benson Led. 
WitHovut colour you couldn't see the ruby in a Guinness, and the powerful sales point made in a 
recent Guinness full-colour advertisement would be much more difficult to drive home. Full-colour plays a 
big part in the brilliant Guinness campaigns in Odhams Periodicals. For an established product, or a new 
product, full-colour in these three No. 1 magazines ensures the greatest impact in modern advertising. 
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ere ; HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS 
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ADVERTISER'S WEEKLY 


To The Editor.. 


Colour aids to 
overseas sales 


Sim In recent jssues the prac 
uce of using colour transparencies 
and a stereoscopic viewer for ex 
port sales promotion has been 
commented on lo my oertain 
knowledge a manufacturer of 
decorated pottery was using this 
method about two years ago 

While engaged on taking 
several) thousand 35 mm. colour 
transparencies for the Festival of 
Britain we supplhed many hun 
dred duplicates to manufacturers 
of pottery, carpets, etc., for over 
scas sales promotion. These were 
viewed through an illuminated 
enlarging viewer and enjoyed the 
added advantage of being used 
as colour copy for reproduction 
in catalogues, leaflets, etc It 
would be considerably less prac 
make blocks from the 
stereoscopic slides which 
also tend to be less accurate 
when produced in numbers as far 
1% colour is concerned 

J. D. Macauray 
Sales Executive, 
McLeish & Macaulay, $.W.7 


tal to 
smalicr 


Dumbness—or 
humanity? 


Stim,--1 have found the corres 
pondence initiated by Pat Auld 
most interesting. The “dumbness” 
or “humanity” of the public must 
hold and horrors for any- 
OMe miked up in advertising 

Which of the two maxims ts 
correct I do not know Some 
times when a complete scheme 
i ready on the table, an abso 
lute winner from al! angles, I have 
a terrible feeling that the only 
rerult from our “dumb human” 
friends is that “They will simply 
wag their great long furry cars 


poys 


Kenner tH HAR TsHOoRN 
201 Hampstead Way, N.W.11 


(See Leader page 256) 


They blamed the 
printers 


Sim A manutacturer spending 
e than £100,000 each year on 
ivertusing and sales promotion, 
advertised in national 
cwspapers and Magazines with a 
srucular story. Running along 
¢ base of the advertisement was 
ine offering a booklet on 
branch of the business 
unded interesting, so we 
ned them as soon as 
ric the following morning to 
10 4 COpy The booklet was 
used by the neat post 
ng happened [his same 
took place again two days 
Another promuse, 
nothing was done 

Perhaps the publication was 
precious and interesting 

in we first supposed, therefore 
we wrote a letter to confirm our 
two previous requests. Six days 


wentiy 


specia 
It » 


wards 


IN THIS ISSUE— 
first of a series on advertising 
agency accounting—page 262. 
NEAT WEEK'S issue will include 
a description of a poster con- 

tractor’s planning system. 


ind six nights later a representa 

ve of the company called for an 
ippointment not previously 
Without the booklet 
Ihe excuse was that the delay 
was entirely due to the printers, 
and that it would definitely arrive 
five days later 

How often does this 
organisation an 
system really occur 
| arge advertisers 
too -seem to be 
statements in one advertising 
breath, and then contradicting 
them in the next. 

Must so much thought, moncy, 
time and effort find its way down 
the drain? Sales were never made 
with such an outlook and policy, 
| am sure. 


srranged 


lack of 
absence of 
every year? 
and smal! ones 
making simple 


ALAN Brris 
Alan Betts & Associates Lid. 


Malayan market 


Sm,-—-Carstairs Turner (in his 
letter of July 24) should know 
better than to quibble about the 
population of Malaya sit 
Singapore is always taken, fo 
purposes, as beir 
ut of the Malayan market. as 
inyone with practical experience 

that part of the world knows 


narketing 


One 
on a 
seven 
market 

On the subject of press cover 
age in Malaya, however, it is um 
portant to remember thal some 
8U per cent of the circulation of 
the English papers is amongst the 
Eastern peoples (1 wish we 
could get away from ths 
European” and “Non-European™ 
mentality. It so out of date.) 
The Western section of the mar 
ket is Very Small, Dul in my 
opinion to reach the Eastern 
peoples with the highest purchas 
ing power, the English press must 
be seriously considercd as the 
premier medium, 

It was not my intention, how 
ever, to survey the press in this 
market but merely to try and 
give some help in the marketing 
approach which so often seems 
to baffle people who lack first 
hand knowledge of thar part of 
the world 


can still reckon, therefore, 
total population of about 
million for the Malayan 


H. DescHAMPSNEUPS. 
Head of Overseas Department. 


Castle or church? 


Sik,-1 cannot agree with your 
comment on my previous letter 
Uuly 31) While a church would 
be meaningless in relation to the 
theme of the Lea & Perrins adver- 
tusement, surely One might reason- 
ably expect their sauce to be used 
in a castic? 

And in a Scottish castle (note 
the flag) the fact that “il’s econ- 
omical to use” (see copy) no 
doubt would be an extra induce- 
ment in the estimation of a mere 
Sassenach. 

R. S. McLenran, 
14 St. Vincent Place, 
Glasgow, C.1. 


Print quotations 
Sim, 
the article by 
(August 7) with reference to the 


1 was interested to read 


Brian Hilton 


variations in print quotabons 

Let us review these prices from 
| not only that which 

buyers see, ic, the 

finished price per 1,000 

Firstly, the overheads of each 
individual printing house vary 
considerably, which must reflect 
the hourly cost rate 

Secondly, the estimator must 
in the close possible align- 
ment to the average speed of al! 
departments. This speed usually 
reflects the quality of the finished 
product 

Thirdly, the availability of 
nachines will affect the working 


quote 


Avuoust 14, 1952 


ot the job in question This 
usually affects the final price. 

Fourthly, the amount of work 
in the house usually affects the 
margin of profit which also must 
account for the difference in price. 

Also, the distance of the print 
buyer from the particular printer 
would sometimes affect to a small 
extent the amount of carriage 
necessary. 

Finally, knowing the fallibility 
ot man, surely there is a possi- 
bility of error in the lowest and 
also the highest prices? 


F. Blowers. 
67 Grasmere Street, 
Bolton. 


Hardboard prices 

Sin,—1 was particularly § in- 
terested in A. W. J. Lindsell- 
Stewart's article on materials for 
display production Uuly 24), but 
was surprised to learn that he 
finds the hardboard market “a 
nightmare.” He quoted prices of 
imported boards as high as 
62s. 3d. per 100 square feet and 
States that current prices are now 
a free-for-all. 

May I point out that my com- 
pany sells Industrial Hardboard 
at the fixed price of 27s. per 
100 square feet, ex works. 


C. P. Spurr. 
Advertising Manager, 
Celotex Limited. 


Sandwich girls 

Sin,—In your issue of July 31 
you reported that “shopping 
crowds in London's West End 
goggied when these new-style 
Elizabethan sandwich-giris 
paraded the pavements ... an 
idea that would case the current 
textile slump.” 

This sales drive for the Textile 
Centre was handled entirely by 
this company. 

Cuas. COLLINS. 
Chairman, 
Downtons Ltd. 


ORFOLK STUDIO; 


24, BRIDE LANE, LONDON, E.C.4. Tel. CENTRAL 3/72 
The home of /OEAS for nearly haf a Cenliry 
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Tycoons buy both... 


ws) 


‘Tue MAN who reads The Economist is the successful man. He is 
the man whom we symbolise—not altogether seriously—by the 
figure of the tycoon. The man who spends in two ways. Hand- 
somely, on himself. And vastly more handsomely on behalf of the 
companies that he directs. The range of his needs is wide: from 
personal luxuries to industrial plant, consumer goods to capital goods 
and services. 

In The Economist, his favourite paper, the tycoon expects to find 
advertised the things that he wants to buy. That is why sales of 
space in The Economist have more than doubled in the last few years. 


The Economist 


22 RYDER STREET LONDON SW1 WHITEHALL 1511 


Some of the advertisements that appeared 
in The Economist of August 9th, a normal 
holiday-period issue :— 


PERGUSON TRACTORS; ALLIANCE ASSURANCE, 
SAMSON CLARKS; REED PAPER GROUP; 
WHOLESALE TEXTILE ASSOCIATION; TUBE 
INVESTMENTS ,; OLD ANGUS WHISKY ; WAVY 
NAVY TOBACCO; HUMBER PULLMAN; MAC- 
MILLAN, BANK OF THE MANHATTAN CO.; 
TRANS WORLD AIRLINES; DAIMLER; SHELL 
CHEMICALS ; SIMON ENGINEERING GROUP ; 
TELEPHONE RENTALS; DURALUMIN; 
GOODYEAR TYRES ; MARLEY TILE; ANGLO- 
IRANIAN ©'L ; NEWTON CHAMBERS ; BRITISH 
TRAWLER DAILY MIRROR; CHLORIDE 
BATTERIES; BRITISH IRON & STEEL 
FEDERA!!ON ; IMPERIAL SMELTING; etc. 


1952 
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Periodicals plan their ‘cheaper paper’ future 
‘Picture Post’ price cut: 
Million sale guarantee 


BIG CIRCULATION RACE STARTS 


eg a Picture Post will be reduced in price from 64. 
to 4d. beginning with next week's issue, on sale August 20. 
A big increase in sales is expected as a result, and an immediate 
circulation of one million is guaranteed to advertisers. A pro- 
rata refund is offered to advertisers if sales fall below this figure. 


RATE CUTS 
T T . 
UNLIKELY 

Reduction in price and increase 
in supplies of mechanical print- 
ings is unlikely to lead to an 
early lowering of periodical and 
trade and technical journals’ ad- 
vertisement rates. 

Typical of the views expressed 
by a number of publishers is that 
ot H. E. Craddock, director of 
Associated Iliffe 

While the reduction in paper 
prices afforded welcome relief, he 
said, against it must be set the 
heavy increases in wages, print- 
ing. and other costs; so that no 
reduction in advertisement rates 
was likely 

Freeing of supplies 
enable Iliffe to increase 
circulations Several of their 
major circulations had been 
pegeed and they would now be 
pegged at a higher level This 
applied, for instance, to Autocar 
and Motor-C yele 


“~ 
Sale ahoy! 

The Board of Trade and F.Bui 
are considering a proposal for a 
floating trade fair to win export 
sales 

The scheme, proposed by 
Richard Levin, who designed the 
Festival of Britain travelling exhi 
bition, envisages a fleet of seven 
large and 300 |ittle ships visiting 
the world’s ports to display 
British products 

Average cost to 1,500 exhibitors 
would be £2,000 each 

Mr. Levin, who wants to start 
the seaborne sales drive next year, 
says an 8-month tour would show 
t profit exceeding £1 million 


would 
their 


Took poison in 
Turkish bath 


A verdict of suicide by poison- 
ing while the balance of his mind 


was disturbed by ill-health was 
recorded at a Westminster inquest 
on Tuesday on Frederick Valen- 
tine Carpenter (61), who was 
found dead in a London Turkish 
bath last week 
Mr. Carpenter 
director of BSP 


was Managing 


Studios Ltd 


This is the first major develop- 
ment in what promises to be a 
big circulation race in the period: 
cal field this autumn 

George A. Cooper, advertise- 
ment manager, Picture Post. ina 
letter to advertising agents, states 

“It is our belief that if this 
country is to be able to afford 

to maintain its standard of liv 

ing, some prices must come 

down Furthermore, we are 
convinced that the present 
situation demands bold and 
vigorous action on the part of 
those companies who wish to 
continue to occupy leading 
positions in industry and com 
merece 

“Our confidence in the suc- 
cess of these new and stimulat 
ing plans is such that we will 
guarantee advertisers a circula 
thon of at least one million at 
the new price of 4d. From the 
issue dated August 23 until the 
end of the current 

peried we undertake, 


circulation of any one issue 


does not exceed one million to 
refund to advertisers a pro 
rata cost of their space 
“No guarantee has ever been 
more absolute and an audited 
statement of circulation will be 
produced weekly for all adver 
tisers who have space in the 
various issues.” 
Announcing the selling 
cut, Hulton Press stated 
“This is the first price reduc- 
tion of any national newspaper 
or Magazine in Great Britain since 
the war The publishers are 
proud to join those companies, 
such as the Ford Motor Company 
and many others, which are 
countering the dangers of infla 
tion and planning to meet the un- 
certainties of the future with the 
same challenging policy 
‘Abnormally high paper prices 
during 1951 forced Picture Post 
its price first to Sd 
to 6d These paper 
have now passed their 


@ Continued on next page 


price 


prices 


LATEST FIGURES 
AT A GLANCE 


Jan-Tume Fully - Dex 
1asz 1961 

dior Mas * 

Angier's News 

end Sea Pisher’s 
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BIG AD. CAMPAIGN 
PLANNED FOR 
— PURE POsT’ 


m now possible, b 
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advert 
will announce 
and many new 
Beginning on 
biggest advertising 
able have bee 
the Daily Expre 
r, Da Mail News 
‘iar, Sunday Expres 
5 cia) papers 
the editorial deve 
Picture Post begins 


of es wilt 


compare 
July-December 


1951 


Hulton profits 
show drop of 
£302,427 


N final dividend is 
nended for the year ended 
1952. by the board 

An interim of 

been paid on 


recom 


S0-S1 of SO per 
but the 
held by 
Hulton 
into De 
n that 


cent 
s0.000 shares 
Edward 


conver 


the hainman 


been ted 
fert did not 
fina 


participate 
tax was £19,340 
of £42,427 
7S (£168,647) 
£156,120) 
ribute the bad 


bef ore 


tax of £4,565 

directors 
resuits tk 
Increased paper cost heavy 
sses on Pi Post i particu 
ther mereased 
y £50,000 in 
demand 


whit 

Pp bin 
msues « 
th 


uneral 
and ct 


demand fo 


angcs if 
advertisin 
ing the ist three months 
financial year, and expen 
mection with the 
Goi (now firmly 
sblished and making profit) 
periodicals in the group 
e exception of Picture P 
expected to make a profit in 
the current financial year im the 
at unforeseen circum 
“ms are being taken 
of Picture 


ona 


unchin 
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wend 
position 
Ord 


to 6s. 6d. on 
tatement 


nary dropped 2s 
the company's 
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‘Manchester Guardian will put 
news on front page soon 


harman of the Man 
dian and Evening 
Nas mnfir 


Guardian has devel con 
siderable national sz and 
med tha that the local nat 

C,uardian Wil f mt ff 


hester mt page 


outside Man 
stressed that 
plated 


yap 
pape 


1 ts front page 


date 


ange w 


can 7 1 nite 


autumn and its style 


will not be altered 


admitted 


is [he Main reason 


hange that the Mr. Scott thar 


——— 


the Guardian's 
present readers to be distressed 
by the change all readers are 
highly conservative on the sub 
ject of the make-up of their 
daily paper”’—but he believes 
that after a few wecks they will 
come to approve of its new ap 
pearance. He is convinced that 
the change will make the paper 
more acceptable to new readers 
and to casual 


pects some of 


customers. 


Dublin strike 
c ontinues 


strike, which 

thout national 

Sundays and 
print 

“ ts filth week 
no nearer soution 

exception of the Irish 

kers’ Union, all the 

cerned have agreed to 

sbour ¢ s award 

ek for craft workers 

or other males 

but the Dublin 

Association has 

nion on whether 

rs will accept 

women workers 

d of 3s. 6d. per 

ast week 

t was 


job 


ourt 


but 
with 
stated that as 
were away on 
wt would rer 
August 


Shaking on it 
Two editors and 
a gum tree 


The editor of the Kensington 
the Mar i News 

met the edit { the 

ton News inl and 
planted an American tree 
outside the London pape: s office 
dship 


voll 


announced that 
oduce staff 


S$ month 


culs 


continue) some 


few employees 
1 has been taken 


Evening Mail 


ms 


Chetenas onus’ for “The distri of Kemingion 
advertisers was named afier a 


from America had been 
s who hooked ned by Kensington Gardens 
alloca gph years ago and ied the 
district where 
returned hon 
has 
Wworas 


have 


fd 
1),.000 copies 
the district 
ory area for 
Governme 
Washington 

friendship between 
Maryland, and 

London, began 
igo through the exchang 
the column 
Kensington News and 
(U.S.A.) Cit 
since amalgamated 
land News but the 

continues as a re ar 

both papers 

cture Mrs. Mildred 
nan, edito vf the 
section t the 


Mrs 


this 
d mu m 
sed from 


heorut any 


nounced 


depart 


Ken 
Kensing 


scmcnt 
cided tx 


shown 


through 


Vews (left). g 
Denny, edite 
tgton News, before 
planting ceremony 


Local and national 
Newspaper sales 
. * * 
still rising 

Iwo more national newspapers 
have published their July figures 

The Daily Express whose 
han.-June figure was 4,042,141, 
raised this to 4,118,848 during 
July 

The Daily Herald 


July was 1,960,057, 
with 1.965.504 in 


Bournemouth 
average sales for the first half of 
the year were 437.020, against 
during the last 


figure for 
as compared 
June 

Times series 


38.320 (A.B.C.) 
sik months of 1951 

Croydon Advertiser 
proved from 72,986 
1951) to 74,910 Uan 

) 
Net sales figures from January 
June announced by (¢ 

advertisement manager, 
Home Counties Newspapers Ltd., 
are Luton Pictorial 15,498 
(14.164 July to December 1951); 
Leighton Buzzard Observer 6,865 
(6,444), Hertfordshire Pictorial 
8.759 (8.441). Bucks 4idvertiser 
?.816 (8.582), Dunstable Borough 
izette 5,034 (4.850), Harpenden 
Free Press 2,932 (2,838), North 
Bucks Times 2.621 (2,862), The 
Luton News 37.386 (37,085); 
West Herts Post 11,430 (11,040), 
Saturday Telegraph 24,716 
(23.928), Bletchley District 
Gazette 3.008 (2,891), Home 
Counties Newspapers Group 

126,765 (122,795) 

A.B.C. figure for the 
Evening Post for the first 
this year s 129.507 ( 
with 128,004 July 
19S] That for The 
Un i $4.647 (858.671) 

The Burnley Ex; 
a certified net sale 
copies per week 


series im 
Uuly-Dec 
June 1952, 


Bristol 
half of 
compared 
December 
Post Green 
ress announces 
of over 62,000 


Rate cards in one 
folder 


Westminster Press Provincia! 
Newspaper Ltd. have produced 

folder containing rate cards for 
their 36 publications Slots in 
the folder keep separate the cards 
for the four morning papers the 
nine evenings, one Sunday, and 
22 weeklies, each group of cards 
being marked at the corner with 
4 distinctive colour 
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Some posters ‘censored’ — 
others left uncovered 


Digby Wills Lid 
play for the Pure 
Lid. Constru mn 
facture was by Abbey 


designed this dis 
Lemon Juice Co 


jesign and 


rmrecantia 
Displays Lid 


Dignity—and 
higher fares 


The carrying of advertisements 
on the outside of buses would 
prevent increase in fares at 
Southport it was stated at a mect- 
ing of the Town Council 

Attacking a suggested fares in- 
Councillor A. H. Alien 
said that enterprising bus.ness 
methods would provide opportu 
nities to carry on without asking 
the public to pay more. More 
use could be made of advertising 


on buses and 1 huge income 
could be derived from that 
source,” he emphasised 


But bus 


attacked by 


advertisements were 
Alderman Sur 
Herbert Barber Do the Ribble 
buses bear comparison with 
Southport’s buses painted red and 
cream” he asked hope 
Southport ts a dignified town and 
wil] not agree to advertising being 
placed on the outside of buses.” 
It was decided to increase the 
fares 


B.D.A. branch for 
Glasgow 


A new branch of the British Dis- 
play Association has been formed 
at Glasgow 


First lecture meeting is to bh 
held Septemb 5S in the Build 
ing Cent 425 Sauchichall Street 


The speaker will be R. L. C. Tate 
Lighting Services Bureau 


Interested persons should contact 


the hon. secretary. C. J. Savage, 
26 Monkland View Crescent 
Bargeddic, Lanarkshire 


NOVEL CALENDAR 

Rapidate Publishing Co., Ltd., are 
introducing a new calendar pad (for 
atta gt firms’ own calendar 
designs) which incorp » novel 
date fram Month-to-view sheets 
are slotted so that the frame can be 
fixed to each day 


chin 


porates 


‘B.P.A.A. IS OFTEN 
BLAMED WRONGLY’ 
A, E. Aylward 


In some parts of Birming- 
ham posters of a chorus girl 
had “censorship strips” pasted 
across: elsewhere the uncen- 
sored version of the poster 
appeared. 

Explanation of the discrepancy 
is given to ADVERTISER'S WEEKLY 
by A. E. Aylward (director and 
d Allen & Sons 
Speaking in his capacity 


Association, he said 
sensationalism 


Advertising 

“| deplore the 
of the section of the press which 
made a story for its public to the 
extent of. publishing the uncen- 
sored version-—even though, as a 
small illustration without the 
colours and wording of the 


poster, it loses much of the signi 
ficance which gave rise to the 
censoring 


No control on 

private sites 
“Unfortunately, the Joint Cen- 
sorship Committee—-which com- 
prises, not only my own Associa- 
tion, but also the London Poster 
Advertising Association, the Solus 
Association, and the British 
Transport Commission commer 


cial advertisement division—can- 
not control posters appearing 
on sites privately owned by 


theatres, and that explains why 
uncensored posters were on dis- 
play at the same time 

As an Association, we are 
often blamed for which 
eppear on theatres and private 
sites 

“Last year, it will 
there was an outcry against the 
growth of posters displaying 
nudity, and the press joined with 
us in controlling such posters as 
far as possible 


Not keepers of 
morals 

“We do not set ourselves up as 
keepers of morals. But I am 
certain that, without the control 
exercised by the Joint Censorship 
Committee, the displays would 
become most objectionable. The 
Committee has a job of work to 
do. in exactly the same way that 
the press considers it necessary to 
say ‘Yea’ or ‘Nay’ to advertise 
ments to appear in its columns.” 

The poster in question adver- 
tised a show at the Aston Hippo- 
drome, the manager of which, 
F_ J. Studd, js quoted as saying 
“The ban is futile. You can see 
far worse pictures On any book- 


posters 


be known 


stall, or even on ties sold in some 
of the shops 
“The show itself has been 


passed by the Lord Chamberlain 
and these bills were displayed 
without any objection in Wolver- 
hampton only last week.” 
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To announce the 100th issue of “C 


ourier” in November 
Publications are issuing an amusing promotion piece 


Norman Kark 
featuring this cartoon 


of a cricket match 


‘P.R. campaign would stimulate 
respect for chemical industry’ 


Coronation year 


advertising 
Everywhere advertising for 
Coronation year is being 
planned—not only the direct 


and decorations, souvenirs and 
souvenir 

This involves many prob- 
lems and calls for much 
original thinking if results are 
to be distinctive and worthy 
of the occasion. There are 
many questions to be 
answ b> 
To suggest lines of ap- 
proach, to give ideas for 
presentation and production, 
“Advertiser's Weekly” will 
publish next week a special 
Coronation Year Advertising 
Supplement. 

In its pages, expert 
butors, including 
Wadman, Abram Games, F. 
Russell Baylis, President of 
the British Federation of 
Master Printers, Horace R. 


ideas for copy and v 

and describe some of the 
techniques available to adver- 
tisers preparing their 
Coronation advertising and 
display 


The British chemical industry 
is chided for collectively doing 
nothing about public relations, in 
a recemt wsue of The Chemical 
Age 

An editoria] stated 

For an individual the unsung 
path may be laudably followed 
and credit, if it ts due, may still 
come in the end For the vast 
and almost abstract aggregation 
of effort that we call an ‘industry’ 
there cannot be similar hopes of 
unstimulated respect. And these 
are days, far more than in the 


past, when public opinion can 
decide the course of enter 
prise 

The Association of British 


Chemical Manufacturers has dis 


played some awareness of the 
problem though no truly full 
blooded puble relations plans 
have yet been launched; collec 
tively the industry seems only 
partially convinced that it is 


worth letting the ordinary public 
know more about its work and 
national contributions. Even the 
individual efforts of some of our 
large and progressive chemical 
companies seem to lack per 
sistence and continuity.” 

The journal praised the Manu 
facturing Chemists’ “Association 
in the United States for “initiat 
ing its new public relations pro 
gramme with commendable 
realism 


HATTERS’ HAND-OUT IS CRITICISED 


A publicity hand-out to the 
press by the Hatters’ Information 
Centre comes in for strong criti- 
cism in a leading article in the 
current issue of Men's Wear. The 
document was headed, “Psycho- 
logy of hat wearing.” 

The article declares 

“It is reasonable to assume 
that the object of the Hatters’ 
Information Centre jin issuing this 
notice was to promote hat sales 
If so, then it would be difficult to 
conceive an article that would so 


th ughly reverse its object 


om beginning to end, the 
author guys, and, in places, 
almost ridicules, the habits of 


British hat wearers. Readers are 
told about the vanity and weak- 
nesses jin their character that 
make them decide on a particular 
type of headwear 

Hardly anything is said about 
the man who doesn't wear a hat 
and nothing in the notice would 
be likely to convert him! And the 
first word in the heading of this 
press notice was psychology!” 
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Renewed demand may bring back scarcity 


in the paper market 


PRICE DROP POSSIBLE: BUYERS 
KEEP KEEN WATCH ON TRENDS 
ENEWED demand is expected in the paper market within 
l the next few months, despite the heavy stocks now held. 
Our paper trade correspondent, reviewing the trend of the market 
this sear, comments on factors which may produce, once 
again, conditions of relative 


scarcity. 
In t inst ‘ 


Vewsprint stocks 


ogain increase 
May in 


nonths of this 
ton changed 
surprised Newsprim stocks im 
perienced execu i by 8.700 tons to 148,700 
(writes ghest figure since 1949 
the . first were 160.800 
mills had ful lowed on 
“3 «6wwere «high March 
but they st given im the 
which followed R of Statistics 
the Korean war ws that imports of 
finally lost its mmpetus June were 26.200 
d wide inflation had pro ared with 20.400 tons 
effect on the British 22,000 in) April 
ind the Governmen: P ~ Western Daily Press 
with the need to Two Freds match Mirror and the Brist 
of imports. One of . “i series, were referred to at 
taken was to put a incentives service at Old King S 
the prices for wood and Church Bristol by 
ted fr other than heen selected for the ap secretary and 
* ne ipuist College 
and sllocate a v wket match, to be detieon 
of sterling, whict , i| Hurlingham on Septem magnifi ent 
exceeded, for the i) The Advertisers and many capacities Dr. Tonguc 
raw material ‘ side w skippered by We ca Ne nan awit 
was shrewdly timed Auld, of Auld & Tilbury Ltd cmt with ws today ia ying 
he Press and Print side by tribute to a fine char > i 
bb (Berrows News world 
a great 
church when, just 
{ Allen as ch 
nanaging director of W 
Son Lid., completed 
h The Western 
to Mirror 
heerver 
He came to The W , 
on May 14, 1888 1 hecame 
d rector in 19 It is 4 
hing to have men 
in this realm 


yea 
now root or 


nlo 


ven 


ortex Plastic Skin, now appearing on 
n Underground lustrated by Rignall and prinied photo-offset 

Horrocks & Co., Lid. Wt was designed and produced 
Greer Lid Seon & Bowne Ltd 


Black and white 
ads. will show 
colour symbols 


“Gay Emu colours” will be the 
theme of an extensive autumn 
promotion scheme to be launched 
shortly by Emu Wools Ltd. And 
Lo overcome the difficulty of con 
veying the impression of colour 
in black and wh te spaces in news 
papers svecial symbols have been 
designed for use in association 
es th seven new autumn fashion 
shades 

The colours to be featured are 
pillar box, claret cup. windsor 
blue, dusty lime, diamond blue 
oyster grey, and Indian copper 

Newspapers, women's periodi 
cals trade press advertising 
and film publicity will 

On October 11 there 
a full colour back cover 
in Woman Also 
included in the schedule are half 
Pages in colour in other women's 
periodicals and supporting spaces 
in the Daily Mirror and women’s 
papers. The advertisements will 
nclude a free offer of a knitting 

ttern a “Guide to Even Better 

itting.” 

An Emu filmlet in colour will 
be shown at 249 cinemas in 195 
towns throughout the British 
Isles. Peak period of the cam 
paign will be from October 6-18 


Carriage 


colours by 
our 


by for 


TOCAS 


Memorial eeavico for 
A. A, Allen 


The Christian ideals 
A. A. Allen, who was ch 
managing dire of 
& Son Lid... propricto 


“crease f 
4500 tons in 


lat 


he 


clor 


funeral 
neasures Baptist 
ceiling a Db f J 
pulp 


dollar § 


strong representative 
Taihas om 


oes ds cr 


referrng to M Allen's 


amount 
work for th hapel in 


iid not be 
irchase of this 
This 


certain 
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the 
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‘STABILITY’ SOON elt ys ar one 


Sir Ralph Reed, chairman, Street Column Club 
Albert F. Reed & Co., Led. “ ~ this N_A.BS. match 
at the company's annual meet- port t n addition to the in 
ing on Tuesday said: already announced 

“We are oil) facing a severe w ng turth t offers have been 
recession in trade. . + At ce al for 
present there are no indica- ‘ Haw rth 
tions of a general revival of lon M 


demand, but we have confi- Dick Simmons, 10s. for ever 
Ree Palmer. Further offers fine 


entives will be welcomed d 


ov 


nosters 
Da "re f be 
ind 


the 
used 
will be 
idvertisement 
llem Pre 
nanaging 


nristian 


the not distant future, and 

when the paper market regains 

stability, which we do not . 
expect to be long delayed, our 7 
eas | 

a 


~ 


products should again be in 
sufficient demand to give us a 
high level of production.” 


with a falling off of 
the demand for Scandinavian 
pulp in North America and in 
European markets The North 
Furopean pulp suppliers could no 
longer to the high prices 
their material commanded in 
warkets other than the British 
Not without protest, the pulp 
supp ers the British 
ceiling represented 
1 reduction of over 25 per cent 
on existing prices of chemica 
pulp. The pulp market has con 
tinued weak, with the result that 
an even lower series of ceiling 
prices were announced by the 
British Government for the third 
und fourth quarters of this year 

The explanation for the drastic 
decline in pulp prices is to be 

@ Continued on page 289 


to comende 


mont 


rccented 
prices, which 
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tf Thos, Cow 


he “woes he 


fotai number 


artment 


rising 


Association's recen 
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holders in 


he 


They are wonder 


am 
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publicity 
is cong 
Williams 


ma 


H 


ratu 


when an “Emu Colours Fort- 
night” will be held. This will in 
clude a window display competi- 
tron with £325 in cash prizes 
Blocks will be supplied for local 
press advertising 

Another innovation will be the 
presentation of an Emu badge for 
children in exchange for four 
Emu Botany skein tickets 

The scheme is beine handled by 
Willings Press Service Ltd 


Salt sellers 

Cerebos Lid. have been in 
formed by the National Institute of 
Oceanography that their 14 tb. tins 
of household salt are so strong that 
no special containers or parachutes 
will be used when 120 of them are 
dropped from the air to the British 
North Greenland Expedition, 
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LICENCE SOUGHT 
FOR SPONSORED 
TELEVISION 


‘Ad. agencies are 
very interested’ 


LMOST all the leading 
advertising agencies ia the 
country have shown “very con- 


plans of the recently-formed 
Associated Broadcasting De- 
velopment Co. Lid., which this 
week has applied to the Post- 
master-General for a licence to 
operate sponsored television in 
this country. 

This is revealed to ADVER- 
risers Weexty by Norman 
Collins (chairman and managing 
director of High-Definition Films 
and former controller of B.B.C 
Television), one of the directors 
of the new company 

Large numbers of 
have been received 
mercial concerns, states Viscount 
Duncannon (of Robert Benson, 
Lonsdale & Co.) another director 


inquiries 
from com- 


Will continue contact 
with agencies 

Exploratory talks have taken 
place with the Association for the 
Protection of Copyright in Sport 
with a View to putting such events 
as the Derby and Grand National 
on sponsored TV or big-screen 
TV in cinemas. The new com 
pany “fully recognises the impor 
tance of copyright protection to 
the proprietors of sporting events 
which are televised.” it is an 
nounced 

Many hurdles will have to be 
surmounted before sponsored 
televising by the company will 
becory: a reality. Mr. Collins ex- 
plained. These include a recom 
mendation from the Television 
Advisory Committee on the ques 
tion of wave-band availability; 
the laying down, by a controlling 
body not yet appointed, of the 
terms on which licences may be 
granted; and a _ Parliamentary 
debate 

Referring to the interest shown 
by leading advertising agencies, 
Mr. Collins said that al! of those 
consulted had pointed out that, 
until there was a substantial num 
ber of viewers, the project was 
¢f no interest to bie advertisers 

In the meantime, he said 
periodical contact would be 
maintained with the agencies so 
tnat progress could be reviewed 
and programme possibilities dis- 
cussed 

Lord Duncannon states: “The 
earliest we shall operate spon- 
sored television in Britain will be 
in the region of two years—at 
least.” 

Other directors of the new com 
pany are: Sir Alexander Aikman 
(chairman, Electrical & Musical 
Industries), Sir Alexander Korda 
Sir Robert Renwick. and C. O 
Stanley (chairman of Pye Ltd) 
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Publisher ran ‘a crafty racket’ Counsel 


*£€2,500 in 10 months’: Canvasser jailed 


Found guilty on charges of ob 
taming money and attempting to 
obtain moncy, by false pretences 
when acting as an advertisement 
canvasser for the Ex-Services 
Annual, Walter B. Booth (G8), of 
Bury Road, Cottington, Bury, was 
sent to prison for 12 months at 
Oldham Quarter Sessions last 
Thursday 

The Recorder, agreeing with the 
verdict of the jury, said he had 
little doubt that Booth had ob- 
tained large sums of money from 
a considerable number of people 
during 1951 and the early part of 
1952 by making representations 
which he knew full well were 
false. 

He had induced many manu 
facturers and others to believe 
that they were giving money to 
Services’ charities, when in fact 
they were giving it to Booth and 


4 canvas banner to 
motor circuit was 


of the day 


cover 
recently 
before the 


the new Rootes Group 217 ft. by 
prepared in record time by Mills & Rockleys Lid 
Daily Express” 
publicity department of Rootes Group 
was completed and delivered to Rootes factory at 


his employer. He understood that 

Booth had obtained £2,300 
Vincent Donohue, of Nelson 
Square, Bolton, publisher of 
Ex-Services Annual, who had em- 
ployed Booth, said that he had 
warned him against using the 
names of charitable objects when 
soliciting advertisements. He had 
made it clear to Booth that none 
o: the proceeds went to charity 
B. H. Gerrard (defending) 
said that Donohue had been run 
“a low and crafty, cunning 


Booth stated that he was in- 
formed by Donohue that a por- 
tion of the proceeds was given 
to charities 

Booth was charged with obtain- 
ing £80 17s. by false pretences, 
and attempting to obtain 15 
guineas by means of false pre- 
tences 


La 
3 ft 


Mills 


wording for 


sponsored Grand Prix 
One hour later the 
1.30 am 
stafl where it was fixed by 7.30 a.m 


6 in 


& Rockileys 
the « 
on the Saturday 


F. P. Hinchliffe 
sand that Booth, when sociliting 
advertisements, had represented 
that a portion of the proceeds for 
the magazine would go to ex- 
Servicemen's charities 

publication im question 
might appear to be a patriotic 
magazine, having a photograph 
of the late king on the cover and 
photographs inside of other 
members of the Royal Family, 
soldiers and statesmen 

Mr. Hinchliffe suggested that 
if the magazine were closely 
examined it would probably dis- 
close itself in its true colours as 
a sham. The jury might regard i 
as @ magazine of a somewhat 
despicable character During a 
period of about ten months in 
1951 Booth received one-third of 
the profits, which amounted to 
£2,500, and Donohue got £5,000 


prosecuting, 


sien on the Silverstone 
41 five o'clock in the afternoon 
received a message from the 
hanner was received. This 
taken to Silverstone by their 


permanent 


mvas 
and 


‘Kite’ mark requires publicity 


A publicity campaign is needed 
to put over successfully the full 
significance of the “kite” mark, 
the new sign of the British Stan- 
dards Institution which will be 
used on pillows, bolsters 


is emphasised in a leading 

article in the Drapers’ Record 
The article states: “Use of the 
mark is one thing. Understanding 
by all distributors and consumers 
Wf its meaning is quite another 
matter, however 
“Recognising that the public 
as a whole has become increas- 
ingly quality-conscious, many 
traders will welcome the ‘kite’ 
mark as a means of convincing 
consumers that they sel] worth- 
while merchandise on which 
reliance can be placed. And some 
shops and stores are understood 
already to have made plans for 
launching the new standards, as 
different departments are affected. 
by including information in local 
publicity and displays 
“BSL. ‘certification’ 
lent to a branded line. 
marketing similarly so that al! 
concerned, from wholesaler to 
ultimate user, shal] become fami- 


is equiva- 
and needs 


lar with the mark and appreciate 
precisely what it indicates in 
respect of particular articles 

“The only way to put 
these quality standards is by a 
publicity campaign— first to 
traders and then to consumers.” 


over 


Electric wall-maps 
on the Riviera 


What is described as the “terrific 
success” of the Davis Advertising 


Services illuminated wall maps 
on the French Riviera is reported 
to have almost swamped the 
Manchester firm's recently opened 
French branch 

On Saturday, L. M. Balcombe 
(director) leaves England for 
Nice, Mentone and Monaco as 
well as other resorts in the South 
of France from where urgent 
orders for the wall maps have 
been received. Inquiries have 
also come from Italy 

Mentioning that English adver- 
tisers have n showing great 
interest in the French develop- 
ment, Mr. Balcombe said: “The 
success of our maps and the in- 
corporated advertisements in 
France has been terrific.” 


FULL PAGE IN 
TWO COLOURS 


What is believed by the adver 
nent manager, Ernest W 
Booth, to be the first full page 
sdvertisement for a single chent 
) two colours to appear in a 
vincial evening paper since the 
ran in last Thursday's 
rpodl Evening Express 
The second colour was red, and 
advertisement for Wynns 
irnishing Stores, was secured by 
Booth with the co-operation 
Pagan Smith Advertising, of 
who were responsible 
r copy and layout 


‘Scotland’ takes 
new form 


The magazine Scotland, official 
journal of the Scottish Council 
(Development and Industry), has 
appeared this month in a new 
industrial form, devoting most of 
its space to current Scottish in 
dustrial matters, with a very 
nuch West of Scotland appear 


sme 


verpoo!l 


first leader—"“"Must There 
Scottish Workless 
»” gives an analysis of the 
industrial position in 
Scotland 
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OT PEOPLE. 


English Electric 
publicity job for 
C. T. M. Bagnall 
od publicky menager 


Peter Seott, «hn 
vuigned iH a take 


heen 
of the« 
wo ne 
recently 
up his 
’ trefwes ] 
1) spent hes first 
" ‘ ) London 


four 


diploma 

for five 
he was with The 
Bombay, where 
forms of adver 
of The 
wervice 
with 


all 


Manager 
publicity 

two years 

of Food a pubbhity 

youned Odhams as mana 
order publicity and sales 
he 8s Now vacating to jom 
Plectric 
Schroeder has been ap 
pointed assistamt publicity manager 
He has been with the Company 
1928, and joined the publicity 
department as technical assistant in 
1933. In 1945 he took charge of 
the department at Stafford 

A. t Jervis has joined the 
in London as trade and 
press officer For four 
has been a member of the 
editorial staff of 


sh 


sim 


department 
technical 
years he 
technical 
Flectrician 
John 


press re 


Lockett, the company's 
ons officer, has recently 
jouned by Miss Patricia Hardie 
in addition to acting as his 
deals with the domestic 
side of the mpany s 

She has had press and 
relations experience with the 
Cross in Great 
recently with the 


been 


mo 
relations office forms 
public relations depart 
The English Plectric Com 
ind «ss under BE. Rawdon 
public relations 
English Electric 
1. Mall is Mr 

swden Smith's deputy 

* 

J. BR. Thala has been appointed 
for 


northern coun 
» firm of bleach and deter 
f racturers 
* * 

W. D. Chisholm, a former Mayo 
of Middleton, Lancs, who is a ce 
partmental head in the advertising 
department of the C_W.S. Preserve 
Works, Middicton Junction, has 
heen appointed a J.P 

* 
spare-time script 
writer and short story 
writ he ined the staff at the 
London offic 
| Servic 
7 7 * 

Brian Vesey-Pitegerald, who was 
formerly a director of the Field 
Press and editor-in-chief of The 
Field, has jouned Open Air Publ 
cations Lid., as associate editor of 
Out of Doors and Countrygoer 


<ity 


Ceoftrey 


Lester | 


* * 
F. FF. H. Cash has 
- ‘ 


T. 


heen 


‘ 


of the 


Virgo 


Robb 4 


an 


ned C.P.V 


secutive 
Press acce 
ind the 
cup on 


WG) Lid 


Peter 


nd 


appointed direc 


runt 
launching 


launc 


behalf 
Before 


he was with Charles 


rece 


managing 


ISSUTTICS 


organisal 


pr 


rshall 


* 


has 


tes 


hit 


Tyre and 


ntly been 


editor of 


respon 
on 
and 


publica 


om 


he male 
Rubber ¢ 


i¢pariment wa 


front row 


cond row 
» and tk 
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Douglas Shaw, presidens 
London, presented on behail o 
on manager of the 
six years 
for 
Two senior members of Auger & 
Turner Lid. who joined the agency 
n its early days, have bee lected 
board They are Donald H. 
copy chief and cative 
ind John F. Sutton, senior 
executive Mr. Sm 
1 sales executive before 
Auger & Turner 
copy department 
oied Auger & Turne: 
He gained experience in 
duction departmemt and 
production manager La 
came account executive 
semor account 


* * 
Jagan Nath Jaini, cho 


managing director of th 
Advertising Service Lid 
has arnved here with his 
holiday-cum-busin 
m will see 
people and 
befor turning 
nd of Septenrher 
* * 

G. D. Skinner, forme 
advertising depariment o 
Lid, is now an ac 
with Geoffrey Dadd 
ised 


— 2s 
ee A 


the 
Smee, 
director 


account 


and 


quently em 


oun 
Lid 


igents 


the advertising « 
Wolverhampton 


riment 
eek 
nor avaiable during the holida fon 
Peter Gomm, Roy Watson, a0. or) ong 
Brian Evans, Jack Corbett on / Nick 


p Dennis Beddows. 


Avuoust 14, 1952 


of the Indian and Eastern Newspaper Society in 
f the Soviety 


a writing set to TV. Parameshwar, 


imrita Bazar Patrika group of papers for the last 
at a cocktail party on the 


eve of Mr. Parameshwar's departure 

India 
Ivor Stewart Jehu has been 
appoimed chief public relations 
officer the Supply Ministry at 
£2,000 a year He is 44, an ex 
brigadier, and has been editor of 
The Times of India and special 
ussistamt to Sir Guy Nott-Bower, 
director of public relations at the 
Coal Board 

* 


to 


. 7 


Peer reer) 


A bit on the side 
for N.A.B.S. 


Ken W lon, in England: 
for the first time for fifteen: 
years, was reminded the other: 
day of an old bet—forgotten by + 
everyone but the loser 

At the golf competition during 
the 1935 Advertising Conven- 
tion at Torquay a player bet: 
Ken he would beat his score. : 
Witherington was winner of the; 
competition. The £1 note was: 
handed over the other day and? 
accepted with the comment, “A: 
ba on the side for N.A.B.S.” 

in 


POET TTTITTO TTT T eee 


£5 N.A.B.S. 


to 


The following directors have re- 
cently been elected Fellows of the 
Institute of Dhire Peter G. 
Agnew (Bradbury, & Co.), 
G. D. Bond (Beardmore Advertis 
og) J. A. Carney-Smith (Flhot 
Advertising), Bernard Coaling (Copt 
Heath Studios, 8. D. Toon & Asso- 
‘ FE. Curtis (Stewart 
J. Fielding (Technical 
F Advert 
Gardner (Walter d 

t Dr. W. Hubball (Harle- 

ess Co.), A. A. Hyde (Hyde 

ners), A. Koffman (Renson 

using), Sir Charles M. Mander 
(Manders (Holdings)), J. BE. Marsh- 
(Rowan Pre John B. Rud- 
(Gayton Publications), Hoa. 
(Management Publica- 

P. . . Soole (Leagrave 
Capt. Peter Walker (Man 

Digest) 


ctors 


Agnew 


ss) 


agement 


* * * 
F. H. K. Henrion has been 
appointed consultant designer to 
Pest Control Lid 
* 
assistant 


* * 
Richard Kimberley, 


the educational 


to 
secretary the 
Birkenhead Co-operative Society, 
heen appointed national publi 
fficer of the British Federation 
of Young Co-operators 


city 
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«4 something a little better. She is fe | 
practical in the running of her household, and 7 / 
maintains a good living standard by shopping win 


Advertisements are important to this woman. You cam sell ¥ 


effectively, consistently, week by nook by adv h 
Woman’s Pictorial, her regular weekly magazine. ~~ _ TA 


WOMANS PICTORIAL 


AN A.P. PUBLICATION - PAGE RATE £120 - 43d. WEEKLY 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, E.C4. CE 
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Switch to new promotion technique saw 


Swiss hotel boom 5° 


HOW SUVRETTA HOUSE WAS MADE 
‘A MORE SALEABLE PRODUCT’ 


TEW pr ti thods have helped one of the most . 
| famous hotels in the world Suvretta House, St. Moritz ; j vu Vous passe 
to regain, in one season, ground lost during the past decade. wader ghermscsig ~S ip te: — 2 
World-wide coverage was secured by advertising and public ; : “ a 
relations work on a relatively modest budget. denial 

is result was achieved 

ADVERTISER & 

Wm. Bernhardt 

or of Dolan Davis Whi a 

ombe & Stewart Lid, fe 
Patrek Dolan & Associates, 


hoon to residents but soon paid 
! itself by attracting new 
ssiness, principally visets from 
s of other St. Moritz hotels 
ifternoon tea, cocktails, or A Pintéricie on a l'esx 
gala evenness, New ertftertain : 4 
Lond und New York, which rnis were introduced, some of ke service, & Suvrei 
rg invited to pre rooms and suites were re S dereves/thegrag 4 Suvretta 
programme, 50 designed welcome booklet in St- Moritz, est toujours par{at oust t-Morwz, Suisse 
counsel, con f anguages was given to cach , 
esearch, public relations upon his arrival This ex 
sdvestising and sales promovon. 5 d the management's “desire Carte 
Ihe problem required a diplo he guests at home and d 


natic approach ‘ fetail all the facilities Sweden, Norway and and Sketch, Travel Topics, Hotel 
Between the two world wars radios pro 


at their disposal. It \ two-colour gravure der Review, light 

Suyretia: House was meoguees ured that no amenities distributed throughout th grammes, television programmes, 

pet t ° . ' . | , ' ' 

ss perhaps the finest winter an neglected by those willing travel agents and spex mail- newsreel and travelogue 
them-—-thus helping to ings to potential cl features 


re glex 

sumine! resort hotel 

world Ihe guest | revenue of various hotel poster (iMustrated here 
*) 


Kensergne 
yages. Ou 


, f ig ie ads. in sik languages 


One of the publicity stunts 
supplied to travel agents employed was to have Father 
second phase was based Several direct mai . re Christmas arrive by parachute 


sent out to specially vare This started with a personal ad 


syus poanen wee crested and ‘ sts such as America vertisement in The Times asking 
maintamed by the personality of ae ~_— n the United Kingdon ; for a daring young airman to 
the Bon family, and their under \| 4 lA | \E selected travel agencies thre undertake a night mission over 
macs o ox or ne = . 2 ' . vut the world Europe, and blossomed into a 
serences Of persons of great The publicity progran story which secured world cover- 
— me — ke that directed towards the sa age in newspapers, radio and 
, Mae : * gramme functioned, w so popular with the guests and 
suttic ent to accomplish — : sult that feature stories d villagers that further Christmas 
Seah i "the “y: whos an Posen oa ing the hotel and its drops have been arranged 
™ on methods last October Se a The reaction and response of 
Suvretta House Board : - sll Gero patrons and prospective visitors 
re i the first season . a Ame ‘ . has been carefully studied. and 
iy later, were able to - this research will guide promo- 
generous coverage ire tion methods during the next 
such journals as ¢ atl three years—the term of the 
Illustrated London Nev b ogue contract 


pages trom the 4/manac 
Gotha ot Burkes Peerage Ser 
vice and cuuine were prefect 


morease of from 

cont to OS per cent de 

pemding on the department of 

the hotel, ve, bar, dining room op eae “aoe 
room occupancy wire cellar , ° 

cn : London ad. football league formed 

This was accomplished in two : 
steps 41) through the creation of 
Tr saleable product and (2) 


The London Advertising Foot Wardland F.C.). Hiffe and Sons 
ball League is now in g. its Ltd... George Newnes Lid... Moss 
promotion of this product by first games will take place on Bros. & Co, Ltd 
nodern sales, public relations October 4 altnhoug severa \ provisional fixture list, com 
and advertising techniques friendlies have been ranged piled by D. ¢ Jennings 

Ihe first phase was accomp for travel agencies before that date (Higham’'s), involves nearly 150 
lished without altering = the So far, there are nine member games. Volunteer referees are re 


character of the hotel im any in a closely co-ordinate bl teams, supplied by the ywing quired, and there are also hopes 
way ‘ advertising P agencies and advertising and ad of obtaining a number of vice 


Among new features designed tion programme vertisement departments presidents for the League 
z ze 


sod installed, were an ice rink vmular to the one Samson Clark & ( 41 challenge has been issued to 
sun terrace bar, a new cocktal ater were prepared S. H. Benson Lid I 4 Northern agencies to play a repre 
uinge and a new enil room \ guage versions and i Palmer td.. London sentative side of the L.A.F-.L., 
ee half-hourly bus service s publications in E f change Ltd., Charles F Higham any profits to go to N.A.BS 
between Suvretta House and the Belgium, Lid. and Dorland Advertising Each club has been asked to 
village of St. Moritz--was intro ind occasionally in Ger Lid. and Armstrong-Warden Ltd submit a design for a League 
duced This was not only a ’ Switzerland, Denmark (who have combined to form the symbol and letter-heading 


2 pis ee 


x 
-.. UNDERWEAR & 
SELL THE RETAILER FIRST/ Bi ) (/ 

The Specialised Trade Journal is the most economical Cd MKI NGS 
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TWO OF A KIND... 


. two who are so very typical of the many 


thousands of younger, smarter women who read 


Vanily Fair 


—women who find there such a complete under- 
standing of their way of life, of their 

anusual and intense interest in fashion and 
beauty. All of which is so very much in tune 
with their incomes, incomes which allow 


them to indulge in these interests. 


— oe 


Vanily Fair 


= 


ae Me 


Advertisement rates 
£125 a page in black and white 
£175 in colour 


GROSVENOR GARDENS LONDON, 8.W.1 
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Like Sofia Gumaelius, 
they're not so simple 


VEVENTY-FIVE years ago, Sofia Gumaelius founded the 
famous Swedish agency of that name in Stockholm. Only 
women were employed in the carly days, and even after 25 

years there was only one man among a staff of thirty 

Ihose were the days when women in business were a rarity, 

snd it would have been interesting to have heard the views ol 
the successful Gumaelius girls (they built their agency up to 
become the biggest in their country) on the recently expressed 
opimons of young Mr. Alan Betts of England. 


Addressing the business men of ( arshalton Rotary Club, Mr 


Betts gave these eight “basic reasons” why a woman buys 
something 
Her husband says “No; it makes her look thin; it comes 


from Paris 
everybody has one; it is differe: ust 


her neighbours cannot aflord it; nobody has one 
because 

Now that is all very interesting, and it subscribes to some 
of the lively views expressed in our correspondence columns 
recently on the alleged “dumbness” of the buying public. But 
it would be fatal to assume that the British housewife is a simple 
soul, ready avidly to consume all! the and “tripe” cooked 
ind served & Americaine by any advertising agency 

* * * 

Sofia Gumaclius would have maintained that the housewife, 
at whom most consumer advertising is directed, 1s a shrewd 
buyer whose confidence is not easily won with glib phrases or 
tired clichés 

The truth is that advertising in Britain to-day, if it ts to sell 
and hold the customer, must be attractive, intelligent and 
imaginative. The fact that most national advertising, and an 
ever imecreasing amount of localised campaigning, is of a high 
standard and of this pattern ts in itsel! proof of this contention 
For of it did not sell it would not survive the acid test of effec 
tive pulling power 


corn 


Of course, there was an element of humour in the comments 
ot Mr. Betts and of some of our correspondents, but they appear 


256 


to have suggested that the customer is simple and can be sold 


anything uf it us dressed and served to a certain pattern. Bitter 
experience, however, has shown those who have tried it on, that 
a bad product cannot be sold consistently. “You cannot fool 
all of the people all of the time 


@ Change of subscriber's address: | nfarm the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include present add: in full as well as new address 


Creators of 
DESIGN -PRINT- DISPLAY 


Faraday Street, Manchester 1. Tel. Central 4965 6 
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To-morrow’s Topics 


Advertising to beat 


unemployment 


DVERTISING is due to 

play a big role in the task 

of easing localised 

caused by the shift in economic 
and industrial emphasis 

Hit by teatile trade difficulties 

Lancashire 1s giv neg a lead Dy 


recessions 


recognising the valuc publi 
city 

Men in public life in the north 
west are urging the cotton towns 
10 get together and advertise ther 


desire to attract new industries 
and thus ease the unemployment 


prob ' 
problem 


A: the monthly meeting of the 
Nelson (Lancs) Town Council 
Alderman George Rusht asked 
Why don't we advert ) trade 


journals and the national 
industrialists from all 
of the country’ Favour 
concerted action by the 
whole area, Alderman W. Ban 


nister recalled how towns in 
simular positions had banded 
together and produced brochures 

It is anticipated thar a co 


operative scheme will be launched 


soon 


meee 


The use of chlorophyll has not 
vet reached its limit. On the way 
are bath essences and 
containng the green 
From America there cam: 


erfumes 
shstance 
reports 


of coloene containi: hloro 
phyll| One of the mas roper 
ties of chlorophyll is that wher 


ever it goes there is a 
advertising campaign 


eAtensive 


— eee 


Permanent Midland 


exhibition plan 


UITABLE premises have been 
O offered to the National Union 
ov Manufacturers for a permanent 
exhibition in Birmingha 
The idea was origina!!y mooted 
by a group of Midland members 


anxious to have an ever-open 
show-place for their products 
The National Unio s keen to 


accept the offer, provided it can 
be reasonably sure that the 
response of ‘members in renting 
space will put the proect on a 
firm financial basis 

The exhibition would enable 
members of the National Union 
to have their products perman- 


(Showcards) 


ently on view in a situation 
readily accessible to buyers from 
both home and abroad. Full pub- 
lueuty overseas would be given to 
the exhibition by the Board of 
Trade on the lines now given to 
the British Industries Fair 

Proposed charge for space ts 
£150 per annum for a floor space 
of 6 ft. x 3 ft or pro rata; wall 
space £26 a year 

If the scheme is put into opera 
tion in Birmingham, manufac 
turers in other great centres will 
watch with interest And if the 
experiment is a success, they may 
be expected to introduce similar 
exhibitions 


-— = — 

Research men in the United 
States are making tremendous 
efforts to ensure that their fore- 
cast of the coming presidential 
election is accurate. Larger and 
more varied samples will be used 
this time. Polls will be run right 
up to election day to keep check 
on the floating vote, and trends 
will be reported more often. This 
is an important poll because, in 
the minds of the uninitiated, on 
its result there hangs the reputa- 


; 
| 


l 
l 
l 


Big car bid for 
Canadian dollars 


HE British Motor Industry is 
to make a determined effort 
to expand its sales in the 
Canadian market. British car ex- 
ports to Canada have risen from 
a monthly average of nearly 2,300 
last year to just over 2,600 in the 
second quarter of this year 
Characteristic of the industry's 
approach to furthering sales in 
the dollar area is the special 
British Motor Industry Section, 
organised by the Society of Motor 
Manufacturers and Traders, m 
the Canadian National Exhibition 


at Toronto from August 22 to 
September 6 
A number of other British 


makers wil] be exhibiting in the 
Automotive Building of the Exhi 
bition 


—_— —_— el 
An American advertising 


agency has hired another agency 
non-competitive—to run a cam- 


paign to build up its business 
Shape of things to come in 
Britain” 
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The latest A.B.C. figures 
show INCREASED SALES 


for each of 


the Odhams Big 3. a 
In these virile journals, ; 
which more than ever dominate : 
the weekly periodical field, ; 
your announcements enjoy 
the extra influence, 
yy longer life, , 
Yj and greater impact : 
Yy j which only magazine character : 
YY yj and colour can give. -. 
Y 7 Leok at the figures again ! ; 
—UH WOMAN—(werld’s greatest) ” 
yo 412,085 up! : 
jj ILLUSTRATED : 
fy 4 (Britain's No. 1 j 
L picture-weekly) i 
Y j with an easy ; : 
y 250,000 lead 
im the field. ; ' 
JOHN BULL : 
(the peerless magazine J 
of good reading) , ; 
back over the million ! Es : 
In the face of such $ 
popularity. . 
no matter what if 


dailies, evenings, Sundays, 
weeklies and monthlies 
you include 

in your schedule, the 
Odhams Big 3 are 
MUSTS and FIRSTS 

fer all 1953 campaigns 
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One-in-a-hundred Census sample gives 
significant marketing pointers 


By J. I. MASON, 


economic statistician, J. Walter Thompson Co. Lad. 


The Population Census will give a great deal of information of use to marketing 


planners 
or two. 
results published. 


But the full results are not expected to be published for another year 
Meanwhile, a carefully selected sample has been analysed, and some of the 
What information is to be found in these preliminary tables’? 


The author here gives some indication of how this 1 per cent sample can help us. 


NSTEAD of asking us to 
wait three years before the 
full results of the 1951 Census 
can be tabulated and printed, 
the Regrstrar-<seneral has taken 
he courageous and useful step 
of publishing estimates based on 
» carefully drawn sample of one 
hundred of the census 


» whole work i to be pub 
shed in two parts. Part | now 


TABLE 1 
Married or Single? 


’ 


Na ‘ 


nedicate 


silable studies in some detail, 
status by age and sex, 
upations and industries in 
people work, and, perhaps 
valuable of all for market 
purposes, the housing of 
vate households 
4 few examples at random may 
the general value of this 
rh te marketing and 


idvertising 


From the Marital Status tables 
can tell that there are 140,000 
TABLE Ul 
The Labour Force 


Millions) 
Men omen 
Single (15 and over ; 
Married 2 
Widewed of Divorced 27 


MESSENGER 


The County Paper of Kent 


NEAD OFFICE - - MAIDSTONE 
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married people in Newcastle-on- 
Tyne, Co. Durham, or that there 
are 137,000 single people over 15 
in the County of Midiothian, or 
that there were 541,000 married 
people in the south-west region 
living im urban areas, outside 
the conurbations, with over 
$0,000 population,” while 
there were about the same num- 
ber of marred people living in 
the rural districts of that region. 
Table | gives the broad view 

We can find from another 
analysis that there were at least 
660,000 men aged 40-44 married 
to women of their own age, but 
there were 135,000 of this age 
group who were married to 
women 10 years younger than 
themselves, and so on 

From the occupationa! and in- 
dustrial tables, we can note that 
over 2,000,000 men were un- 
occupied or retired and, if we 
wish, that of these 87,000 used to 
work before retirement in the 
chemical trades, and so on 

For those actually at work or 
unemployed in the sense of “out 
of work” (and not “unoccupied”), 
we can develop Table il which 
shows the number of employers, 
managers and workers on own 
account in perspective relative 
to the operatives and workpeople 

We can get a picture of married 
women showing the job their 
husbands work in. 

We can get a “social” class 
(based on occupation) breakdown 
by age groups for occupied men 
or married women (based on 
their husbands’ jobs). The former 
should be helpful in tracing fac- 
tors connected with apparent 
differences in purchasing power 
or im sales between regions or 
areas 

The best results from the sec- 
tion on private households will 
come when they can be linked to 
the material promised in Part I 
But we can now get the number 
of private households and note 
also the difference in the average 
size of these by regions or areas 
as in Table Il. These differences 
may perhaps be traceable to 
changes in the proportion of 
single unit or large families, and 
so on. The percentage of private 
households contaming one ofr 
more people is given in Table IV 

But Table V must surcly make 
every marketing man sit up when 

“Census, Great Britain, | per cont 
Cimpie Tables, Pat T UMSO 
iv 44) 


TABLE ll 
Size of Private Households 


4 
$ 
$ 
3 
5 
3° 


Great Britain 6,496 321 


Greater London 7,97 401 


t As esumasted from sample 
TABLE IV 


Types of Private Households 
(Great Britain) 


tiles cum bo leckned Gy cus off keane 
hold and region.) 
he realises that over 37 per cent 
of all households are without a 
fixed bath, while over 15 per cent 
share a water closet. If again, 
the existing 144 million families 
each lived in a separate dwelling 
instead of sharing the existing 
13:3 million dwellings, the poten- 
tial for many products might well 
be 10 per cent higher than to-day. 


; After Business Hours 


Theatre de mime 
Francais 


Lyric, Hammersmith 

Anyone who remembers with 
grattude the miming episodes in 
that superb film “Les Enfants du 
Paradis” will have looked forward 
cagerly to seeing Etienne 
Decroux's company in person. And 
his disappomtment at their per- 
formance will be correspondingly 
greater. The limits of thei re- 
sources are indicated by the first 
two items on the programme. “The 
Passage of Man on Earth” would 
be quite incomprehensible if one did 
not know the subject, and is ex- 
tremely obscure when one does; the 
second, “The Vanquished Poet,” is 
about the aesthetic and humorous 
level of a well-performed charade. 
Once. in “The Trees” idea cxecu- 
tion, and music (the slow movement 
of Beethoven's Moonlight Sonata) 
achieved a really satisfying work of 
art. But on the whole, the pro- 
gramme, despite its originality and 
integrity, just = a upto good 
entertainment.— 
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ADVERTISING AGENCY ACCOUNTING 


Ilow short cuts to prompt invoicing 


can safeguard profits 


By CLIFFRE GLOV ER, A.LP.A., managing director, Glovers Advertising Lid. 


An advertising ageney, to operate at maximum profit, must invoice its clients as carly as possible each month to 

rhsure prompt settlement Otherwise, it cannot meet its obligations to media without an excessive amount of 

working capital or recourse to a bank overdraft, This article deseribes a proven system of manual accounting 

which, by the adoption of short cuts, enables invoices to be rendered within seven days of the close of the 
month to which they relate. 


VINCI wn sdvertusing i t ) ne = th bor ; tor I ons is added 
igen is obliged, by the ar t nt ‘ ul Zer date can 
terms of tts recognition ' . as 2 ts PY ws Po -e ae J i 

igreement, to ™ ttle pr omptl y » ; ping ' sale dge en nt date rom whieh 
it , aoe } ein ’ Pp k should be 
work longer 


its accounts with publishers, 
essential that Wt secures 
jually prompt settiement of 
swcoounts with its chents ww cas ’ f C rding t ¢ jou nals used 
tme lag will cat into it ed . : ; < : - — ; oa a = Hyg, Fi 
ofits, for that lag must be “on , athe Whe , , mot that siinet andl the 
widged, either by working » card 1s placed in its 
ipital that would otherwise ‘¢ ilphabetically with 
be earning interest, of by «a lesc ¢ t rlicle , (¢ pub n er journals for which duc 
bank overdraft on which } F yn cards are already in the tray 
terest must be paid ome , CS ANG stat , Se B inserted on the 
, ; , visible edge of the card to indicate 

CUENT Date the first zero-date 
¢ date after the The second copy {c) has a box 
a wihlcis tay n c ssit © at the foot in which is inserted 
the net cost of the advertisement 
= ty t chs | ; 7 1 ready reckhoner produced in 
ved ” 7. - ' she the office being used to enable 
that rus tarts | the amount to be inserted without 
FP agar en rect ; “ calculation and without errors 
atte ond et eac . t} caused by fau ty calculation 
afte he ‘ { on This copy is filed in chent order 
a ae frac f er im a lever arch clip which has 
sequen , been mounted on a home made 
stand, card dividers separating 


the copies of each client's orders 
Thus all the orders for a particu 
ar chent fall together, each in 
- \-Z order of journals. the orders 
ROUGH COPY for each client being separated 
| from those of other clients 
divider on which are typed client's 
title and address (very important 
get these correct) and any 
special instructions which w 
are spar og 4 ‘ : ‘ ; : P juction needed when invoices are typed 
ofa ’ , for example Add service fee” 
; nant 4 eV ‘ end duplicate invoice to 4 
avoicing so reps t 
woncing a ecpe . ‘ ni a te : > third copy (d) is taken on 
the current indebted e rece uy 4 « 
Ee * Adias ob , nx n. card and is sent to 
hent, so limiting ale edger : nno : anal 
' : , sister sex : > voucher checking depart 
ss should the clies =o ye si} the ; 
7s ‘ voucher checker 
Rens . co Gitar sham ‘ 1intains one or more card in 
und Neverthele ! ‘ ; cae - 
. . dividers for each 
and the card 
tee division which 
_ ; ca ‘ : ; with the month of the 
Time is saved by mp Melt estaextilices r rst imsertion and alphabetically 
fewer movements ciel scat mts ceording to journ so that 
vie y wa ‘ i say. July. if there are s 
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punched card record 


ix 

: rions to a t for six 
ng and t ating equipment is r no pu ents in Flight all six cards wil! 
be found together under July 
when a voucher for Flight comes 


sed by 
seney ations such 
arch). and whe t 


sing agencies for 


course be used for normal 


: , How production 
counting. But on this country even s eeping cif i {vy ? . - : cards are od 
nechanised accounting ‘ 1 sa . de desig ‘ ¢ use 
n is bevond the scope of h book. t nach eine lex systen tt beir The production cards (sig 
- , x . — “ . . ‘ 7 ' 1h ' ho » > te 
inv but the really large agencies . that the ceipts are idded Ve ‘ i vs | alled to show next zero date) 


most of which, perforce, have to d half-a-dozen spaces while for | ont Continued on page 266 
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House & Garden 


on the shelf... but never shelved 


The selling potential of each House & Garden 


issue is unlimited by time. That's because 


when one month's number is superseded on 4 ; 


the living room table by the next — it takes an 


honoured place on the library shelf, to be 


referred to over and over again. 


More than 30,000 people buy House & 
Garden and read it in this way: they look to it 
as an inspired authority on « ontemporary living 


a permanent reference for ideas for buying well 


If you make or sell anything for house and 


garden, your medium for keeping it alive in 


vour publie’s eve is: 


, 


Page Rates: Colour £135 Black and White £80 


House & Garden 


Published Monthly at 3i- 


PUBLICATIONS 37 GOLDEN SQUARE wi 
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DAILY HERALD 


takes the lead... 


Before newsprint costs were lowered the Daily Herald took the lead in readjusting 
its rates and, in addition to other advantages, now provides the dominating 13” x 5 
columns special position at the lowest cost per s.c. inch per thousand-i.e. 187d. 


ial { ; The sale of the DAILY HERALD is now greater than it was a year ago. In proportion to its 
: sales it has. since the start of the year, gained more readers than any other national daily. 


Here is a family market of about 6,750,000 men, women and children—representing 
1 the cream of the “better-off" wage earning group. In almost half of Daily 
: Herald homes more than one pay packet comes in every week. Two-thirds 


of the readers take no other national daily newspaper. in the field of \ ~ 


q national dailies there is no better investment! = a , 
) BE Daily Herald sales for the first six months of 1952 P Mas 
b: January 1,883,364 : February 1,907,567 
me March 1,898,445 - April 1,915,912 an Yay | y 
Ze May 1,949,400 - June 1,965,504 Jj Ve: 
Jb 
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idvertising agency a counting—continued from page 262 


ire used by the production month an assistant goes through 
jepartment n the f wing each tray and prepares in dup! 
inne cate @ list of msertions for which 


Production work is put in hand = zero dates fall in the next month, 
possibly from the schedule)—the picking these out by reference to 


te 


first step being the issue of a the appropriate signals. One list 
tecket. the details of which will goes to the account executive 
> = be clear from the illustratiop (on who on or about the 10th of 
7 Introduc ing he previous page), but which in say January is given a list of in 
particular shows the date on sertons for which artwork must 
which the work is wanted by be completed in February 
the production department This The other list goes to the pro 
the chet and any relevam material duction manager, who initiates 
g. rough as passed by the client) ction im those cases where he 
goes to the studio and is arrang can do so and contacts the 
f nm a@ rack against the artist or account executive, or client in 
4 studio which is to 
do the work. The : sg Pry z 
} studio manager t Roe wa = rx 
f. y fl thus has im front —— a . i + 
\ 4 ‘ a f him a com i = | . maiinenivs ae 
(® | Picte picture of oe : xe oy 


ill work to he | r3 > ae 


agency studjo orin 


studio ; > ’ K . 


n outside I 
) When he issues f cooue hl . A 
4 s \ 


~ | the work one por 5% f 
° ; a. |} tron of the ticket if f 
Intricate, applique filigree \- t oe if Go - | ] 
. | a + - 
designs that can be fixed artist, this being cl 2 ee. 
to almost any surface— Prange eget cer aq 
permanently. Intersia is | cover of the art - Tie debe eal an wines 
made of thin metal, with gold “= 2 os material is placed in a rack against 
. a e ybody dealing the artist or studio that is to do the work 
or silver finish. It can be with it knows the 
sertion date, job num put other cases. As copy instructions 
cut as decorative patterns, cation and chent. The ticket alse for the following month's zero 
signatures, trade-marks— for (s | states the type area t *« occu dates are despatched he crosses 
ped, so that no time is st in them off his list until all work 
use on pottery, ylassw are, | the studio in searching for essen has been completed. The produc 
| " nformation he duplicate non manager's list is checked by 
showcards, booklets, greet- ®» Pag ae bo she de ia aca Gea er ee 
ing cards, etc. | rack so that the stud image the month to make sure that 
ull has the “job” in f f hin nothing has been overlooked 
| the artwork s finished Not all agencies will be able to 
ssed by him and se Pack to use this precise routine, but the 
production depart principle of visible card index for 
At this stage the du atc f production control is infinitely 
work-ticket is dat tamped flexible und) =most production 
; and put into a sma ‘mia managers already use this system 
lrawe f his desk s hat at silthough perhaps the idea of 
weekly ww other) convenient making the card a carbon of the 
| ols the work d an be order has not occurred to them 
| d and by reference to job The use of the & in. x § in 
j sheets or cards (on ch the card by voucher checker will be 
ours spent are p 1 from obvious. but a refinement is that 
j he artists time sficct charac 


| : having ticked a particular inser 
| t ’ . n 

| the work done ca nade tion he retains the appropriate 
| The duplicates of the work-tickets 


Delivery is quick ul Cost is 


card and at the end of the day 


reasonable. Proofs can be upplied 


{ » ther r Le. 
' 1° len destroyed ticks the corresponding insertions 
» within three day 1 receipt (6 When the product fepart on the production cards, then 
. | nt sends copy and cks to ‘ » & n 7 > 
: ! turr h voucher checkin 
of art-work, Send tor tres amples . asabtiad om : returning s vouche eC x 
> v¢ publishers, they a accom card to its position according to 
» ' ne 
and turther int ition to sanied by a despatch RIVINZ next insertion due. The produc 
) " f client. date o sertion tion card thus shows at all times 
| and any other instruc These 1 complete picture of what has 
a . fespatch n tes ir } d Wo happened and permits instant 
: e } Paper covered hooks 1 a fast nswers to the queries Whe 
- Ag yy , | : f a € eq « 
. LA Iisa Secale tam ase. we ge S next nsertion due How 
* A juMmOr goes th any s book many insertions have appeared?” 
2 cn ee rand Br a oo When was the last?” and so on 
ch, . . marth tion rd the - ™ : z he 
“9 LITHOGRAPHIC CO. I TD., » vd co card the da _ wnie Another use for the production 
4 | instructions were sen She then cards will be apparent when in 
; roy th > l an t the » 
° Midland Road, Walsall —_—S > re MEXt voicing is dealt with 
ero te n some cas DV 
n | " ee Boe ee one This. in outline, is the day-to 
and in a mys oo he a -~6— Gay «oprocedure by which work 
v vay . nN “ 1 case - 
; : ee es di f — for each client is recorded) How 
‘ J s:enatl cy ! r nt “ fT ‘ 
5) LONDON AND MANCHESTER . io fa amen ir -S the information available 
. . = ae a throughout the month from these 
‘ ' af ‘ lose ‘ 
. ion records is used to fac ate 
a ne prompt invoicing and balancing 
s for " 


of accounts w described in 
the second part of the article 
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ADVERTISER'S WEEKLY 
FOR FIRST-CLASS SCREEN PRINTING, 
ON CUT-OUT CARD DISPLAYS IN ANY 
QUANTITY —from our designs or yours — 


riesti 


PRIESTLEY STUDIOS LIMITED 
LONDON - GLOUCESTER - CARDIFF 


TRAfalgar 4277-8 Gloucester 22281-4 Cardiff 31217 


BIRMINGHAM + MANCHESTER 


Midland 0528 Blackfriars 3851 


The 
Sroteman 


is without doubt the most far- 
reaching morning newspaper 
in which to advertise to 
Scotland’s influential business 
and social communities. Adver- 


tisers whose products appeal 
to discriminating buyers 
appreciate the value of this 


? wt / 
important national medium. _ ee a: * ie 
The Albert Memorial, Victoria Street, Beltast 


SCOTLAND’S NATIONAL NEWSPAPER Belfast Nefus- Letter 


Established 1737 


North Bridge 63, Fleet Street Northern Ireland's Premier Newspaper 
EDINBURGH LONDON, E.C.4 


Advertisement Manager) W M CHAPMAN 
London Manager’ ERNEST METCALFE, 85. Fleet Street 
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EXPORT ADVERTISING 


AND MARKETING 
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“Never use in Ceylon what has 


been used elsewhere’ 


BY 1 CORRESPONDENT 


NOs 
Hitalh 


» tote The value of Ceylon a* a market, says our contributor, is 


venerally under-rated. Advertising media in the island are 
paratively extensive, but many British advertisers waste 
they buy because their advertisements are 


popula 
weve ' 
literate 

two and a halt the 
in cither Sin 


Hhon 


spac ee 
unsuited to the market, 
Appeal must be directed to the Sinhalese people in an 


thall the popu 
bastern way. 


word ut 
Copy must be simple and directly to the point. 
Iustrations must be created specially for Ceylon with 
local scenes and situations. 
India or Pakistan will not do 


Advertisements used in 


for Cevion. 


Western 
Long words are 
not understood 
Sec vdiy 


cracy figure 


more 


radio | 


i 


t<«< Ue ve wal « 


favs 
Rad Nc 


wi 
Ke 


ned 


largely bought on 
nust be 
the whole 

ecaflet, because 
apply equally we! 
printed material, must be 
bold and yet have an 
Eastern flavour. In the same way 
commereia radix ummes 
must be presented in an Fastern 
way, and so arranged that 
appeal locally The amount of 
nowe that the Sinhalese can stand 
without being adversely affected 
iS a matter to be considered 


ducts afe sti 
ippearance The name 
clear nd therefore 
idvertisement 


these remarks 


sem pie 


they 


Generally 
under-rated 


The value of Ceylon as a mar 
ket ts generally under-rated. But 


ire somethin 


handsome divi 


is the leadine and largest adver- 
tiring organisation with 50 branch offices. 
eral information and 


«timates are supplied free and 


Ge 

eitact 

without obligation te you. 
Write to our fally equipped 


Foreign Department, 
3 Av Benjamin-Constant, Lausanne. 
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Coconuts— 


are another major 
Cevion export 


palm provides anything from a potent 


The coconut 


liquor called Arrack to the delicately flavoured desiccated 


kernel used in confectionery. Copra, oil and fibre are 


other coconut products that find a ready world market 


and the increased demand for these in recent years has 


contributed to Ceylon’s new prosperity. 


Spending as she does over £120,000,000 in 


imports 


every year, Ceylon represents an attractive export market 


that can readily be reached through the Times of Ceylon 


Group of Newspapers, the major Ceylon advertising media 


sus a, un, 
OUGH TH He" 


Sunday Ilustrated 


Times of Ceylon 


Enelish daily Enelish weekly 
| anhkadipa Sunday | ankadipa 
Sinhalese daily Sinhalese weekly 


During 1951 the Times Group carried 
over 26,164 columns of paid advertising 


fidvertisement Manager 
{iver 


George Meayers 
M.L. V. Malfin 


NEW BRIDGE STREET, E.C.4 
CENtral 9564 


London 


sement Representative 


BLACKFRIARS HOUSE, 


Icle 


INDIA - PAKISTAN - CEYLON 


respond to 


The 
Spoken 
Word 


7. — Le Q 

\\\ oe | 

a . — . 
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Radio Ceylon is the most powerful 
broadcasting station in the Eastern 
Hemisphere. Using short and medium 
wave Radio transmitters and the Redif- 
fusion service in Colombo, Radio 
Ceylon offers a COMPLETE COVER- 
AGE by the spoken word. 
Native language broadcasts 
Hindi, Tamil and Sinhalese. 
Radio Ceylon is the only effective 
means by which such a vast and diverse 
territory can be covered efficiently, 
economically and with the personal 
selling touch. 


include 


Enquiries to 


Radio Ceylon 


TORRINGTON SOULARE COLOMBO CEYLON 


or to exclusive United Kingdom representatives 


OVERSEAS REDIFFUSION LIMITED 
CARLTON HOUSE, LOWER REGENT STREET, LONDON, SW | 


Telephone 


WhHicehall 022/ 


Ss F i \ i, 

i ee 

we \Am.- N 
rs 271 eC“ tC ae 

; eo 

7 | om pre 
@ Po j iF 

of vy OR 
ae > , - # A : 
rr v : q 

a ol = % 

j 4, eo. | Th 
a. - 2 7 j hu PM + 
7 | ae 
, ? | Hes. : a : 

a | Om Hie 

7 \ h ue 

; agi . 

ant . fo = eae i 
in e “ a! ae 
ya I. = ie 
Z / A } 
ig f 4 > 
A . R 
oe * “A ae 
cd bs oe ue 
oy ; : 
es oa 
ea 7 7 « " _ 
a , y med ‘ Be 
a » \ i 
ae. —_— > ‘ 
> rat ae 

a y Me ah, = 

: a 

oe 

= es ee a 

a og, 
je 
o¥re re 

: a a 

wr 
an 
ee ‘a 
- a =r 
eeeee—C“(itiSSS » ie 
2 é 
& 4 Pay! 
4 + 
vaya 
Figo 
wets Us: 
1 oe 
Pe sid 
4 ; q 
P| —. 
es 
— io omen 
ae ae ee ee eae geet Sa an | a 
aie cae 2 ae : w a ets “| San — fp 
wee * yee as oc - 7 E-* Po eee) OS ee eae 7 mee hh 
i a << = 7 a ee, a = - = a Ae / s a 


ADVERTISER'S WEEALY 


AT 
YOUR 
SERVICE 


The Everest Advertising Agency, currently 
i number of well 
known British manufacturers 


come the 


privileged to serve in India 
would wel 
opportunity of 


objective factual survey of! 


preparing an 
19S) prospects 
for two or three additional British principals 
marketing products which are not in com 


petition with existing accounts 


All enquiries addressed to Mr AM. Patel, 
Managing Director, Everest Advertising 
Ltd., 192 Hornby Road, Bombay, will have 


his personal confidential attention 


But in the first place you may prefer to 
contact Everest’s London representative, Mr 
L. A. Stronach, 177 Fleet Street, E.C.4 

Telephone CITy 7438 


advertising experience in India is freely at 


whose twenty years 


your disposal 


EVEREST ADVERTISING SERVICE 


_SOUTH AFRICA_ 


Daily, morning, newspapers giving 
intensive coverage of the 3 largest 
cities... 

CAPE TIMES (Cape Town) 


NATAL MERCURY (Durban) 
RAND DAILY MAIL (Johannesburg) 


Weekly, national, newspapers . . . 


SUNDAY TIMES 
SUNDAY EXPRESS 
DIE LAMDSTEM 


Monthly, national, magazines 


SPOTLIGHT 
THE FORUM 


Represented by 
SOUTH AFRICAN MORNING NEWSPAPERS 


24 Holborn, London, E.C.1. ‘Phone Holborn 4144 


ON-THE-SPOT RE PORT: H. a 


neufs, head of the overseas 


of F.C. Pritchard, Wood & Partners Lid., 
who has just returned from a round-the- 
world trip, spent some time in India and 
Pakistan talking to local marketing and 
His report on cur- 
rent trends in the two Commonwealth 
countries is a distillation of what he was 
told by the experts on the spot. 


advertising men. 


Auaust 14, 1952 


ae 


Railways define markets 
in India and Pakistan 


TIXHERE are really three 

distinct markets in what 
used to be called the Indian 
Continent: India, and t ast and 
West Pakistan. The two latter 


are generally treated together, 
however, although in fact they 
are thousands of miles apart 

Since 1948 great changes have 
taken place on this continent 
where the two markets are now 
independent states, although stil! 
remaining members of the British 
Commonwealth 

India is the larger of the two 
with an estimated population of 
some 300 million he 
effective purchasing population is 
put by some people as gh as 


sixty million for mass fuced 
irticles; but for imported lines 

is considerably less than this 
The market tends to be reen 
trated in the large towns like 
Bombay, Calcutta, Mad etc 


and by and large follows the 
routes of the railways. |) is. in 
fact, extremely difficul: to sell 
outside these limits, especially as 
most distributing hous« leave 
up-country sales to the wholesale 


“bazaar” dealers who do not 
generally bother with small 
towns and villages 

The population Fast 
Pakistan is greater than that of 
West Pakistan—forty lhon 
against thirty million At pre 
sent the sales potential West 
Pakistan, centred around such 
towns as Karachi and Lahore. is 
considerably greater than that of 
Fast Pakistan, but the | r will 
in time. be the greater market 


It centres around Chittagong and 
Decca. At most some cicht mil 
lion people can 
produced articles in Pakistan. and 
as in India. the markets follow 
mainly the railway lines 


purcha 


Limits of 

press cover 

The advertising media 
countries run along rou 
routes but, of course, wi 
only reach a very sma!’ percent 


sune 


age Of the potential mark Press 
advertising is undoubt the 
most important medium b one 
can only reach about half mil 


lion in India and a quarter of a 
million in Pakistan at tt 


-Of most 


in this way. Cinema advertising, 
it properly handled, might add 
equal amounts. Posters have 


some value for the illiterates, but 
hoardings are difficult to control 
Tin signs im the bazaars are quite 
good 

For all practical purposes im 
porters must take the press first, 
both English and vernacular 
Here let me warn anyone against 
accepung uncertified circulation 
figures at their face value. One 
must also beware of new publ: 
cations which spring up in the 
night, and just as quickly dis 
appear The Association of 
Indian Advertising Agencies is 


doing some excellent work on 
getting at the true value of press 
media. The position in Pakistan 


$s not guile so promising 


Too many ads. 
are meaningless 


When it comes to filling the 
space, | must confess that on 
visiting both countries | was 
shocked to find so many examples 
unsuitable and even 
meaningless advertising for 
British products. In the first place, 
the theme of the advertisement 
must be very carefully chosen to 
see that it does not offend, and 
is in harmony with local life. For 
example in both India and 


Pakistan “love” and “romance” 
as Westerners know them are 
regarded in a totally different 


light Romantic scenes, in my 
opinion, are meaningless to all 
but a very few highly educated 
Easterns, and are even perhaps 
a little offensive to some. Again 
the idea that an elephant never 
forgets, which | see has cropped 
up again in India, is of little 
value because there is a saying 
in the East that the larger the 
animal the smaller the brain. An 
elephant is never, therefore. as 
sociated with memory 

One cannot stress the problem 
of illustrations too much. Gen 
erally it is preferable to show 
people in Eastern dress. But this 
must be correctly drawn Do 
not, for example, as 1 saw in one 
English inspired advertisement 
merely drape a “sari” over a 
European girl. An Indian woman 
is much lighter in build than a 
European one. There are many 
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ways of wearing a “sari” of 
course, although « is becoming 
fairly common now for it to be 
worn over the lef: shoulder 
Sal i Not really 
dress at all. There Muslim ladies 
prefer loose trousers and a kind 
shirt called a “kurta.” with a 
scart-like “dauni” draped across 
But the tendency to wear a 
sari” in Pakistan seems to be 
spreading rapidly 


How men 
dress 


Men's dress differs widely, from 
the “dhoti” and shirt outside, to 
the “sherwani” and tight trousers 
(uke our jodphurs) for more for 
mal wear, together with perhaps 
a “Jinna” cap in Pakistan or a 
Gandhi” cap tin white) in 
India. Men in offices and com 
mercial life tend to dress in 
European style and it is worth 
noting here that in India Euro 
peans tend to dress much more 
formally than in Pakistan 

As regards copy, the English 
must be simple: double meanings 
must be purged It must be 
quite direct and should be as 
dramatic as possible, with a mini 
mum of words and a maximum 
of illustration 


Problems of 
the vernacular 


In the vernacular there are 
literally hundreds of problems 
In India there are ten major and 
a vast number of minor langu 
ages. But there is a strong move 
to make Hind; the universal 
vernacular a move that is 
strongly resisted in Bengal and 
the South for example, where 


Bengali and Tamil are common 
Hind: is. Moreover, poor im 
words 

In West Pakistan, whilst there 
= Sindh: Crujerati, Materatti, 
ete. Urdu probably the most 
ihely to become universal. al 
though in East Pakistan i is 
nearly all Bengal; that is spoken 
Urdu has rather more range of 
words than Hindi, since it js de 
rived from both Persian and 
Arabic, which are live languages 

Translation and adaptation are 
not easy and extreme skill is 
needed to produce good vernacu 
lar copy. For example, one must 
Not just translate “to close the 
shop” because this means “to go 
into liquidation.” It is surprising 
how many English words are 
used, like “secretary” and “con 
ference” to name but two 


Local agency 
must be used 


Now if British goods are to be 
sold successfully in India and 
Pakistan, the advertising appeal 
that should be used is, as one 
can see, bound to be almost en 
tirely Eastern in its approach. It 
is very seldom that advertisements 
prepared in England. therefore, 
can be used as they stand in 
Indian or Pakistani The ser 
vices of a good local advertising 
agency should be used but work- 
ing im conjunction with an 
English agency, because generally 
speaking the standards of loca! 
agencies are such that they need 
the guidance in matters of policy 
that the home agency should be 
best fitted to give them. If this 
were done, we should not see the 
glaring mistakes and the wasted 
expenditures that unfortunately 
exist to-day on this continent 


3 PAPERS PUBLISH SURVEY 
OF NEW YORK RETAILERS 


NEW York is the market 
British exporters first think 
of when they decide to start 
selling in US.A Certainly, 
with 14,232,161 people it pre 
sents the most concentrated 
aggregation of prospects im- 
aginable But to enter such 
a market can lead to costly 
confusion because there may 
be danger of the wood obscur- 
ing the trees 

To help the potential entrant 
to this market three New 
York newspapers, the New York 
Times, the New York Mirror, and 
the New York News, have com 
piled a comprehensive booklet 
entitled New York Market 
Analysis 1952, Retail Trade, New 
York City and Suburbs, which is 
based on information supplied by 
the US. Department of Com 
merce’s Bureau of Business 
Census 

This booklet, devoting a page 
te each of 116 “neighbourhoods” 
which make up the §$ boroughs 
and to the 21 suburban counties, 


charts the “nearly limitless forest 
of customers” in the area. It pin 
points the retail outlets and shows 
where the most profitable areas 
are. and where merchandising. 
point-of-sales displays, dealer co 
operation and advertising should 
be concentrated 

Each area is covered by a 
street plan on which are indicated 
by red lines the streets in which 
there is a concentration of shops 
Major shopping streets are 
distinguished from secondary 
ones. but readers are warned 
that the secondary areas are 
sometimes a better bet: Compe- 
tition there, it is argued, is not 
So strong 

A Number of retail outlets in 
various categories is given 
together with an indication of 
the group’, total sales in the arca 
Grocery stores figures are sub 
divided into independent stores 
and chain shops 

A few copies of the book are 
available on loan from the North 
American department of Joshua 
B_ Powers Ltd. London represen- 
tatives of the New York Times 


ADVERTISER'S WEFKLY 


“WHERE FEW HAVE TOO MUCH 
AND FEWER TOO LITTLE” 


This is how the Danish 
poet Grundvig described con- 
ditions in his own country 
over 75 years ago. Since that 
time large sums have been 
expended in market research 


same conclusions; the words 
are, in fact, truer to-day than 
when they were written. For 


Denmark is a middle-class | 


market, well off by inter- 
national standards, where the 
advertiser can safely cast his 
net wide—though not too 
wide 


By advertising in Hjemmet, 
Denmark's leading magazine, 
you will reach not a small snob 


audience but a high proportion 


| of the solid middle-class public 
and have reached exactly the | 


which has the means to buy 
imported products—over a 
quarter of a million families 
representing a quarter of the 
country’s entire population 
And ¢ b in D kk 


the average expenditure on 
British goods last year was 
over £70 per family 


HJEMMET 


Denmark's leading Weekly 


Exclusiwely represented by 


JOSHUA B. POWERS LTD., |4 Cockspur Street, London, $ WI 
Telephone Whitehall 3366 


First Choice of most 


National Advertisers 


in the Netherlands is 


de Volliiskrant 


Holland's Largest Morning Paper 


Over 40° of the population of 
Holland is Roman Catholic, and 
“de Volkskrant ” is their paper. 


Over 155,000 copies 


per day 


Write to the Managers for Great Britain 


WILL KITCHEN JR. LTD. 


131 FLEET STREET, 


Telephones : 


LONDON, E.C.4 


CENtral 1960, 3133, 3754 
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ADVERTISPR'S WEEKLY 


IN NORWAY’S 
SECOND CITY 


Tidende, 


which serves not only Bergen itself but a wide 


the leading newspaper is Bergens 


area of Western Norway and is recognised as 


the first advertising medium outside Oslo. Its 


net sale of 49,223 is equal to that of its three 


is the 


British 


nearest competitors combined, yet ul 


newspaper of the better class homes 


advertisers will find Bergens Tidende the most 


economical and effective means of establishing 


their products in Western Norway 


BERGENS TIDENDE 


Exclusively Represented by 


JOSHUA B. POWERS LTD 


14 COCKSPUR STREET, LONDON, S.W.1 
WHI 3366 


NORWAY'’S FOREMOST 
DVERTISING MEDIU 


position 


Aftenposten an ynable 


Norwegian 


enjoys bpre 


excelling in 


amony newspapers 


circulation well as in) volume adver 


as 


tisement matter. 


The signal success of the paper is amply 
demonstrated by the prewar and post-war 
circulation figures: 
Ordinary Saturday 
. Morning Morning Fvening 
Edition Fa Edition 
1939 89,525 112,98 74,012 
195} 139,159 187,682 118,124 
In other capitals it is” frequently the case 
oO that two or more papers mpete for ascen 
i dancy. In Oslo Aftenposten is unrivalled, no 
F compentor seriously chal Ng its position 


Aflenpofien 


Nor 


Oslo iy 


ua B. Powers Ltd 
Tel: Whitehall 3366 


representatives: Jos! 


4dvertusine 


14 Cockspur St, London, $.W.1 


pas) 


German threat to Britain’s 


Avoust 14, 1952 


Scandinavian markets—3 


Britain’s goodwill in 
Norway is still high 


British exporters, though threatened by the efforts of 

Germany, are holding their own in Norway rather better 

than in Denmark and Sweden, says JUST BORTHEN, 

Seandinavian manager, Joshua B. Powers Ltd., in the 
last article in this series 


(,*! AT Britain has always 
MW had outstanding goodwill 
in Norway The two nations 
are particularly close because 
maritime nature is 
in important part of the econ- 
omy of both 


business ol 


Before the war the flow ol 
trade between Great Britain and 
Norway was (in 1938) about 200 
mil. kroner both ways. Germany 
was the only serious competitor 
n this market; in 1938 the Ger 
man sales to Norway actually 
totalled about 220 m kroner 
After the war Britain's popularity 
n Norway was greater an ever 
ind, for various reasons, few 
other countries could supply the 
Norwegian market satisfactorily 
No competition of importance 
presented itself until Germany 
started slowly but steadily to 
come into the picture again 

The German threat to Britain's 


markets is. however, perhaps not 


so noticeable in Norway as it ts 
it the other Scandinavian coun 
tries. The following table consists 
of figures extracted from 
Statistisk Arbok for Norge, and 

should give a good picture of 
trade developments on the Nor 
wegian market in respect of Great 


Britain and Western Germany 


market in relationship to that of 


Great Britain is 1,5 for 1950, 
{ for 1951 and } for 1952 
These are rather alarming 


figures for the British exporters 
Now that Norway has liberalised 
about 75 per cent of her imports, 
it is even more important that 
British exporters make use of 
their goodwill in Norway to get 
their share of available business 
Norway's imports show a ten- 
dency to rise. Up to recently only 
those Norwegian industries which 
had production for export could 
import raw material and mach- 
nery The domestic industries 
had to make do with what they 
could buy in Norway This 
situation has now been changed 
by liberalisation of imports for 
the home industries and British 
exporters will do well to watch 
the situation 
est Germany will no doubt 
use this important opening of the 
Norwegian market to get busi 
ness which otherwise would go 
to Britain. Machinery and other 
products of all kinds are needed 
for replacements and renewals of 
old run-down equipment. There 
is only one way to prevent the 
Germans from getting the lead in 
this market and that 1s to outsell 
them. The time for a strenuous 


Imp. 
Jan. De 


ral. ker 
Jan. Dec. 1951 


Export in mil. kr 
Jan. Dec. 1950 | Jan. Dec. 1951 


Git. Britain 1,073 OS a76 

Germany ive $15 $4l 
| Jan. May | Jan. May 1052 Jan. May 1051 | Jan. May 1962 

Gt. Britain | 541 21 $25 402 

w Serene 140 275 14 156 
It will be seen that Britain's hard-selling campaign has come 
trade with Norway was more The Norwegians have been 
than five times that of Germany waiting a long time for liberalisa 
n 1950. In 1951 it Was Only about tion of imports. They have had 
three times as much, although a much more difficult time in con- 
Britain's numerical increase was nection with import licences and 
sbout 369 mil. against Germany's restrictions than the other two 
>24 mil. Judging by figures Scandinavian countries Next 
from Jan./May 1951 and 1952 year, however, the situation may 
the volume of Britain's exports to look altogether different as a 
Norway tends to rem static result of Norway's reduced in- 
while the Germans are going come in foreign exchange after 
ahead with determination to in the drop in the freight market 


crease their exports 


One is tempted to expect tha 
in 1952 as a whole Britain's bus 
ness turnover in Norway wi! 
remain close to the 1,442 mil. kr 
schieved in 1951 while Germany's 
equivalent figures should up 
to or even above half this 
amount Thus the tendency of 


Germany's part of the Norwegian 


andthe and = timber 
markets 

To sum up the German threat 
to Britain's Scandinavian markets 
one could say that it has been 
most effective in Sweden, more 
so than in Denmark But in 
Norway, where Britain's good- 
will probably is at its best, the 


threat is mat yet quite so serious 


paper 
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Around The World... 


B.o.T. booklets give 


travellers basic data 


\ OST business men will 
4 agree that an exploratory 
trip to an overseas market ts 
essential before they can start to 
sell goods there. Certainly it is 
essential that selling agents 
should be appointed on the 
spot and that some kind of 
market investigation and check 
as to suitability of products 
should be made. 

To assist British exporters’ per 
sonnel who make such visits to 
overseas markets, the Board of 
Trade has started publishing a 
series of little booklets under the 
general] series heading “Hints to 
Business Men os These publi- 
cations are intended to give the 
visitor a general guice on where 
to go and whom to see, on what 
formalities have to be completed 
in order to be allowed to trade 
and on the best ways of setting 
about establishing a selling 
organisation 

There is, of course, a section 
on travel, hotels and general 
amenities, but most of the bouk 
lets are devoted to such matters as 
terms of payment, credit facilities. 
customs notes, information on 
debt collection, and in many cases 
a long section on sales promo 
tion. Included under this head 
img is generally some guidance 
on advertising The booklet on 
New Zealand for example, 
devotes two pages to the subject 
(out of a total of 36). “The mar- 
ket,” it says, “is extremely ‘brand 
conscious While it is the New 
Zealand manufacturers, as pro- 
ducing the bulk of the consumer 
goods reaching the public, who 
are called on to incur the major 
expenditure on advertising, vir 
tually all marketing requires some 
advertisement All the usual 
media, the press, radio, cinema 
and hoardings are employed.” A 
section on sales organisation ex- 
plains the importing facilities of 
the country and give indications 
on the appointment and remun- 
eration of agents 


Nine booklets in the series 
have so far been received. They 
cover New Zealand, Australia, 
Belgium and I uxembourg, 
Turkey, French West Africa. 
French Equatorial Africa and 
French Cameroons, the Philip- 
pines, the Belgian Congo. and 


Israe! 
* * * 


ONE OF THE chief advocates in 


the formation of the Indian 
A. BA The Swadesamitran 
Tamil-printed newspaper of 
Madras, claims to be the first 
journal in the south of India to 


carry out an extensive readership 
survey 

The result is to be found in a 
10-page booklet which contains 
a detailed break-down of sales, 
classification of readers by profes- 


sion and the number of readers 
who own cars, cycles and radio 
There s also some useful 
data concerning the cleven Tamil 
districts of Madras 

A limited number of copies of 
the survey are available from the 
paper's London manager 

* . * 

Some NOVEL research has just 
been completed by the Australian 
Association of Advertising Agen 
cies assisted by contributions 
from publishers 

From interviews with 4,000 
housewives in metropolitan areas, 
provincial cities and rural 
districts. the A.A.A.A. has pro 
duced a survey of into-home 
penetration of newspapers and 
weekly magazines in the cities of 
Victoria and New South Wales 
in March-Apri| 1952 

The survey aimed at measur 
ing the extent which house- 
holds in New South Wales and 
Victoria are reached by any one 
of these daily and Sunday papers 
and weekly women’s magazines 
NS.W.: Daily Mirror, Daily Sun 
Daily Telegraph, Sunday Herald 


sts 


to 


Sunday Sun, Sunday Telegraph 
Svdney Morning Herald, Truth 
‘ ia: Age, Argus, Herald. Sun 
News-Pictorial Both States: 
Woman, Woman's Day, Woman's 
Mirror, Women's Weekly 

In addition, the same informa- 


tion was sought for local country 
and suburban publications 

The survey also set out to 
measure the extent to which 
households in the two States are 
reached by the various combina- 
tions of metropolitan and national 
publications 

The Melbourne Herald has 
issued a mailing shot capitalising 
on its excellent showing 

The Herald is shown in the 
survey have an 80 per cent 
home penetration in the metro 
politan area as an average of the 
six days (there are no Sunday 
papers in Victoria). On Saturdays 
the Herald reaches a home pene- 
tration of 84 per cent 


to 


Berlingske 
Tidende 

Dawmork's 

for alll aduartisimg 

yprrposes 


Exclusively represented by 


JOSHUA B. POWERS LTD. 
14 Cockspur Street, London, .W.1 
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ADVERTISER'S WEBKLY 


What “ HOLLAND’S 
BIGGEST NEWSPAPER ” 


means to the Advertiser 


It means firstly 285,000 prepaying subscribers 
plus several thousand sales daily through the 
bookstalls—a total readership, including pass- 
on circulation—of about 700,000 people over 
16 years of age. 70°, of the subscribers have 
been reading the paper for at least six years, 
many much longer. 


Only 16°, of ** Het Vrije Volk's "’ subscribers 
are in the lowest income category which 
includes 32°, of the whole Dutch population. 


Our representatives will gladly give you 
further facts and figures about our country and 
its biggest newspaper. 


Het Vrije Volk 


U.K. Representatives : Joshua B. Powers Ltd., 
14 Cockspur Street, London, S.W.| 
Telephone ; WHI 3366 


EW 
Wa y" MODELS give 
PERFECTION in design and 

rformance — 
zs AREROGRAPH 


ala 
| Known the world over as 


LOWER 
PRICE 


Symbol of QUALITY for 50 years 
Ls 


TYPE ns 
AIRBRUSH 


TYPE NSE® 
AIRBRUSH 


Ash your dealer for full details or write to» 
THE AEROGRAPH CO.LTD. Lower Srvewnam. 


LONDON, S.E.26. awa 47 eaminGHaM @ni8TOL -OLASGOW - MANONEOTER 
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ADVERTISER'S WEEKLY 


TRADE AND TECHNICAL ADVERTISING 


2% 


Trade journal defends manufacturers 


against ‘sniping’ of distributors 


By SCRUTINEER 


In his review of trade papers this month Serutineer draws attention to a journal 

whieh deplores the attacks wholesalers and retailers make against manufacturers. 

From another journal he reports a disagreement on methods of selling sports goods; 
advertising. 


and from a third suggestions for better local 


ONE of the most outspoken 
leading articles I have 
seen in the trade press is 
printed in the July issue of 
Confectionery Production 
Headed “The Part-time Sub- 
sidiary” wt is a full-blooded 
defence of the manufacturer 
against the “snipings” of 
wholesale and retail distribu- 
tors of confectionery, and a 
reply to “a report of a retail 
conference published in a con- 
temporary journal.” The latter 
is dismissed with this remark ; 
“There are exceptions, but we 
have never been inclined to 
regard the selling of sweets as 
a highly skilled occupation and 
we doubt if a large percentage 
of retailers would know the 


first thing about what are 
classed as ‘production 
problems.” 

From that “restrained and 


polite summary of the position” 
the article goes on 

‘Whatever the reason, the 
tendency nowadays is for the 
wholesale and retail sides of the 
confectionery industry to seek 
something from the manufac 
turers but the main “something” 
appears to be an unknown 
quantity Resolutions demand- 
ing such perquisites as price lists, 
cash discounts, supplying wrap- 
pings of sweet bags (bearing suit- 
able advertisement) to the trade 
at reasonable prices, advertising 
oods (particularly those with 
cast popular appeal) in local 
newspapers, etc., etc., are at least 
tangible—if somewhat  imper- 
tinent--but the real point re- 
mains obscure. 

“Were it within our ambit, it 
would not be difficult to 
numerate all the shops within the 
length and breadth of the country 
who sell sweets (mainly as an 
additional line), and it might be 
possible to calculate the accruing 
profits. But we cannot think of 
a single purpose that would be 
served, because it can be assumed 
that since there are so many sel!- 
ing agencies quite reasonable 
profits are obtained 

“Manufacturers are 
terested in their goods 


only i 
being 


handled in a proper, hygienic and 
best-selling manner, sellers 
should only be interested in pass 


ing on these factors to their 
customers. The way of achieve 
ment is certamly not by prying 
into cach other's affairs or by 
issuing orders The part-time 
subsidiary has neither a qual) 
fication nor a right to partner 
ship 

Well. that’s certamly putting 
the gloves on! 

. . . 

From ANOTHER monthly, the 
Sports Dealer, comes the “sad 
news” that the trade is no nearer 
to getting down to a common 
agreement than it was twenty 
years ago. The journal, comment 


ing on a speech by a manufac 
turer to the Federation of Sports 
Goods Distributors, in which he 


stressed that not only had they 
to sell sports goods but sport 
itself, declares: “All this is cer 
tainly plain speaking and no 
doubt there is a whole lot of 
sound commonsense in the pro 
posal, but it is not so easy as it 
sounds. Many dealers will agree 
that it is the hardest thing in the 
world, especially im these tax 


ridden days, to get enough local 
enthusiasm aroused to enable any 
sports function to be run success 
fully unless somebody is pre 
pared to drop a goodly sized 
packet of £5. d. over it. Never 
here is the germ of an 
idea and any enterprising dealer 
should not pass over the sugges 
tion lightly 

Local conditions play a great 
Part mm these matters and what 
may go well in one locality may 
easily prove a flop in another 
There is, however, a great need 
for the stimulation of the sporting 
mind in the juveniles, and some 
of the older ones, in these days, 
and any suggestion to increase 
the playing of games should be 
carefully studied and not treated 
casually, The trade needs a com 
mon agreement for the benefit 
of all parties concerned and we 
can only hope that it will not be 
long now before a really sound 
proposition is brought forward.” 

. * . 


theless 


Two paces in Man and His 
Clothes are devoted to ideas 
which have brought increased 


business to retailers. The paper 
puts them forward as worthy of 
adaptation. Here is an crample 
A tailor with two or three shops 
m the London suburbs, who takes 
advertising space in two local 
weekly newspapers, saves money 
by having reprints of his press 


advertisements made. His adver 
tsements are drawn up in such a 
form that they can be used 


equally well for showcards or for 
mail publicity. A certain number 
of his reprints are sent through 
the post and the others are kept 
vo the counters of his shops. Two 
or three are mounted and placed 
im metal frames; these are put in 
his windows and inside the shops. 
Thus he uses three forms of ad- 
vertising, though it him 
little more than for one 

Another idea concerns mail 
order wastage—"“One of the 
greatest problems in the mail 
order department of any firm is 
to keep waste at a minimum, It 
s one of the easiest things under 
the sun to duplicate names and 
make errors in initials, with a cor- 
responding wastage. One shop, 
which does perhaps 25 per cent 
of its business on the ma;| order 
system, had some specia! leaflets 
printed aimed at decreasing wast- 
age. It read as follows: “Special 
request to customers who may re- 
ceive more than one copy of this 
list It would greatly assist 
us to perfect our posta! records 
if customers who are thus 
troubled would kindly return to 
us, with any necessary correction, 


costs 


the envelopes in which super- 
fluous printed matter reached 
them. Our customers’ courtesy in 


this matter will receive our ap- 
preciative acknowledgment and 
their expenditure on postage wil! 
be immediately refunded.” 


THE SUGGESTION pul 
at the summer schoo! of the 
Wholesale Textile Association 
that the organisation should start 
its Own journal, carrying mainly 
members’ advertisement for free 
circulation to retailers (already 
reported in ADVERTISER'S 
WEEKLY) brings this comment 
from Men's Wear: “If it is wrong 
for soap makers to trespass on 
the trade by giving away textiles, 
i would be equally wrong for 


forward 


Auoust 14, 1952 


organisations to tread on the toes 
of the trade press. Trade associa- 
tons are the first to shout-—and 
quite rightly so--when outsiders 
trespass on their members’ fields 
of business. For a trade secre- 
tariat to start a publication of 
the kind suggested would be just 
another form of encroachment. 
Trade bodies will only impair 
their standing by intrusion in the 
publishing world.” 


A CAMPAIGN TO stimulate the 
eating of turkeys at all times of 
the year is planned by the British 
Turkey Federation, according to 
Meat Trades Journal. R. 
Chalmers Watson, chairman of 
the Federation, addressing the 
Multiples’ Association, said it 
was intended that the increase in 
production and consumption 
should go hand-in-hand. Already 
production of better - quality 
birds had commenced and indi- 
cations were that even in the 
present year there would be quite 
a considerable increase 
number of British birds. 
believed the goal could be 
reached in four stages: organisa- 
tion; better-fleshed turkeys; con- 
sumer education and better mar- 
keting methods. 

Americans, he said, have dis- 
covered that the turkey is the 
most economical converter from 
food to flesh. It is estimated that 
6 tb. of turkey flesh per capita 
will be consumed throughout 
America this year compared with 
i tb. in this country. 


If WOULD BE interesting to see 
an independent retailer carry the 
idea of personal service to the 
point of egotism, to capitalise on 
it with capital “I's,” suggests 
Shoe and Leather News. With 
that thought in mind the paper 
submits a suggestion for one of a 
series of local advertisements 
“which any reader with the 
courage may use or freely adapt 
above his own name.” 

This is the suggestion: 


I LIVE HERE 


HIS town is where I live, as 


bourly, a friendly, a welcoming 
place. It's why I choose shoes 
from the makers with 


CALLING POR PROTECTION for 
the British hallmark. British 
Jeweller says that there is a 
revival im the United States of 
the practice of reproducing the 
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community as you. That's why 
I'm particularly proud to place 
my specialised knowledge, my 

‘ long experience of footwear at 
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It's why I like to fit the toddlers; 

a see grow to 

‘ school shoes; show their first 

- signs of dress sense and come to 

F me for style as well as comfort. 

; e e . Just like their mothers do. 

; It's why my shop is a neigh- 

your needs, your tastes and your 

i occasions in the forefront of my 

F mind. 
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| ing Fashion, Drapery 
_ & Menswear Trade Weeklies 


“The DRAPERS’ RECORD" (45,000 per week) and 
**MEN’S WEAR "' (14,500 per week) give the best Coverage 
and Retailer Goodwill in their respective trades. Keep the] 
Retailer on your side and you cannot go far wrong. 
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ADVERTISER'S WEEKLY 


LOVELL 
RUPERT CURTIS 


“HANDY- ANDY” 


hand drying machines 

Hygiene motters to the food 
industry. Other users buy these 
machines because they cut out 
laundry bills and stop pilferage of 
towels; but it is the story of 
hygiene told to an intelligent aud- 
ience in FOOD MANUFACTURE 
which brings in the worthwhile 
inquiries from the big users. 


FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


TWEE specialised 


journal dealing with all 
ciwil engineering in which 


earth moving @ earth. 
moving equipment are in- 
volved open-cast coal and 
iron ore, hydro-electric 
developments, land = re 
clamation, harbours and 
dow kes, coast defence works, 
river widening, canal con- 
sruction, etc 


MUCK SHIFTER 
and Public Works Digen 
is another publication of the 


CHNICAL GROUP 


MaANUPACTURING CHEMIST 
TEXTILE INOOWTEIES & 
PAINT MANUFACTURE 
WORLD CROPS -aTOMICS 
FOOD MaNUracTURE 
POTTERY AND GLASS 
eUTLOING DLORST 
MUCK SHIrTe® 
rere sum 
CHEMICAL AND PROCESS 
ENUINERR ING 


AU published at 
17 Stratford Place, W.1 
Specimen copies om requen 
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Trade journal defends manufacturers—continued 


wbols as trademarks Al 

in Britain it is an offence 

and ihe aw to copy the hall 

ma r to sell specified articles 

a t the stamp of an assay 
ott the protection does 
extend to other countries 
America, @ valuable market 

ver eXports, anyone is at 

to copy the British wm 

d use it as an unregistered 

And this is happening 

urks are being applicd 

silverware, Dul even 

So far as 

such products have not 

d outside the United 

the possibility of their 

rted to other countries 

ve disregarded 

America the hallmark is 

sable «selling point for 

silverware and our manu 

ure much concerned at 

to tS prestige An 

the practice could 

y the value of the mark 

It would cause importers all over 

to overrate the spurious 

© look with susp: 

In the 

scoepted hallmark 

would be a hallmark no longer 

for «a would have become 

questionable 

So impertant are dollar ex 
ports to our economy that the 
new representations should be 
better received than the last. But 
the volume of exports likely to 
be affected is not the only point 

Though their loss would 

us, even graver is this 

xipled exploitation of a 

as British and, until now 

respected as the Union 

is a case for action 

vighest official level, for 

‘ection can come only 

through international agreement.” 
. * * 

A “curese BAR” created for the 
convenience of customers by a 
Scottish described by 
Chee World as a novel and in 
expensive idea which might be 
come very popular if widely 
developed A small section of 
the wal! was taken and countered 

‘2. as it were, a small 
within a shop.” Attractive 
ound and counter displays 
wide variety of fancy and 
cheeses, with a small area 

he counter being clear to per 

he serving of customers, and 
CHEESE BAR” pelmet, 
ting the picture Space 
was limited—enough to 
in assistant to conduct 
with comparative ease 

‘ means to spot ight 

48 a Separate entity, and 
prominence to a wider 
of imported types, the 
bar 1s an ideal innovation 
store in a busy shopping 

Apart from its value in 
sing cheese, the idea could 

clop into a regular section 
part of each now popular 
bar in Britain,” says the 


c'ectro-piate 


store is 


A plea TO suppliers to “stop 
this haphazard and indiscriminate 


giving away of cardboard 

stickers, showcards and that sort 
vf thing, which are the very worst 
things for ruining any attempt at 
good creative display,” was made 
recently by Edward Stuart, central 
publicity manager of Lewis's Ltd 
Liverpool (Drapers’ Record). He 
told a Blackpool audience: “I can 
give you my persona! assurance 
that most of this cardboard is 

fly wasted he 

How could one possih'y 

unified display wit 

crogeneous collection of bits 
and pieces?” 

Practical suggestion was that 
manufacturers and wholesalers 
send out a questionnaire to ascer- 
tain just what kind of dispay 
material retailers needed. At the 
same time, a top-line display man 
should be commissioned to pre- 
pare a series of bulletins or news 
sheets showing specimen win 
dows, with drawn plan and con- 
struction details. Sent out to the 
trade regularly, say ne a 
month, these would pr 
the end of two years, an 
reference standard of basic 
pays 

Manufacturers, wholes 
retailers, he stressed, mus 
together if campaigns w 
properly organised 

. . * 

Games and Toys devotes a page 
to the reproduction of a most 
complimentary letter already 
briefly quoted from in an earlier 
issue of ADVERTISERS WEEKLY, 
from Playthings, the national 
magazine of the toy trade in the 
United States The testimonial 
was unsolicited 

‘We have just received the 
May--B.LF. issue of Games and 
Toys and 1 thought you would 
like to know that all of us here 
think it one of the fine issues 
that has yet emanated from your 
busy and capable office 

“Having had a part putting 
out Playthines for many years, 
your humble correspondent has 
1 pretty good first-hand know 
ledge of what it must have taken 
to get all that advertising copy in 
on time, prepare the editorial and 
news material, and gct such a 
splendid issue out on time. We 
are particularly impressed with 
the many fine-looking colour ad- 
vertisements and have enjoyed, 
as always, reading yo pithy 
comments on the British toy 
situation 

I don't know when we have 
seen as fine an example of trade 
journalism at its best and | think 
the British toy industry can be 
well proud of the splendid 
jor you and your associates on 
Games and Toys are doing.” 

. * * 


Sheet Metal Industrics has 
again been honoured by the Zinc 
Development Assoctation in that 
the first complete report of the 
2nd International Conference on 
Hot-Dip Galvanising wil pub- 
lished in that journal. This meet 
ing was held at Dusseldorf and 
was attended by scientis's from 
12 countries 
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By using the advertising 
columns of THE SYREN 
AND SHIPPING your 
name will be kept in 
front of the leading 
Shipowners, Ship- 
builders, Ship repairers 
and Marine Engine 
Builders at home and 
overseas 


* 


THE SYREN 


AND 


SHIPPING 


is the only weekly Shipping 
paper to publish monthly lists 
showing Tonnage under cons- 
truction at home and Overseas 


—_ for @ specimen copy and rate 
cord te: 
SYREN & SHIPPING LTD. 


26-28 Billiter Street, 
London, E.C.3 
Phone: Roya! 5322 


A Customer writes -— 
“ We found your 


PRINTING 
PRICES 


20% 
CHEAPER 


thon other printers who quoted. Your 
service ond quolity excellent." 


ENQUIRIES 
INVITED 


Advertising Literature, Publications and 
Genera! Printing 


* 


G. F. TOMKIN LTD. 
» A 2S =a. wee 


501 Grove Green Road, London, E.!! 
Telephone No. LEY 1164/s 
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Bumper crop of ‘corn’ 
—but so indigestible 


STRONG plea for the 
mediocre, maintaining that 
“corny” advertisements were 
just the job and admirably 
suited to the intelligence quota 
of the average reader, was 
made in the correspondence 
columns recently Perhaps 
there may be something to be 
said for it if you are selling 
undies or cereals, but can the 
same necessarily be held true 
of chemicals, electrical equip- 
ment or structural engineering? 
There is ample evidence of a 
bumper crop of corn” this 
season amongst technical adver- 
tisers supposed to be selling to 
intelligent buyers and executives 
Here are a few examples from 
current literature of titles and 
lead-in sentences stimulated by 
who - knows- what heaven - sent 
inspirations 
“Behind the Symbol 
“The Customer is always 
right 
Behind the name lies 
over fifty years 
In the past twenty years 
it is more than fifty years 
since 
this by the number 
of booklets issued by technical 
advertisers and you will have 
some idea of the kind of impact 
which must be made upon the 
minds of the people at the re- 
ceiving en 
How do the minds of the copy 
writers work? They want to 
establish’ the standing of the firm 
in its industry, no doubt. But in 
this cold. hard world, does the 
buyer really care whether the 
firm has been established 5, 50 or 
100° years” No, he does not 
he is interested in the product, 
gear or service. Or is he? That 
may well depend on whether 
your printed material is capable 
o; stimulating his interest at first 
sight, and then maintaining it 
One piece of promotional 
matter which makes an imme- 
diate impact is a book issued by 
RK. P. Scherer Limited. The stiff 
cover is printed on acetate sheet 
and has a large oval transparency 
revealing a gelatin capsule: you 
simply have to open the book to 
take a look at it and, once 
opened, you find yourself in- 
volved in the fascinating story of 
an organisation which produces 
90) per cent of the world’s cap- 
sules 
Oh, yes — it has a section headed 
“100 years.” But here we have 
a fascinating historical explana- 
tion of the development of 
gelatin capsules for what the 
author rightly describes as hard 
to-take medicine 
There is nothing hard to take 
about Scherer's publicity medi- 
cine: It even gives the reader 
excellent capsule ideas which 
await development. It has a title, 


Multiply 


too Gelatin Capsules.” 
Staggeringly honest, isn’t it? If 
you are interested in capsules vou 
read the book If you're not, 
you need not read it. But the 
odds are that you will, in any 
case. Por ‘t's lively and interest- 
ing from cover to cover 

. * * 


Beiuino-Lee Ltd. issue a 104- 
page genera! catalogue which, in 
its way, is an admirable piece of 
print because those who com- 
piled it have given tremendous 
thought to the snags of catalogue 
production. Needless to say, it 


Technical print 
reviewed by 
J. M. Williams 


is orderly, logical, extremely well 
indexed and fully detailed 

The producers had the unenvi 
able task of featuring large num 
bers of smal! electrical compo- 
nents. They say: “We have con 
siderable difficulty in maintaining 
variety and interest in these smal! 
products when photographed.” 
Its like a breath of fresh air to 
find this concern about maintain- 
ing interest 

There is no doubt that Belling- 
Lee have succeeded in their task 
and they are to be congratulated 
How did they do it? By intelli- 
gent photography, making careful 
use of background and lighting 
Consequently, most of the illus 
trations are full of life and the 
relative sizes of the components 
are indicated by the inclusion of 
a rule, in millimetres as well as 
inches 

The only criticism that can be 
raised is that the photographs 
come from too many sources 
There is, therefore, little con- 
tinuity of style: some appear al- 
most unretouched, others are 
heavily and in some cases rather 
crudely retouched. Never mind 
This is as interesting as any 
catalogue dealing with such 
products could be. 

* * * 


UNPORTUNATELY, THE same can- 
not be said for a promotional 
leaflet issued by the Lancashire 
Dynamo and Motor Co. Ltd., the 
avowed object of which is to 
show “behind the scenes” activity 
in the L.D. works 

Why is it that advertisers must 
show panoramic views of their 
shops? In this case the plethora 
of unremarkable illustration 
merges into a grey nothing-ness 
All it boils down to is a lot of 
bored-looking men making a lot 
of mundane-looking dynamos 
There is plenty of “behind the 
scenes” but it fails to convey any 
urgent sense of activity. Scarcely 
an irresistible interest-rouser or 
sales-stimulant. 


ADVERTISER'S WEEKLY 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches of 
the METAL and its Allied 

Industries. 
Twice Weekly. 
Tuesdays & Fridays. 


Mechanieal World 


AND ENCINEE RING RECORD 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer. 


Send for free specimen copy and rate cord 


L EMMOTT & COMPANY LIMITED 
\)2: BEDFORD STREET, LONDON, W.C.2 
|] MANCHESTER OFFICE: 3! KING STREET WEST, MANCHESTER 3 


Ir 
MERCURY DISPLAYS 


LIMITED 
DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


SILKSCREEN PRINTING © SERVICING - STORAGE 


171 NEW BOND STREET WI! 
GROSVENOR 871! * 10 LINES 


WORKS - 394 YORK ROAD - Swit VANDYKE 3562 


“AUTOTYPE - 2° of course 
= —= \ I a 

The Autotype Co. Ltd, Brownlow Ra 

London, W.13 Ealing 269! 
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ADVERTISER'S WEEKLY 


THE STRANGE CASE OF THE PRINT 
BUYER WHO BURST INTO SONG . 
He has produced a good job smoothly and to 


time. It has about it that special quality found 
only in a high quality piece of print. His 
The client likes it. Even the 


likes it. 


directors like u. 


client’s niece (clever at drawing Can 


you blame him for creasing his battle-scarred 


> For resolving 


countenance in uninhibited song. 
that, in future, all photo-litho shall be placed 


in the same capable hands of Charles and Read? 


where the best photo-litho offset comes from 


2) CHANCERY LANE, LONDON, W.c.2 PHONE HOLBORN 2882 


crw 


[% 1951, over 37,000 road 
accidents—out of a total of 
200,000-—-were attributed partly 
or entirely to defective electri- 
cal equipment in motor 
vehicles. Appalled by this 
ever-growing accident rate, 
Oldham & Son Ltd., the stor- 
age battery manufacturers, 
devised a 12-point road safety 
service which any garage can 
operate without special equip- 
ment. They are devoting the 
bulk of their starter battery ad- 
vertising for 1952 to publicising 
this service 

The problem which faced 
Oldhams and Gilbert Advertising 
Lid. their agents, was to make 
drivers realise the fact that 
electrical defects are responsible 
for so many accidents and then 
to attract these drivers to garages 

preferably garages with an Old 
ham agency—to have _ their 
electrical equipment tested. “It 
is hoped,” said a trade press ad- 
vertisement announcing the cam- 
paign, “that the scheme will 
strengthen the goodwi!| between 
motorist and every garage hand 
ling Oldham batteries, and there- 
fore mean better business.” 

Garages were also sent a folder 


detailing the 12 points of the 
safety service and telling them 
that “in the motoring press and 
newspapers, by means of mailed 


literature and through the medium 
of posters” customers would be 


Road safety theme in 


battery maker’s ads. 
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vice. Garages were also offered 
stuffers for distribution to their 
own regular clients; space is left 
for a name and address to be 
overprinted. Posters for garages 
have also been. produced. 

All this publicity material fea- 
tures Frank, a garage mechanic 
who comments on various com- 
mon electrical defects 

As the scheme has only re- 
cently been released, it is much 
too early to assess its value. But 
Oldham Service Stations are 
being inundated by garages asking 
for literature they can distribute 
among their customers.—E.K. 


have you had the |2-point 
SAFETY 
SERVICE? 


- 
a et ree oy 


‘> pau 


am 


constantly feminded of the ser 
The poster above 
autme * Save? is linked with the 
RANEY 4c ees rest of the Oldham 


arety searece 
v oLoean 


wemee eenee 


A clean sweap 
ae 


The Bate put 


publicity by the 

face of Frank, the 

safety-first mech- 
anic, 


Frank, speaking of 
safety, produces a 
number of slogans 
P like this to 
a) publicise the Old- 
ham 12-point ser- 
vice in the press. 
(The two illustra- 
tions are not, of 
course, reduced in 
the same propor- 
tion.) 


o es 280 ———— 
i 
7a £ 
" ~) , 
a i 
ae Y ~~ é 
™ £) : 
| 4 Ke. gO =m) P 
_— 4 % 
6 : 
- 4 f 
i} 7 ™ | we 
| "Oo 
, - 
, it ig % 
_ ‘ ‘ “a 
Soe tn Yas fi , , 
- 4 ge . S o\ You we e 
> t a q s it} 
4 A Fey | | er 
| , WG, ns he 4, | driver Y 
| wee \ 4 
\. 4 —— \ bul — /) 
a = 
' pe yo ‘a . 
ae Se | 
se m 
pom ~n ~ es : 
\ \ Zan ° 
ee | SOMN 
r NSWES°SE  ccamacca 
ame |. 
i, Charles & er : = A Me! 
a } LIMITED = | = _ @ PLDHA 
ae = aay ‘ 
a = - 
ee cae eoumen eee f 
. Pe ee. 6 te te sl " 
& = 
se ¥ 4, ; ® . Se See e . ie i a i, c 7 ic et 4 is gigs 


Auaoust 14, 1952 


They buy it because .... 


It’s the Weekly 
Who’s Who and 
What’s What of 


Advertising. 


It pays advertising’s top and up-and- 
coming men and women to know the 
news—of people, products and markets, 
of media, methods and materials. That’s 
why they regularly buy* the Weekly 
which meets their needs. 


WA.B.C. (Jan.-June, 1952) 
8,096 copies weekly 


Advertiser's 
Weekly 


The only journal devoted entirely to advertising 


1 FLEET STREET, LONDON, £04 
Telephone CHAncery 8844 (15 times) 


ADVERTISERS—here is a unique 
advertising medium that puts your 
product's name prominently before the 
purchaser —just when she is spending 
her money. 

Redfern Advertising Rubber Mats are 
permanent reminders at the point-of- 
sale, and incorporate any trade name, 
mark or slogan in any combination of 
colours. Shopkeepers ask for and dis- 
play these mats, because they help to 
furnish the shop. 

Well-known names appearing on 
Redfern Advertising Rubber Mats in- 
clude Procea Bread, Hoover, Walpamur, 
Ferodo Brake Linings, Target Wools, 
Lifeguard Products, Gibbs ‘SR’. 


REDFERN | 


ADVERTISING RUBBER MATS 


WATIOMAL ADVERTISCERS BCivVisiOn . MYOE . CHESHIRE 
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ADVERTISER'S WEEKLY 


E.Christian & Co.Ltd. 
have moved... 


More capacious premises for an even 


smarter service ! 


Please make a note of ow new address 


63 ST. PAUL’S ROAD, LONDON, N.! 


Telephone: Canonbury 2461-2462 


... Now for an even 
smarter service ! 


Collating, 


CHRISTIAN & CO. LIMITED 
Packing & Despatch 
Established 1/0 


Service 
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Functional print for industry 


Design a“ 
Hertert Spencer 


od 


Business Pinon by 
Gyivan Prew Lid 


Herbert Spencer defines 
ness printing aS materia 
duced to stimulate or regulate 
trade, serve the needs of com 
merce or facilitate industrial pro 
duction This he then sub 
divides into print intended to 
perform and print intended to 
persuade, and indicates the effect 
upon designs of the function the 
print material is to be put to and 
discusses the difficulties that arise 
when both aims have to be 
achieved in one piece of print 


Dusi- 
pro 


This book jis an essay 
the author's 
work and a 
tribution towards a bet 
sation of the functions 
typographer Through: 
argument is supported by 
tfons of actual designs and 
perhaps more than any 
part of the book, make a 
case for Mr. Spencer 

Incidentally, there a 
tllustrations of typogr 
antics that would make 
compositors’ hair stand on end 

Design in Business Printine 
was written at the request of. and 
printed by, Tillotsons of Bolton. 


stlining 
approach to his 
clearly argued con- 


good 


some 
aphic 
most 


A chapter for 
bad chairmen 


The Successful Speaker's Handbook by 
Herbert V. Prochnow (Prentice-Hall Inc 
New York, pub¥ished in Great Britain by 

wk (191%) I Kings 


The title of 
leading It ts 


this book is mis 
hardly a “hand 
book” but an encyclopedia of 
public speaking. Not only does 
it mmstruct on every 
aspect of the subject 
demonstrates, in 
written word can onstrate 
speech Quoted passages from 
noted orators, British as well as 
American, occupy many pages, 
being selected as examp of the 
various types of address to which 
the instructional Matter is 
devoted 

To describe the contents 
brief review is impossib! 
to say that the author's style is 
limpid and = his presentation 
logical. I will mention only one 
chapter, that on the art it is 
an art-—-of chairmanshi; Here 
we are told the duties of a chair- 
man, and how he should comport 
himself Since good chairmen 
are much rarer than good speak- 
ers, and bad chairmen torment 
me to exasperation, | 
commend _ this 
highly 

Every aspiring o 
speaker can study this b 
profit, for it is sound and 
al. But having studied he 
should not neglect to end a 
public speaking No 
amount of reading is a substi- 


ina 
except 


fo 
or 


cannot 
disquisition too 
novice 
k with 
act 


cass 


tute for a critical instructor and 
an audience with obligation to 
suffer silence <D.R 


Britannica Book 
of the Year 


Book of the Yew 

(Encyclopedia Britannka Lid “3 

This volume, the fourth pub- 
lished in London since the war, 
records the outstanding historical, 
political, and economic events of 
1951, surveys developments in in- 
dustry, science, the arts, the 
humanities, religion, law and 
sport, and contains a sixteen 
page diary of events 

In addition, statistical surveys 
are given of the world powers, 
such as Great Britain. the U.S.A., 
the U.S.S.R.. France, Germany, 
China and Japan 

The articles on the Dominions 
are well supplied with statistics, 
as are those on countries of 
secondary importance, such as 
Argentina and Italy 

Biographies of the 
ties of the year are 
feature 


Briiannia 19S2 


de) 


personali- 
a valuable 


IN BRIEF... 


British Standards 1952 Year 
Book (British Standards Institu- 
tion, 7s. 6d.) contains a complete 
list of the 1,800 British Standards 
current at the end of March, with 
a brief description of the subject 
matter of each. A subject index 
simplifies reference Also in- 
cluded are particulars of the 
membership of the general coun- 
cil and of the Institution's divi- 
sional councils and = industry 
standards committee. These com- 
mittees, 59 in number, cach 
represent a major British industry 


* * * 


W. S. Cowell Ltd., the Ipswich 
letterpress and lithographic 
printers, have issued a new Book 
of Typefaces which is intended 
as a complementary volume to 
their earlier Handbook of 
Printing Types. 

The new book should prove 
helpful alike to the experienced 
typographer and to the print user 
whose knowledge is less profound 

Resides numerous typefaces for 
machine setting. there is shown 
a wide range of display faces. 
Simpkin Marshall Ltd. are 
distributors 


J * . 


Military Aircraft of the World 
(litle & Sons Lid, 2 
reviews the operational 
perimental machines 
nations It is illustrated with 
over 180 photographs and draw- 
ings depicting the most up-to-date 
fighting planes of all kinds. 
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1952 


FOR BETTER SELLING 


EXHIBITION 


The BROOK Projector shows 
minutes of sound film in day ligt 
indefinitely. Avaiuable on hore 


ut » 
t. repeating 


POINT OF SALE 


The ‘AMPRO’ repeater—tiw 
case, Ideal &@ showing sour 
minutes © Gaal! audier 
offer. Pilmastomatica 


SALES TRAINING 


The SOUND FILMa 
STRIP projec 
with screen 
loudspeaker 
porated 

operation ur 
Inessage memorably 
presented to your 
representatives 
to the retailer 


projec 
1 fines « 


‘—ofr 


tor in a euit- 
f up to 10 
nh one man’s 
wound, Price £242. 


tor 
and 
ineor- 


—or 
Prive inn 68 


For full information 
please write to: The Salee Manager 


SOUND-SERVICES LTD 


209 KINGSTON ROAD, LONDON, §.W.19. TELEPHONE LIBERTY 4291 


An associate of the Film Producers Uuild 


MILLIONS of calendars given away every year are never used 
in the right offices, but a calendar with the RAPIDATE quick-reference 
pad and date-frame is more likely to be selected for eight main reasons: 
(1) It can be used with any calendar pad; (2) Once in position the date- 
frame cannot slip or be accidentally altered; jt is automatically 
in the correct position; (3) There are no complicated accessories 
to obliterate or confuse; (4) It remains accurate the whole 


year; there is nothing to wear loose; (5) It is easy to 


pack; there is no thick protruding frame; (6) The date 
frame is very light in weight and adds little to postage; 
(7) It is only marketed after exhaustive tests have 
proved its efficiency in constant use; (8) A comparative 
inspection will show far better quality of paper and 
of printing which js in two neutral colours that cannot 


clash, visibility of figures and information on the last sheet 


BLA. 
BLA. 
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n 16th August 


move to new and 
bigger premises at 


HOUSE 
41-51 CHALTON ST. LONDON, N.W.1 


| The new telephone no. is 


EUSton 5262/6 (five lines) 


‘British & International Addressing Ltd. 


| 12 BRIDEWELL PLACE, LONDON, E.C.4 


wel oi 
115 1617 18 
tl 22 23 24 25 


* Your Printer will supply samples and quote prices with special rates for ‘ile sizes and colours 
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AM frequently impressed by 

the number of advertising 
men who often with the aid of 
a couple of wars--have managed 
to cram a good deal of adventure 
mto ther lives. One such wm the 
Aldwych Club's new chairman, F 
Howard Potter He saw serve m 
france wm the firs world war, re- 
puned the Gunners m 1940 and 


becume a battery commander in 
(Coast Artillery, then an adjutant of 
a Home Guard batiahon: and fin 
ally an Army Wellare officer In 


thes last capacity he sailed from the 
Clyde to Odews to pick up our 
PoaWs who overrun by the 
Russians, had travelled a thousand 
miles from Poland From them I 
learnt some fantastic things about 
how the Russians fought the Ger 
mans, he says, cryptically 

At «xhool (Leys, Cambridge) he 
ovuimed fira colours m 
cricket, hockey and water polo, and 
® now non-playing captain of the 
Surbuon Hockey Club (second 
oldest in the world) for which he 
played up ull the last war and 
which he restarted after the war was 


A frame: 
over goblet  @ dinner in honour of ¥ 


ed 


As might be expected from one 4°" 4 A 

with such a strong team spirit, Mr ceived by Lex Hornsby and execute 
Potter » proud of the support which Seymour surrounded by the 

tb. Potter & Co., Lid. tof which - 

he chairman) has always given to) =pONALD 
the Institute of Incorporated Prac has h 
ttioners mm Advertising and to 
N.A.B.S. He himself was a founder 
member of the former Of the 
latter he was a council member for the th 


McCULLOUGH. who 
finger m sO many fascrmat 
ing p os well as the advertising 
pie, t me that a number of well 
sivertaing men are among 
vsand-or-so members of the 


many years, chairman of council = fFind:; Dining Club, of which he 

in 1939. and is now a4 trusice mem- is chairman 

ber of council th lub, formed only at the 
Incidentally, he has hinted to me beginning of this year, i not by 

of some interesting developments at any ims the conventional dining 

the Aldwych Club, to be announced = club. I's main purpose is to provide 

oon a very practical facility. At a num- 


wt. the Coronation 


Complete schemes 
for Multiple Stores or Single Shops 
Window Displays or FE xternal 
Decorations ¢ Street Schemes, etc. 
Everything you need 
plus Electrical or Floral Schemes 
Heroic-size Paintings. 
The best of the Royal Family 
photographs 3-dimensional Displays 


Plastics ¢ Special Fabrics, ete, 


Leon Goodman Displays Ltd 


119/125 WHITFIELD STREET mo er 
TOTTENHAM COURT ROAD 
LONDON : WI 


JUST RING EUSTON 535! Now! "ie 


hip of the journal of the Institute of Public Relatio 
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Mainly Personal— 


py of this caricature was presented, along with a set of wine 


arren Seymour who has re ned the 


1 by R. H. Hubbard, it shows Mr 
Institute's council and office 


ber of leading restaurants and 


hotels, members need not pay their 
bills in cash 

What happens is that they produce 
1 membership card, up the waiter 
ind sign the bill Th srants 
keep the signed bills until nd of 
cach month, then send th to the 


Club, which settles them d sends 
the member a single bill for the 
total This sets out wha: he has 
spent, where, and when Thus he 
has a valuable record of | nter 
tainment expenses, and from 
a modest service fee to the Club 


it costs him no more than if he paid 
each time on the nail The ad- 
vantages will be obvious any 


business man who has to do « great 
deal of entertaining 

For reasons that can bk pprect 
ated, membership its not o; to all 
comers. Members must | lected 


in the first instance, and then re 
elected every quarter 

In America says M Me- 
Cullough, a similar organ m, the 


New York Dining Club, | 0.000 
members. 

* . * 
WHATEVER the years bh taken 
from Ernest E. Spiers. y hav 
not taken away his sense of humour 


or hes gift of racy narra 
75 next October, he hes w re 
tired from the control of | Spiers 


Service Lid., Brighton, in tuvour of 
his two sons, and for benefit 
he has been casting a hun us cye 
on his half-century im tising 
1 wish I could reproduc ven a 
quarter of his reminiscences. they 
have given me many a chuck) 

He started off in adver ve with 


Alfred Dunhill, who decided to buy 


and sell cars on Commission. 
Together they produced paper 
called The Motor Mari nd Mr 


Spiers made up a number of imag- 
mary cars for the first suc! One 
of them he announced 1s having 
“artillery wheels”—a phrise which 
knowing not the first thing about 
cars, he had lifted from one of the 


motoring journals, “I wis rung up 
concermmng this § car shich of 
course, “was sold yesterd The 
chap at the other end was ‘:ughing 
heartily He said, “Ther s only 


one car in the country with 
wheels and I've got it! 
Later came an interlude with 


tillery 


an American proprietary nedicine 
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Aldwych Club's new 
chairman: Donald 
McCullough explains 
Finders’ Dining Club: 
What happened when 
Ernest Spiers adver- 
tised “artillery 
wheels’’: Progress of 
Pakistan's Advertis- 
ing Association. 


By CONTACT 


firm whose commodity here ended its 
days when two children died from 
“drinking, neat, from a bottle.” 

Mr. Spiers once read in the 
Mail about 4 Street artest sitting 
beside his pictures, engrossed in a 
hook “The reporter inquired the 
book's name, and guess what—it 
was my book, The Art of Publicity.” 
This was published by Fisher Unwin 
m 1910 

* . * 
FOUNDED about four months 
ago, the Advertising Association of 
Pakistan comprises some Sux 
agencies (ic. about all those with 


service facilities), and hopes to 
strengthen itself by the inclusion of 
advertisers That sounds humble 
enough, as indeed it is. But Vajid 


Mahmood, its president, is con- 
vinced that good foundations have 
been laid for Pakistani advertising 
and that the Association will play 
a useful role in developing it along 
the right lines. 
An exhibition 
of advertising 
art will 

held in Kar- 
achi within 
the next few 
months. 

Mr. Mah- 
mood is man- 
aging director 
of Adarts- 
Kar-Ltd., 
Karachi, an 
agency that 
has to issue 
copy in such 
languages as 
Urdu, Sindhi, 
Pushtu a 
Bengali. For- 
tunately | found him = speaking 
very good English when I met him 
in the offices of Chalcroft, Lid., 
who represent Adarts here. Adarts 
accounts include Biro, Brooklax 
(press) ind Glaxo Standard 
Vacuum and Air France (outdoor). 
Press and outdoor advertising are, 
of course, the main media in Paki- 
Stan 


WEEKS WISECRACK 


~ 


t Mahmood 


“I don’t mind your wife 
vetting our copy, old 
man, but I do object to 
your children drawing 
moustaches on our art- 
work,” 
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V ACANCIES with unusually attractive 
prospects exist in London area for two 
responsible and experienced men with mana- 
gerial qualifications and at least twenty years of 
active working life ahead of them. 


The first must have a thorough and up-to-date 
knowledge of all advertising media, preferably 
world-wide; possess the ability to plan appro- 
priate campaigns for a variety of products; be 
able to initiate and take an objective interest in 
new and potential media. 


The second, who is required to lead a creative 
team, must have the knack of controlling, 
briefing and inspiring writers and illustrators 
to produce good work; enjoy a keen critical 
sense of art and manuscript; have current 
knowledge of sources of all kinds of artwork, 
not necessarily only British; and possess reason- 
able commercial judgment. 


Both positions carry good salaries but call for 
hard work in good measure. 


Applicants who wish to be considered for 
the positions are invited to apply in the first 
instance by letter in their own handwriting 
without references or testimonials to Shipley & 
Co., Chartered Accountants, Broadmead House, 
Panton Street, Haymarket, S.W.1. 


They are asked to state on not more than a 
single sheet of foolscap, age, experience, present 
position and any special qualifications. 
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Many good things to eat originate 
in Bath—Bath Olivers, Bath 
Chaps, Bath Buns-—-sufficiently 
popular to have quaint jokes made 
about them and to form the 
basis of many healthy industries 
in the Bath area industries which 
are partly responsible for the 
steady prosperity of the city and 


its adjoining counties 

This prosperous pocket of popu 
lation should not be neglected in 
any national campaign 

It is easily tapped through the 
Bath Chronicle which, for 9s. per 
“blanket” 


coverage of the whole area. It's 


SC.) gives you positive 


the only evening paper printed in 
Somerset, and sells 35,000 nightly 

14 copies for every house in the 
city, with an extensive circula 
tion in the county areas of Somer 


set and Wiltshire 


You can't the West 


properly without the 


cover 


The ONL? 
in Somerset Get tall details from 


evening «paper = printed 


tree 
EC 4 Arnold Eilts, Cromford Houve 
Marker Street, Manmchewer, 4 of Head 
Offer, 14 Westgate Street, Bath 


Cid 1iet «soap 
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CURRENT 


ADVERTISING 


Bibby’s launch 
Cidal shampoo 


j) Bibby & Sons Ltd. are to 
juce Cidal cream shampoo 


containing 
rophene, was launched 
(ida! shampoo will also be 

ewed for its hexachloro 


phene content, Trade press ad 
ve g is now running The 
| new mmpoo will be mentioned 


i da! soap advertising in the 
yer press 

Advertising will be handled by 
(. Pritchard, Wood & Partners 


. . * 
U.S. styled shoes 
for Britain 
\ new company is being regis 
tered jn this country, Jarman 
Shoes (US.A.) Ltd, for the dis 
trit no of a new range of 


styled shoes for men 

There wi be close association 

with the General Shoe Corpora 

tk f America (makers of 

Ja » and Fortune Shoes in the 
ts 

The shoes will be manufactured 


here by George Webb (North 
umpton) Ltd Advertising will 
he ifined to the trade press. It 

werstood that an agency has 
been selected to handle the 
udvertising but its identity has 
t yet been revealed 


G.EC, double atin 
bookings 


bu ir insertions on this 
year's hedule for GEC TV 
ind radw advertising have been 


! There will be full pages 
12 magazines and 
half-paces in John Bull 


n 
and / ’ ody s 
Ihe scheme, which will be 
August 26, will also 
xlude black and white inser 
‘ 1 national dailies and 
Sundays, London evenings, and 
nm heals Agents Greenlys 
Ltd. 


JUTE PUBLICITY 
S. H. Benson Lid. have been 
appointed to handle a publicity 
scheme for Jute Industries Ltd.. 
one of the larrest firms in the 
trade 


launched 


ACCOUNTS MOVING 


1 Manchester office of Tom 
pdr gene tee Service Lid. has 
er all the local adver — 
soster work for Matt 
Landau & Co., makers of Lanre a 
wes 
* * >. 
A from September |! 
aera itd. will handle the 
ot of Willlam Page & Co 
Lid distributors of hotel and 
“ equipment and houschold 


gods. Media used will be trade 
press, provincial press and direct 


NEW ACCOUNTS 


Pictorial Publicity Co.. Lid., have 
heen appointed agents for Sero 
calen ‘te ¢ Great Brita n and the 
Commonwealth The campaign 
will be launched in Canada in Sep- 
tember and «= advertising in the 
British Isles and Austrahs will start 
next January 

* > * 
Auger & Toerwer Ltd. are to 


handle advertimng for the Model 
Frock Co., Ltd., manufacturers and 
distributors of women’s wear Ad- 


vertisements are scheduled to appear 
in national dailies and Sunde; 
Starting next month 

> * * 

Donald Macdonald (Ad ertising) 
itd. (Manchester) hav been 
appointed to act for Edward Curran 
Engineering Lid mak of the 
Siude<Curran Crop D Plant 
Crown Composition Co.,  Ltd., 
makers of Special Purpose Paints 
and Cyril Bernstein Lid., makers of 
radio cabinets and <casional 
furniture 

— . 
New accounts acquired b 


Stuart 
= Ltd. (Leeds) includ “ harles 


Walker & Co., Lid., makers of 
leather sceessories for xtile and 
other industries, for wh chnical 


papers are being used. and Ulter 
(Bradford) Lid., proprictors§ of 

ter stomach tablets. with a 
scheme in the trade press and 
evening papers. As from September 
| this agency will be handling the 
advertising for British 1 
ducts Co., Lid... makers 
Titanium Onxide. Orders have 
been placed in trade and technical 
press 

* * * 

John Benington Ltd. hove been 

appointed — for =~ kki de Paris 
ume 


French per ochures and 
other sales ~~, matenal will 
be used together with the trade 
press 

* > * 


NEW _ ACCOUNTS (OVERSEAS) 

Advertising for the A n Motor 
Co., Ltd., m America has been 
placed in the hands of the British 


owned agency—Hewitt, Ogilvy, 
Benson Mather Inc. ( ormmenting 
on the move the American maga- 
zne Tide remarks Presumably 
the main reason is Hew Oxgilvy'’s 
affiliation with Aust British 


agency” (S. H. Benson Lid.) 
> + 
PUBLIC RELATIONS 
ACCOUNTS 
A. Fraser White & Associates 
Ltd. have been appointed for 
Lewoolin coats and suis. and the 
Coronet Restaurant. 
>. * * 
Auger & Terner Lid. (Glasgow) 


have been appointed the Scottish 
publicity agents for Sydocy Chaplin, 
film star son of Charlic Chaplin 


> * * 

Voice & Vision I'd. are to 
handle public relations on behalf 
Miles Griffen Co., 
makers of mobile showcards 
Geoffrey Rossiter, the inventor of 
the Miles Griffen system. has 
patented a method by which the 
mobiles, cach consisting of several 


moving units, can be packed flat 
hike ordinary showcards d sold at 
ompetitive prices. The company 


has already signed contracts wit 
Schweppes, Gillette raz Spillers 
and other national advertisers. 


NEW CAMPAIGNS 
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Dunlop keep ‘fine 
and dry’ theme 


A new national campaign con- 
unuing the “Fine and Dry” theme 
will be launched by the Dunlop 
Rubber Co., Lid. (Footwear Divi- 
sion) next month. Running through 
the autumn and winter it will 
feature wellingtons, “toddlers” and 
other “weatherbeaters.”” Both news- 
papers and magazines will be used. 
Agents: C. F. Higham Ltd. 

>. * > 

Twenty women’s journals with a 
total six-month circulation of twelve 
milhon will be used in a campaign 
for Lux—Lux underwear which ~y 
be launched carly in Septembe 
Blocks will be available for local 
press advertising. Women's papers to 
be used include Good Housekeeping, 
Woman and Home, Everywoman 
Housewife, Woman and Beauty 
Home Chat, Woman's Journal and 
Vogue. Trade press advertising has 
started. Scientific Ltd. 
recently took over this account. 

* . * 

Kippers are featured in a new 
poster campaign which has begun 
for the Herrings Industries Board. 
Slogan being used is “Enjoy a good 

H. 


meaty kipper.” Agents Ss. 
Benson Ltd. 
* * * 
All the big circulation women’s 


magazines will be used in a new 
scheme which starts this month for 
Coats Satinised thread. Full pages 
and half pages will be used. giow 
cards and broadsheets have been 
issued to the trade. Agents: Colman 
Prentis & Varley Ltd. 


* « 
Thomas Kerfoot & Co. have taken 
a half-page in the Daily Express for 
August 22 for their new Kerofil 
toothpaste and lozenge, a recently 
announced addition to the chloro- 
phyll market. Agents: J. K. 
Clayton Lid. (Manchester). 
. * * 


Eleys Advertising Utd. (Man- 
chester) are placing new schemes 
for Bee Hive towels and bedspreads, 
and Modern Mechanisation Ltd. 

* * > 

A series of full pages in engineer- 
ing, railway and technical publica- 
tions have been arranged by Stowe 
& Bowden Ltd. (Manchester) for 
the Tempered Spring Co., Ltd., 
makers of springs and pressings 
The same agency has also booked 
an extensive scheme for G. Brady 
& Co, Ltd, makers of roller 
shutters, lifts and hoists § in 


Canadian building. architectural, 
engineering and automotive press. 
* * * 


Skyways Ltd. planes carried the 
British athletic and horse teams, 
including Foxhunter, to and from 
Helsinki for the Olympic games. 
This point was featured in advertis- 
ing in the equestrian press last 
week New advertising is also 
appearing in aviation papers for 
Skyways which is claimed to have 
the bigeest fleet of four-engined 
aircraft in Europe. Agents: Robert 
Brandon & Partners Ltd. 


. . * 

New season bookings are being 
placed in the cleaning press for the 
Forster Dry Cleaning Co.., 
Agents: Phillips Advertising Ltd. 

> * * 

A new outdoor scheme has been 
launched for Fling, the soft drink. 
Advertisements are appearing on 


L.T. buses and Underground and 
British Railways in the London 
aren Agents 

Woolley Ltd. 


Napper, 
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fo years ago a woman founded 


Sweden's oldest agency 


Cricket 
Coronation cup 
match rained off 


Associated Newspapers Lid., the 
Daily Mail, Evening News, and 
Sunday Dispatch, were at home to 
the News Chronicle and Star on 
Sunday, at their new sports ground 
at Worcester Park, Surrey, on the 
occasion of the cricket match for 
the George Murray Coronation Cup 

Before the match the teams stood 
in silence for one minute as a tribute 
to the donor, the late George Murray 
who died recently. Bill Bramiey of 
Murray's was present to award the 
trophy but rain stopped play and 
the match was postponed until 
September 21 

Street's cricket team had a famous 
guest player for their game against 
Cross & Co., Ltd.. at Dunstable 
Ted Ditchburn, Tottenham and 
England goalkeeper. was using a 
safe pair of hands behind the 
stumps Cross Lid. won by one 
wicket. Streets 110. Cross Ltd. 111 
for 9. 

The fixture on Saturday, with 
Kearsley and Tonge Lid.. at Wan- 
stead. was abandoned through rain 
after Street's had scored 65-2 

Street's play The Times at 
Ravensbourne on Saturday and on 
Sunday have an all-day fixture at 
Chariwood, Surrey 

G. S$. Rovds cricket team beat 
Douglas Mullett’s XI (consisting of 
a mixed Fleet Street team) by 40 
runs at the University College 
School Old Boys Cricket Ground at 
Osterley. 


Club News 


Manchester 
Laurence Scott as 
new president 


Laurence Scott, chairman of the 
Manchester Guardian and Evening 
News Ltd.. chairman of the Press 
Association, and director of Reuters 
Lid.. is to be the new president of 
Manchester Publicity Association. 

At a council meeting of the Asso- 
ciation the retiring president. Eric 
Schofield, 
general man- 


N ¢ wspapers, 
M a n chester 
welcomed 
this new step 
in the devel- 


man of the 
A $58 ociation, 
Derek Roe, 
who also re- 


office thi 
year, expressed the Council's plea- 
sure at Mr. Scott's acceptance of 
presidential status. The installation 
will take place at the annual mect- 
ing on September 24. 


Laurence Scott 


OUNDED by « woman, 
Sweden's oldest advertising 


It was carly one Saturday 
morning in the summer of 1877 
that 37-year-old, unmarried Sofia 
Gumaclius hung up a modest sign 
reading “Nya Annonsbyran”™ (The 
New Advertising Agency) outside 
her two-room living quarters in 
the oldest part of Stockholm. 
Her capital consisted of 100 
kroner borrowed from her 
brother plus 35 kroner of her 
own savings. It covered only the 
barest of necessities 

Advertising agencies or agents 
had no great reputation for 
reliability at that time, and a 
woman in business was practically 
unheard of, thereby doubling 
newspapers’ suspicion of the 
newly-opened agency. 


Sofia Gumaelius’ tenacious 
spirit and determination, coupled 
with her acumen, pulled the 
agency successfully through the 
first discouraging months At 
the end of the first year she was 
able to hire a boy to run errands, 
and to move into larger quarters. 
The business began to grow, 
slowly. 

Only women were employed. 
Remembering well her own 
Struggles to attain a standing in 
the business world, Sofia Gumac- 
lius extended a helping hand to 
other young women struggling 
for independence. Even after the 
first 25 years there was only one 
male among the ™) women at 
Sofia Gumaclius’ advertising 
agency. It was several years later 
before this policy was relaxed 
Remaining actively on the job 
almost to the very end, Sofia 
Gumaclius died in 1915 at the age 
ot 75. She had seen her small 
effort grow into a good-sized, 
respected business 

Leadership of the agency 
passed on to Sofia’s 36-year-old 
nephew, Capt. Ernst Grafstrém. 
who, aware of the wider horizons 
opening up for the agency, devel- 
oped it further to meet the chal- 
lenge of the twenties As the 
largest advertising agency in the 
country it had unequalled re 
sources and organisation 


During World War Il Gumae- 


lius put its extensive facilities at 
the disposal of the Swedish 
Government to help promote 
patriotic campaigns as well as 


raise money and enlist volunteers | 


for Finland. 

To-day Gumaclius Advertising 
Agency is a modern, hard-hitting 
agency, active in almost every 
phase of modern advertising. A 
total of 250 people are employed 
a; the main office in Stockholm 
and the branch offices in Gothen- 
bure and Malmé 

Present managing director of 


Sofia Gumaelius who founded in 
1877 the Swedish agency carry- 


ing her name Oil-painting by 
Professor Axel Jungstedt 


Oouadien | is Frans ioe with 
Victor Wintzell and Olle Graft- 
strom as assistant managing 
directors, the latter carrying on 
the Gumaelius family traditions 
Among accounts handled are 
the Swedish Ford Motor Com 
pany (for the past 20 years), 
Chesebrough Manufacturing Co 
o* New York, Northam Warren 
Corporation (Cutex, Odo-Ro-No)}, 
imperial Chemical Industries; 
Scott & Turner (Andrews Liver 
Salt); J. & P. Coats (Chadwick's): 
Harding, Tilton & Hartley (Van 
Heusen); Parfumerie Bourjois. 
Paris; and Bisquit Dubouché & 
Co., Jarnac. 


B.LA. 


In an advertisement in our last 


issue, the new telephone number of | 


British & International Addressing 
Lid. was incorrectly - kt should 
have read: EUSton 5262 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


4 WEFOTL. ao 


SHOWCARDS 
window Bris 


Londow wi2 


POSTERS 
CUT-OUTS e& 


ATTENTION AGENTS | 


W you're on che look out for an outstand- 
‘ personality to provide a unique and 


CONVING sales promotion an 
notably for FOODSTUFFS, PATE T 
MEDICINES, COSMETICS, SPORTS. 


WEAR, or any other commodity per- 
taining to phyweal fitness and feminine 
charm. .. write : Box 14982 


Advertiser's Weekly, 180 Fleet St. £.C.4 


| 
a} 


j 
| 
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ADVERTISER'S WEEKLY 


Advertisement Rotes From 
THE PLUMBING TRADE JOURNAL CO. LTD. 
Cromford Mouse, Manchester 4 


The Paper they clamour ar with 
the local appeal. 
Bolton's Brightest Weekly and 
best for your advertising. 
80,000 readers weekly at a cost 
of approx. id. per 1,000. 
8)- per s.c.i. 
lf you wish to be up-to-date 
a“ must"’ for your 
appropriation. 
BOLTON STANDARD 
Victoria St., Bolton. Tel. 4742/3 
115 High Holborn, W.C.1. Chancery 6752/3 


1 Ost te ~~ 
x ye To pam TEN 
SILK IKSCREEN ARTS Le 


@7 SHIRLEY ROAD. CROTOOR 
AOOMSCOmeBeEt Ftat-s 
GHEST GRACE sPitOY SiR¥ 
CLEAN © SHARP EXPRESS 
RAFTS MAN\HP DELIVERY 


T. ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, $.W.1I 
Tel. Nos. Bettersea 5300 & 4686 


PADDINGTON 
ADVERTISING 


COMPA'NY 
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ADVERTISER'S WEEKLY 


We Hear— 


THAT @. H. Empson, managing organ with an article and photo- 
director of Auger & Turner Lid graphs dealing with properties of 
and W. Kers, managing director of uw . n the neighbourhood of 
Autu Display Organmation, left th s works, or with a series of 
his week for Zagreb a about individual properties 
1, 10 supervise the first * * 
vilion at the Zagreb Inter- TAT Holiday, American travel 
. Trade Faw which opens on and pleasure magazine, continucs to 
September 13 sul paential space buyers with 
bd e e sporting equipment, latest promotion 
THAT A. P. Wadsworth, eduor of shin sding a pair of dice. And 
the Manchester Guardian, was the * . * 
principal speaker at a luncheon THAT a British export advertiser 
organised = by th International wh ceived the dice immediately 
League for the Protection of Horses offered throw them with an 
ond held at Mottram (Cheshire) Eachane Control official the 
last Saturday stake to be a dollar allocation for 
hd ° e his A can advertising campaign 
THAT T W. Humphrey Lloyd Lid . * 
have produced an amusing little THAT one of the last jobs John 


llustrated folder to announce their Batten, advertising manager, Wat 
move to 6 Rupert Street, near Picea ney. ¢ Reid & Co Lid 
dilly Circus It is entitled “A und t he leaves Watney 
Moving Announcement.” on Augu 2, was press arrang 
. al . ments f the trip to Southampton 
THAT the administrative, media ind k of Sanders Watneyv's 12) 
snd creative departments of Richard year-old road coach, Red Rover 
Pous & Partners Lid., now at § . . 
Dowgate Hill, Cannon Street; and THAT Time-Life have commis 
the technical production, studio and sioned Henry Moore to do a stone 
copy departments, now at 6 Tudor screen for the fagade of their new 
Stree will move to Spenklin seven-story building in Bond Street 
House, 4-35 High Holborn, on * . 
Monday The direct mail depart THAT in a drive to capture export 
ment will follow on September § markets in the Commonwealth 
*. * * Standard Motor Co., Ltd., are to 
THAT the National Trust is willing build a large manufacturing plant 
to supply the editor of any house in Austraha where, since 1947, more 


THE HOME 


increase in reader interest 


appeal. 
Put it in your schedule NOW. 
Not all can be served but we will 
j do our best for early enquiries. 


| ROBERT 


( Adverti 
REVIEW PUBLICATIONS, 


sement Manager) 


RACING 


Telephone: CE Ntral 5593-4 


RACING 


AND COUNTRY 


REVIEW 


MAGAZINE 
for all sportsmen and women 


Editorial expansion gives a five fold 


corresponding increase in advertising 


A. YEOMANS 


; Station Buildings, New Bridge Street, E.C.4 


and a 


HITED 


All the countries in the world where 
his float which won a fir rice in the 
arnt 4 I arried mere / he 
hationa umes, and wa esigned 
han 60.000 Standard car been 
old 
. * _ 

THAT A. Edward Jones (joint 
managing director, Gee & Watson 
Lid.), chairman, British Direct Mail 
Advertising Association n the 
Royal Orthopacdic Hos; ccely 
ng treatmem for a slipped disc. It 

hoped that he may be able to 
leave hospital at the end of this 
week, though the wemring of a 
plast cast may be necessary for 
i wh 

* >. . 

THAT A. E. King, space buyer of 
Smiths’ Advertising Ag y Lid., 
und his daughter Pau! of the 


Observer foragn news “ 
entertained by B. J. Woutman ond 
1. H. Galavazi of de Askrant 


during their recent stay Amster- 
dam 

» . 
THAT Marconi M. radio 
equipment and aids | vigation 
are on display in the Shipping 


Hori 


and executed entirely 


Avoust 14, 1952 


Horlicks is sold were represented on 


Slough and Windsor District annual 
icks staff dressed in the various 
by Horlicks Ltd. 
Exhibition in the Manchester store 
of Lewis's Lid 
> > * 
THAT subscribers to the commercial 
travellers’ magazine, On the Road 


have this week received with their 
copy, a free sample of two razor 
blades manufactured by “Pal” of 
Hillington, Glasgow, enclosed in a 


24 in. x 34 in 
* 
THAT six dresses modelled 
new Tintex poster are worn 
members of the ballet of 


advertising folder 
7 * 


on a 
by 
“Show 


Time” which is being staged twice 
nightly on Southsea’s South Parade 
Pier The dresses, designed by 


Tintex Dyes Lid. are 
the singing of a new 
Tintex Girl.” 


worn during 
song—“The 


* * * 
THAT Donald 8S. MeKinnell, man 


aging director of Export Advertis- 
ing Service Lid.. who underwent 
an=«s operation last month for 


peritonitis, is making a good 
recovery and hopes to be back in 
action by the end of this month 


Legal and Gazette 


two associated moors 

acted as sole selling agent f 

that manufactured mina 

ane 
The statement of affairs showed liat 

ties of £2,318 against assets ‘« 
Failure had been attribu 

wor & 


scuu “ alee 

sts: and k 
manufac tur 

A rewyutos was passed | 
mem of Fredk Goodman a Mam, «of 
} Broad Street Buiidings. L ~eM Street 
E C.2. as hquidater, weether with a com 
mittee of imspection 

WILLS 
Sue Marrs Jown Metvin 


Aloeste W arwicks 
tor of the Universe. anda f 
¢ Naor Ive * 
left £451,084 Ids 4 grow 
i4s. Id. met value Duty paid 
Heaevtrow, of 46 Easthourne 
wer Willingdon. Sewn. former 
» manager { Glastow 
the Bulletin. and the Frenne 
eft 63.388 ts gross 
is Id met value 
WINDING-UP ORDER 
“Disee Pusircations | 2 Pem 


bridge Place Li 
Order July 21 
NEW COMPANIES 
Advertining Service Lid.. 6° § 
Lance. London, W T 


odon, W 2 “w nding up 


GAS 


Chancery 


studio, printing 


carricd on as 


ver nt mongae of 
advertising < 
nave © 


and manaecr 
a capital 
y A A. Zatouroff and 
M M. Zatouroff 
G. Warte Jupp Lrd., + | 
Street. London. S.E.1 


£1,000 
Lucienate 


ywdon Bridge 
jesian 


£1000 bers: J. B. V. Phillips and 
. Sear 

Led., 
63 Norfolk Street, Sheffield To acquire 
all the right, title, benefit and interest of 
the purchasers in an agreement between 
Denis J. Bradbury, Sydney W. Turner 
Wm. F. Northeng and Geo H. Eno and 
to carry on business of publishers 
printers engravers Nominal capital 
£1,000. Directors: S. W. Turner, S. J 
Bradbury, W Northend and G. H 
no 


(The above-mentioned particulars = 
take vey complied 
taken from the Daily Register 


Som, Ltd. © 
esr 116 Chancery Lane, 
C2) 


CHANGES OF ADDRESS 
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The first meeting ‘ 
Agtwooo (Disrtays) Lrp i4 Stafford t : N OS q 
: Road, Wallington, Surrey. senmakers ‘ —S oe 
was held on July W at Board of co ” rs: A. R. Glithero, R. \ 
Trade Offices, Strand, W < when the  Glithero, L. F. Hepworth and E. W 
; ! Official Receiver reported that the wind Sellings 
: ing-up order was made on ! ti) Zatco Ltd., 1% Basil Mansions. Basil 
4 The company was fornx n March Sur I 4 Sw General and 
1951, with a nominal and ed capital advertising 
* TT : | | a 
tf . n 
‘ ers , t » designers 
: A Nomina apita f M Dire re: G 
Imrie Jupp and Grace Jupp 
‘A Trym Display Services Lid. Bel! Barn 
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@ Continued from page 250 


Review of paper market | 


trends and prospects 


found in the reaction of the ulti- 
mate consumer of the end 
product; the publishers of news- 
papers and periodicals the 
genera! printer and the advertiser 
and packager in many countries 
arrived at the same conclusion at 
adout the same time-—-paper 
too expensive and was 
becoming a luxury. In 
buyers’ resistance was 
ened by the slump in the textile 
trades, which reacted quickly on 
the demand for packaging papers 
and which was followed by reces 
sion im other trades, causing a 
fall in demand over virtually the 
whole range of papers. It was 
not only the home demand which 
fell away Australia and other 
countries imposed culs in imports 
which have resulted in substan- 
tually less paper being sent over- 
seas in the later months of the 
year 

These developments led to sub- 
stantia! falls in the price of paper 
Some grades have been reduced 
by between £50 and £60 per ton 
in two stages, although for news 
print the decline has been appre- 
ciably less steep, because mechan 
ical pulp, the chief newsprint 
ingredient, has not fallen in price 
as much as chemical pulp. But 
in spite of these reductions, the 
demand for paper has not 
recovered. Stocks in printers’ and 
merchants’ hands remain high, 
and, with the anxiety about avail- 
ability of supplies removed, there 
has been no disposition to buy 
paper even at the lower prices. 
Even some of the newspapers 
have not used the extra consump 
tion recently permitted, no doubt 
because the price remains a 
deterrent factor 


Prices still falling 

It seems reasonably certain 
that prices have not yet touched 
bottom. As lower-priced pulp is 
processed in the mills, the 
finished product should cost less, 
even although costs of fuel, 
transport, etc., continue to rise. 

One of the D ggest question 
marks js concerned with supplies 
Britain has always needed to im- 
port appreciable quantities of 
paper and board to augment 
home production and Mr. Butler 
Chancellor of the Exchequer, 
estimates that as a result of the 
Government's import cuts this 
import will be about 50 per cent 
less in value in the last six 
months of 1952. The effects of 
the imtial cuts in imports, an- 
nounced in November last, are 
now becoming apparent in the 
import figures, as the following 
tables shows: 


1951 
Cwts 
1,782,911 
Jan.-June 


1952 
Owts 
911,760 


1951 
Cwrls 
8,819,248 


1952 
Cwts 
6,969 496 


When it is remembered that 
newsprint was excluded from the 
heensing regulations and that im- 
ports of this paper have in fact 
increased from 1,621,269 cwt. in 
the first half of 1951 to 2,486,372 
ewt. in the corresponding period 
this year, it follows that other 
types of paper have been 
drastically cut Kraft, grease- 
proof and various descriptions of 
boards have felt the full impact 
of the restricuions 

Not only is less paper «being 
imported, but it is reasonably 
certain that home production has 
fallen as a result of the recession 
There has been fairly substantial 
short time working in the paper 
mills and this is bound to be 
reflected in the output figures 


Increasing world demand 
There are already some slight 
signs that buyers of paper are 
becoming more interested in 
future supplies and, as existing 
stocks are worked off, this 
interest may well develop into a 
renewed demand. This is par- 
ticularly likely to occur if there 
is a general business revival in 
the autumn, as is confidently 
forecast. 
Other factors to be taken into 
account are the demands which 
will anse from the Coronation 
Art paper is likely to be wanted 
for many souvenir numbers of 
magazines and in many ways this 
historic event will stimulate the 
call for paper. In addition, 
countries such as Australia and 
New Zealand will soon have to 
replenish stocks which have 
fallen to a low level as a result 
of import cuts 
These considerations indicate 
that the paper market may 
again be marked by relative 
scarcity of supplies and the 
prudent buyer would do well 


Apart from factors of regional 
or local implication, there are 
broad trends of a world wide 
character which point to an in- 
creasing demand for paper. The 
teeming millions in Asia and 
Africa are learning to read and 
write As literacy increases, 
standards of living begin to rise 

a slow but steady process 
which connotes a continual ex- 
pansion in world consumption of 
It will be many years 
before the under-developed coun- 
tries come anywhere near self- 
sufficiency in paper supplies and 
British mills, with their long 
export experience, can confidently 
look forward to obtaining a fair 
share of this growing trade. For 
this reason, and in spite of the 
problems caused by cyclical ups 
and downs, the British paper in- 
dustry faces the future with hope 
and assurance. 


ADVERTISER'S WEEKLY 


A DECISIVE 


VOICE 


For a hundred years THE FIELD has been the 
leading authority on all subjects appertaining to 


the countryside. 


Its aim is to give a day-to-day 


picture of activities in Britain's villages to the men 
and women who dwell in them, to those tempor- 
arily or permanently living overseas and to those 
other exiles who must live in our great cities but 
whose minds and hearts are, nevertheless, centred 


outside. 


Every week THE FIELD presents informed 
articles on the operations on the farm and in the 
garden, the problems and pleasures of the country 
house and estate, the open air sports to which 
Britons are heirs and all those subjects so dear 
to the heart of the countryman and his wife 


THE FIELD reaches a wide and 


influential 


readership and if you advertise something which 
is of interest to the readers of THE FIELD, and 
that means very nearly everything under the sun, 
you can count on getting a wide and appreciative 
audience from people who can afford to buy what 


they want. 


Nothing can take the place of 


THE FIELD 


The Country Newspaper 


1943 
1944 
1945 
1946 
1947 
1948 
1949 
1950 
1951 


8 Stratton Street, London, W.!. 


1952 . . 30,967 


* Paper and fuel cuts 


A.B.C. CIRCULATION 
JANUARY — JUNE 

9,243 

9,426 
10,799 
11,337 
14,648 
19,772 
16,880* 
21,843 
25,753 
28,874 | 


In the 
last ten years 
the circulation has 
increased 
by more than 
200°%, but 
advertising rates 
by only 
0% 


“ee. 


ADVERTISEMENT MANAGER, MICHAEL RUVIGNY 


The Harmsworth Press Ltd. 


Tel. GRO. 3592 
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7m 


Jewish journal 


for Dublin 


The Jewish community in Dublin 
© publeh a monthly journal 
Halapid The Jewish Torch) ander 
the edvtorsmp of Bernard Shiliman, 
» leading counse! at the Irish Bar 
Fist maue will be published neat 
momwh as a Rosh Hashonah (New 
Year) numb Assured finance to 
guarantee went n for twelve 
month bering handled through 
The Dublin P : 829) Upper 
OC onnell Stree Dublin 
. * . 

The story of the cold war on the 
sr between the BBC. and Russia 
snd her satell yvuntres will be 

id for the firs ' na BBA 
publication Through the tron 
Curtain, vo lished as a supple 
men to Leadon Calling, on Sep 
tember | 

> . . 

Croddard-Lawrence & Co. have 
heen appointed advertisement man 
agers f The Houwseworker, organ 
of the National Lostitute of House- 
workers Lid from September 
sue onwards advertisement rates 
will be reduced A whole page, 
previously £15, will cost £10. Series 
discounts are abolished 

. . . 


Ihe thed Wemen Can Make ft 


will be published by the News 
Chronicle on September 10 1 tke 
previous issues, cach of which sold 
over a qua r of a milhon copes 
the publication will be a guide to a 


competinon for homecrafts 
. ° * 

The Colonial 
iid. have been 
represematives of 
magazine of he 
fishing 
twenty 


Technical Press 

ippownted London 
Pesca, a trade 
Latin American 
ndustry which circulates in 

Latin American countries 

. . * 

John Wayne, 

d by World Dhistri 

oth th will be 

sApence A 
has been 


comic 
win 
butors Lid. thw mo 
lng at 
campaign 


a monthly « 
publeity 
planned 
. . 

brom October the monthly 
British Jeweller Overseas will be 
juarterty The format 
will be increased from 74 im. x 64 in 
to It} mm a 8] om The publishers 
state that u will be read by over 
6.500 unporters and giving 
comple overage of every worth 
while m ark t m the world A 
Coronat will be included 
im the first 

. . * 

Specially expanded = for to 
morrow 's come — with the 
start of the English soccer scason 
Sporting Life Guide's 12. page Pools 
Supplement is being supperted by 
an vite publietty campaign m 
the nat und provin 
Subsequently Spe rting 
hroughor 


issued as a 


shippers 


on featu 


Pesurc 


SSLK 


Si VE 
onal, sporting 
cml press 
Life 

winter 


Pools 


CGunte Ww 
will carry the normal 4 page 
Supplement a permanent 
of the soccer season 

* * . 


feature 


Garraway Lid London, are 
publishers of Direct Cerrent, 
quarterly, the first msue of 
met with a favou cephon at 
an international clectrical confer 
ence in Paris, in June. Printed on 
glossy paper, Il in. « 8} im, it 
carried 28 pages of editorial, plus 


able re 


Publications News and Notes 


ad - nis on the inside covers 

i ck cove Pree: Ms. 6d 

™ P page rate £40 and pro 
. * . 

io I for Christmas” was the 

' zg of double-spread adver 

t he July issuc of The 

Hardware Journal of Australasia 

Pr Austrahan firm of toy 

t stressed the danger 

sige Of imported toys at 

cq) und suggesied that 

a nanufacturers would be 


hard ved to fill the gap 
. . al 


The Miai- inema, =i monthly 
\« sub-standard film users, 
ha npor suspended duc 
te r f poley by the pub- 
list Cinema Press Lid 
. 7 . 
Wireless & Electrical Trader is 
pu g three special numbers 
’ wh National Radio 
tx barls Cou first 
\ 6 will give advance 
“ ‘ he second (August 30) 
will mn a comprehensive show 
x “ul the third (September 
) how review 
* * * 


4 1 emony aboard the Blue 
R (mted States” at 
s , , he captain, Harry 
MI ¢. Commodore of the U nited 
S Lines. received a souvenir 


he hip from the News 
( Chromicte The presentation was 
eed “uf of (hist) newspaper 
by D ! Willis, news editor 

« story of the 
Atlantic 

* >. > 

! Rugby Leaguer, 4 weekly 
new xr which os entirely devoted 
football, will make 
ippearance on Satur 
the paper's fourth 


who 
liners 


reaking run 


. . . 

1 mnectian with the opening of 
he W Country's television trans- 
Weoenvon 1« s of fea 

i iz he third of which ap 
» Monday, has been run 
Bath A Wilts Chronicle & 
Announcements by local 
ippy d technical articles 
Hunt (wire room chief) 
i] he urea of north 
sS ‘ and Wi Mtshire have been 
f nu d 1 considerable 
v f advertiwing by manufac 
’ Soturday s Somerset County 
Garette headed a composite page of 
ad uivertisemems with a block 
¥ g ac with the 
word Television in the West" de 
Pp { emitted from a 
K screen on which a foot- 
ball match ts shown im progress. 


Herald. 


oss the page 


iAINSL rays 


vision 
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CLASSIFIED ADVERTISEMENTS 


1952 


o 


Is this up your street? 
required for sound lucrative proposi- 
One of oor dient is king foe von me a em for liwe man with 
expenence outdoor advertising in 
jue 11-4 ic" nm nt nf 
sone Co © . ~ London area Liberal commission 
mat (Berd scl acm = tock Write full particulars to 
after production details ’ will 
report direct to the Managing WILLIAMS a! Ae 
Director, Some familiarity with the 79 Baker Street, ° 
mtor acesmory business <¢ an - 
advantage, but what mainly DO YOU THINK you can *e!! space? I 
sO, space saleamen wanted at 134 per 
mt hi t act upo 
— - ’oe ny - wrong cent commission. Apply direct to M_Y 
iatructions esmstentiouty sad i Advertising, 117 Old Sweet, London 
ecntly The salary fered is EC! hone LONdon Wall 9771 
around £500 Write the first CLErkenwel! 739! 
imtance to —_— <CTION MAN required by busy 
adon Agency handling ndustrial 
THE WARREN SEYMOUR COMPANY LTD., no Must be fully experienced 
45 Russell Square, London, WC | © take over the compicte handling of a 
number of accounts Write stating age 


and salary required to 
Box 4945 Ad Weekly 180 Fleet St EC4 


COLOURIST for Display and Bromide 


EXPANDING MANUFACTURING 
ELECTRICAL ENGINEERS = require 


yY ee-Publc man as Prints Permanency good worker 
Promotion Assistan who after #0 hour week Hymers, 17 Clifford 
od of training, wilt t sponsible Streaa, WI 
for the production of ad sing and WELL KNOWN OUTDOOR ADVER 
sales IMerature ulg have TISING Company has vacancy for 
had some practica a sales Executive with @ sound experience and 
promotion. prefera’ echnica general Knowledge of Poster Sites. to 
ature Write giving fu details of coool representatives Applications 
education, ciperfence eh n conf giving full details of experience, age 
jence t and salary required 
Box 4944 Ad Weekly 180 t 4 Box 4624 Ad. Weekly 180 Fieet St EC4 
PROGRESSIVE WEST END AGENCY COPY WRITER-ADEAS man required by 
requires ata artust (ma with all medium sized Agency ocar Fiect Sweet. 
found experience including = icttering age not over W Write salary, age and 
Good prospects ast experience 
Box 4915 Ad Weekly 180 Fleet St BC4 = 4902 Ad. Weekly 199 F'oet St ECS 


LAMBE & ROBINSON 


have the following vacancies. Each represents a 
job with better than usual prospects for the 
right applicant 


SENIOR ACCOUNT EXECUTIVE 
Wide experience in the handling of nationally 
advertised consumer products essential. Age 
under 40. We have set no limit to salary, which 
will be commensurate with ability and ex- 
perience. 


SENIOR COPYWRITER 

A man who uses the simple words that women 
understand, who can stick closely to his brief 
without becoming dull, who derives satisfaction 
from writing advertisements that sell. Salary in 
accordance with ability. 


Please make your first application in writing, 
giving brief autobiographical details, to 


THE MANAGING DIRECTOR 
LAMBE & ROBINSON LIMITED SCEPTRE HOUSE 
169 REGENT STREET, LONDON, W.1! 


| ; 
bad PeCSCés ml es 
% 
APPOINTMENTS WANTED. &. per Gee, 55%. per o—_y oom = A 
classifications, 4. per lime, 455. per dpiny panel inch. Minkwem, 3 nes. Box No. 
advertineme ats seven imertions MUST BE PREPAID. Address: “Advertiner’s 
= Weekly,” 186 Fleet Street, Leadon, ECA. CHAscery 8644 (Ex. 25) 
a ___ APPOINTMENTS VACANT e 
- Situations Vacant: “The engagement of persous answering these adverthements must 
be made through a Local Office of the Ministry of Labour or » Scheduled Employment 4 
Agency @ the applicant i s man aged 16-64 inclusive or a womens aged 16-59 tnctusive a 
wuless be or me, of the employment, & excepted from the provisions of the , 
Notification of Vacancies Order 1952." 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 
| 


CREATIVE 
COPYWRITER 


Downtons Ltd. require 
the services of an 
experienced copywriter 
to work with a 
creative team. 

This is a responsible 
position offering an 
exceptional opportunity 
with an established 
and progressive agency. 
Write giving details 

of experience, age 

and commencing salary 


required to : 


DOWNTONS LTD. 
Temple Bar House 
Fleet Street 

London, E.C.4 


ARTIST A further vacancy cxists duc 
to expansion for First Clas General 
Artist with London Studio 


conditions Write in fest instance age 
salary cxpected to 
Box 4948 Ad Weekly 180 Fleet & ECs 
TECHNICAL WRITER required. Writing 
ability combined with adequate tech- 


nical beckground. General mechanical, 


electrical engineering. ‘(including cicc- 
tronics) Knowledge. Aircraft or marine 
instrument cxperience an advantage. 


Apply with full details of caperience 
and salary required to: Personne! a 
agect Sperry Gyroscope Com 
Limited, Great West Road, Br ord. 
Middlesex. 

ADVERTISING CANVASSER wanted 
by National Organisation. Basic salary 
and expenses. plus commission. Man 
of tact. integrity and enthusiasm essce- 
tial. Mast be willing | — Send 
details of age and exper 
Box 4936 Ad. Weekly 180° Fleet St BCS 


COPY IDEAS 
MAN 
required by 
LEADING WEST-END AGENCY 


He will be required to work on a wide 

of accounts, some of them tech- 
nical, and should preferably have had 
previous agency experience. He will 
have the ability to dig out facts and 
translate them into live and interesting 
advertisements and literature No spec:- 
mens at this stage but write giving 
qualifications and salary required to Art 
Ovrector 


Box 5000 
Advertiser's Weekly 188 Fleet S$ EC4 


ARTIST of all-round sbility required to 
in studio of N. London Colour 
inters Finished stilidife and lettcring 
essential. Write to 

Box 4929 Ad. Weekly 180 Flect St BC4 


ASSISTANT (mat wanted in our 


Space Buy® dcpapiment Previow 
ciperiemec cweniia Good opportunity 
for advancement Apely either by 
leer of m person to Buyer 
Alfred Bates A Son Led., 16 Pleet 
Sweet, London. EC 4 


ARTIST, first <iow \eterer and general 
designer req i by high cas Colour 
Printers, London. must be quick clean 


Box 4987 Ad Woekly 180 Fleet St BCs 
YOUNG SPACESALESMEN requred © 

Smal)-Dusplas Adverusement Depart 

mem of wel-ioown Ficet Sereet group 
pubishing companics 
This & an Opportunny for 4 young man 
to an humsecif in pubisnhing 
Salary t647 per week. which will be 
mereased a5 0m a6 results warrant 
Particulars of age and experience, ip 
Mrict confidence & 
Box 4980 Ad Weekly 180 Fleet St ECS 


——_ YOU AN EYE FOR SITES! 

Experienced Site Finders required by 
Outdoor Advertising sation, 
operating in London and Provinces, 
Permanent positions offering generous 
salary and excellent possibilities are 
available to the right men. Commussion 
and expenses paid. Write, giving full 


details to = 
& Weently 180 Fleet 6: ECS 


FIRST CLASS ALLROUND COM. 
MERCIAL ARTIST with sound Agemy 
experience required by teading Picet 
Street Agency Write, giving details of 
caupericnce, age and salary required 
No speomens in first invtance Studio 
Manager 
Box 4968 Ad Weekly 180 Pleet St BC4 

OUTDOOR ADVERTISING COMPANY 
requmes keen man with knowledge of 
the busines for sign inspection: is 
Greater London Area Experience in 
sign construction methods will be ao 

ust be ahic to drive. Own car 
an advantage La full partieulars 
and anlary requ 


Box 497! Ad Weekly 180 Fleet St BC4 


STUDIO IRWIN 


HAVE VACANCY FOR 
LAYOUT 
ARTIST 


Excellent opportunity 
for the right man. 
Write giving particu- 
lars experience, age and 
salary required. All let- 
ters will be answered. 


STUDIO IRWIN LIMITED 


Irwin House, Gough Square, 
London, E.C.4 


a YY MEDICINE MANU. 
TURERS rcquire man aged 16 wo 
rf with experience in sefling and adver 
timing, particularly copy-writing Must 
oe versatile and willing to study all 
facets of sciling in both home and 
Should be free to 
travel and keen © progres in & pow 
tion where prowpects for a comcentious 
man are cxceptionally good _ age 
experience and salary requir 
om 4978 Ad Weekly ‘a0 Fleet St BCs 
experienced Mail-order 
required immediately by 
asemxy W aist senor 
eascemive run troubicsome 
Must be keen worker not afraid of 


scissors «and = = paste! Write sating 
experience, age. salary caupected and 
when free 


_ Box 4979 Ad. Weekly 180 Fleet St BC4 
MEDILUM-SIZED WEST END Adverts 
ina Agency requires Lady Assimant for 
media department Typing cwecntia! 
Write, giving details of cxuperience, etc 


to 
Box 4972 Ad. Weekly 180 Fleet St BC4 


| 


’Phone your Classifieds to CHA 8844 (Ex 23) 


Graham & Gillies 


want an 
ACCOUNT EXECUTIVE 


Because of increasing business, we need an additional 
Account Executive. We would prefer a man of about 
He must have 
intimate knowledge of detailed advertising account 


35 who has come up the hard way. 


administration and current experience as an Executive 


handling National business t 
and an ‘ 
? 


ASSISTANT 
SPACE BUYER 


He should be an experienced media man in his early 
thirties, with an up-to-date and intimate knowledge 
of British media. 
experience of media planning and space buying and 
be accustomed to working on his own initiative. 


He should have had extensive 


Write, in confidence, stating qualifications, age and 


salary expected, to 


THE PERSONNEL Director 


GRAHAM & GILLIES LIMITED 
37 Golden Square, London, W.1 


PORE OTE tee ate cca ON ON IES 


ENDORSE YOUR ENVELOPE “EXECUTIVE O8 “MEDIA” AS APPROPRIATE 


The following are our CLIENTS: — 


ROSE'S LIME JUICE 
ROSE'S FRUIT SQUASHES 
ROSE'S LIME MARMALADE 
DUBONNET APERITIF 
GRAND MARNIER 


DUNCAN CHOCOLATES 
GRAY DUNN BISCUITS 
KELTON WATCHES 
ROTHMAN'S CIGARETTES (0° SEAS) 
CHILEAN TODINE ED. BUREAL 
PALOMINO SHERRY NITRATE CORPORATION OF CHILE 
MANFIELD SHOES GOLDEN EAGLE KNITTING WOOLS 
DE LA RUE (PLASTICS GROUP) S. MAW SON AND SONS LTD 
LYTOS BREAD C.B. AND COURT ROYAL CORSETS 
MCEWAN’'S BEERS TAYLOR-WOODS STOCKINGS 
COATES CIDER OBO. W. KING LTD 
“TIBS’ CAT POWDERS “TOPSY' BREAD 
HENLEY TYRES VALAY INDUSTRIES 
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CLASSIFIED ADVERTISEMENTS 


Y mua te a -— CONTROL ASSISTANT. The chances 
care rows Production Vecest: “ cagagracnt perwee img these of ma . ~ Bg 
ym a i A? el - 

Aecncy @ the applicant & o man aged 1544 inclusive of & woman aged 16-59 tnchusive 
aime be or @e, of Ge employment, & cxcepted from the proviicns of te 
Netification of Vacancies Order 1951." 


facie covert men APPOINTMENTS VACANT 


stating age and cuperience to Searetary 
Sameun (larks 41. Mortomer Seurect bar by MAN wanted C 
Advertsing Agemy 
A NEW GROUP moercoced Me eas 
c t Set m 
> ai ame Arteu and Demencrs & being t vn menme 
rmanency) for 


— | Setads of cuperictmec. age and 5 salary 
e | 
(2) Members 


jing 4 similar stands 


Ae 
= Oe AS Weekly 180 Fleet Se BCS 
KEEN YOUNG MAN 
wanted for ' 
department onale - Mt 


to 
Ad Weekly 18 Fleet St BC4 


. ) 
mbcmhip of 


avmtanc mane ot such time os further applicants cas ted withow WANTED 
« ; os © < | 
| Ad Weekly 180 Fleet St BCs ae oe ~ ay 7 oe A GOOD 


Lz hat<lass design and tration serve, while furthering the ‘‘ NUMBER THREE” 
4 Widen should in 4 . be . . i j , 
SHOWCARDS CUT-OUTS scat of ean, eupanense ona on uid be addrensed to Sma 1 Agency. fully recognised 
requ a man { character and 
We require a person in our sales THE DAVID PRESTON DESIGN GROUP diverse Advertising talents 
omfice capabie giving technica 2 . Manager Accounts Exccutry 
information to the factory for 123 PALL MALL LONDON s.w.! oe adie 
costing and production, and able — a oe 
to deal with clients’ queries at a mimes YOUNG JOURNALIST, axed 20-25. | oe ee Sen See 
cutaenetiens inant. Chemkin potion ~ ise ” va required for the pr & t { — nt — and 
J of b t« mma n LL 
tical knowledge of litho, letter- ‘4 t printing and typ ; EpaR rite tui ond tome tri to _ 
press, silkscreening, and mount- dnert PE ae aed = ~ o a 
ing and cutting processes. Excel- ‘ — ; (lg Box 498! 
lent position with progressive - 7 hs ~~ — : om : : Cys oe —— 
London Company 


Box 498 Ad. Weekly 


st JUNIOR FRODUCTION ASSISTANT 
Box 4966 Assis NT AD ERTISEMENT MAN Ben 3500 Ae cet 
Advertiser's Weekly 180 Fleet 61 £04 bere neunes = Brian Experienced AN IMMEDIATE OPENING 
' s Mw : ' ‘ y ntelligent Typist for Acc 5 
We - . ment of important Advertis 
POSTER ADVERTISING VACANCIES - - x é CREATIVE Accuracy and aptitude for figures 
em poster Impectors ust oe ~ > / - tia Agency cxupericnce an advantage 
’ 1 know ledec Midlands and , y . 


‘ee ams PRODUCTION || 292 Go0e5 
Sueew 110 Old Broad y Write 


n giving details 


. ag mee ae See Pores 
_AP oS a. Baker & C LW, 
EXPERIENCED LETTERING | ARTIST MAN >) ‘Chancery Lane, W.C2 

fos studio weno giving dea 


quecd a required LARGE INDUSTRIAL ORGANISA- 
x 49°94 Ad Weekly 180 Pleet St BCs B. ”" 4914 "ad Weekly "180 Fleet St BC4 Wanted by London Agency 1 with factory im South 


advertising manager 
a first class Creative Pro- 


duction man, fully experi 


enced in writing copy for 
proprietary medicine ad 


vertising Good working 

ON 0 PR $s knowledge of mechanical 
THE L D N E EXCHANGE production is also an essen 
tial qualification Write, 
Stating age accounts 


d handled, present post and 

nee S a salary required 1 the 

Managing monn OSBORN ia 
Box 2 


Advertiser's Weekly gh Fleet St ECE 


senior copywriter was as es || PEACOCK 


be teat ed in strict confi 


Gence to 
Box 4988 Ad. Weekly 180 Fieet St BCs 


y-known 
. 


Good salary (London) 


require a 
His past work over a wide range of products 


Ar Show . pat : a 
will reveal a shrewd merchandising sense and j afideme stating experi WOMAN 


: ‘ Fleet St BC4 
creative versatility 7 


city mare Zs rusina on COPYWRITER 


Agency experience and 


well-known products. A letter, please, in the ited Mh ability to write essential, 
ne bebilt Y : Apply in writing to 
first instance; give age, details of experience \ ° 


He will enjoy co-operating and collaborating 


iN a creative team working on a group of 


and salary required and address to / ~ B Seed  apety Creative Director 
47 Cannon Street, E.C.4 


comp 6, bape Press Exchange Led, jox 497% Ad Weekly YOUNG MAN, 2? cli educated 
110 St. Martin’s Lane, WQQ PRODUCTION MAN class) fo keen, with initia advertising 


of French. 

Advertising Depart- 

known Pharmaceutical 

VC 1 Apply aiving full 

and salary required to Personnei 


< ? = anager 
Ad. Weekly 1* et St BCS | Box 4984 Ad. Weekly 180 Fleet St BC4 


’Phone your Classifieds to CHA 8844 (Ex 25) 
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2 need wide advertising cxperience It ’ 
ie’ i s desirable that he should also have 
ey some marketing sense and some knowt- , 
- i ige of public relations and sales pro- 
motion Fare out (including family) ; 
wil be paid and shipment of furnirur 
rs | The salary wil ne up with qualifka 
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CLASSIFIED ADVERTISEMENTS 


PRODUCTION MAN with previous 


& good knowleds 


Typefaces ang capable 
class Sales | teraterc 
mion Agency Gow’ 
Mtcred t firut class man. Write 


required 
Box 446. "ad Weekly 180 Pieet 


Sw BCS 


RETOUCHER 


of highest standards wanted 

by Wadham Artists 

for good work on a free 

lance basis. Write, phone 

or call with specimens: 
WADHAM ARTISTS 
Wardrobe Court 


146a Queen Victoria Street, E.C.4 
CiTy 1144 


GENERAL ARTIST, pomariy te few 
Clams tocntke ctou Dut al» abi 
finished me drawings in 

salary for really tptop 

rmancmy if entirely sunabic 

a wD & s Start at 


Box 4970 Ad. Weekly 180 Fleet St BC4 
— JUNIOR ARTIST, otcrested 
et require 


tering am at do tor 
Ads sing Department of City firm 
Ja « tck ‘ Wrtc giving 


training so far, but do am 
any specomen 
Box 1506 Ad. We kiy 180 Fleet St bcs 


SECRETARY equired by Managing 
Director { growing Mayfair Agency 
This & & post for 4 young woman with 
personality and a keenly interested 


APPOINTMENTS WANTED 


TYPOGRAPHER 


Aged 30 Seeks progressive position in 
Agency on advertisement production 
Practical experience of all printing pro- 
cesses and presentation of advertise- 
ments, booklets, etc. Please write: 


Box 2502 
Advertiser's Weekly 180 Fleet St EC4 


AMBETIOU: S, well-cducated young gir! 
requacs tuation as trainee copywriter 
n N tiungham arca 


Box 4957 Ad. Weekly 180 Fleet St: BC4 


A YERY EXPERIENCED COPY. 
VISLALISER gad at yperation 
and with plenty of sound ideas, woud 

¢ to contact good Agency, Studio or 


with view to cngage 


Box 4958 Ad Weekly 180 Fleet Si ECS 
ARTIST LETTERER speciaiming im pre 
veew cnlargements and adaptation: of 
quality material to any size, secks 


ne 
Box 499 Ad Weekly 180 Fleet St BCs 
sRORTRANS TYPtsts. Private 
he. rv 


taries, ¢ ! u are in_urgent 
need of statt ntact Embassy Bureau 
Excel House, Whitombe Street, W.C 2 


Te WN at ly BLIcitTy a 
Gradu i t secks new A 
pas en t on eratute i. %.. 
tung shibiben ‘esi en. technical sales. 


Box 4%! "Ad Weekly 180 Fleet St BC4 


GIRL, 19. goog education. wide genera 

n st, secks employment for natura 
sketching 
tive work 

and unconventiona. 
bel Longbridge.” V na 
Macclesficid Cheshire Macctesheld 
3079 

LETTERING and general are. keen 


young and cuperienced, secks promuing 


Ma 1 Goa weanwcr 
Box 4989 Ad. Weekly 180 Pieet St BC4 


APPOINTMENTS WANTED 


eS i GENERAL ARTIST. 
etter @youl, typography. socks pos. 
noo in » Lendoe arca 
Box 4991 Ad Weekly 180 Fleet S& BCs 
YOUNG MAN of 70 requires cerica! 
od of Messengcr work Good hand- 


Box 4962 Ad. Weekly 180 Pleet St BCS 
YOUNG MAN, 2 


aJdvcrimsemen 


formerly 
depart mcm 
“pany. now studying for 


arm (6 


ter 
Bow or Ad, Wieck y 
COMMERCIAL 
dean 


180 Fleet St ECs 


rr ot Ww 
cate and man 

DEPARTMENT for 

own stocks and plac 

included for reasonabic offer 

Box 2504 Ad Weekly 180 Ficet St BC4 


vu wo DESIG NER 
acmy cxperene abona 
Ar buying. estimating, brief 
img, studio Managemem, woud welcome 
change offering greaictr opportunities for 
mitiative and OO-Operstive team work 
Box 4992 Ad Woekly 180 Fleet St BCs 


LAYOUT «& my line, I'm 


years 


sound 
al 


versat 


o good work 
Box 4993 Ad. Weekly 180 Plect S& ECs 


EXPERIENCED commercial artist adver 
tung designer secks position. preferably 
London clectric engincers Used w 
compicte production respomsib@my tech 
mica! trade press advertming. ca’ 
iMatruction booklets, etc 


job from the word ~ 
gence. ccomomy. and the ability to 
develop original ideas. Salary range 


1600-4700 


Box 4994 Ad Weekly 180 Fleet St BOs 


you NG GRADL —, « editoria! produc 
tion experience | unk, wan 
greater scope m on “comene al duties 


Box 4995 Ad. Weekly 180 Fleet St EC4 
—_ co attag hl EXECUTIVE. At present 


ager large firm in London 
Good all-round background 
@ secking similar POsition county town 
Box 2508 Ad Weekly 180 Pleet St Bc4 


ENERGETIC MAN (50). broad advertise 
me cxupericnce plus sound agency back 
ound desires position med um 
weigh accounts cieculuve in larec 
agency Of as general manager of smalicr 
concern, but othe’ propositions not 
excluded. London only 

Box 2509 Ad. Weekly 180 Fleet St BCs 


REE LANCE SERVICES 


FIRST CLASS 
FASHION 


We are looking for a free lance 
| | women's fashion artist whose 
work, although accurate enough 

for mail order catalogues, is 
right out of the ordinary groove | | 
of mail order work. If your work | | 
is really first class, please reply | 


to 


Box 4684 
Advertiser's Weekly 186 Fleet St EC4 


WIDELY READ Technical Author and 
} journalist will prepare copy for instruc- 
tional brochures. manuals, ck, electrics 
mechanics, models etc Ernest 
Carter, Upper Warlingham 2745 } 


The services of free-lance figure | | 

artists required for advertising | | 

and illustration work. Experi- 

enced persons only. Apply | 
Box 4965 

Advertiser's Weekly 180 Fleet St EC4 


COPYWRITER and layout, free lance 
Small Agency has occasional work 


te 
| Box 4963 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


bef ng ~4 ay firw am retoucker. 
an © part time 


bee on “ad Weekly 180 Pieet & Eu 


BUSINESS OPPORTUNITIES 


PARTNER WANTED. 
ek 


Experienced 
for partner 
tring in 


gue dc 
Po mesitility start 
ty busin 


INVESTOR Gt ARANTEED & per cont 
advertsing revenue of 
in prospect. Larger 
active interest What 


Book Jackets, Advertising Folders, 
photoltho of tletr 


fine Colour Primers Bour: 
T 


INFLUENTIAL 
prepared to take a4 majority imteres 


SHOW CARDS, CUT-OUTS, I 


certain few accouns totalling up tw 
£120,000 pa. but & not . 
any Dut & majority holding in an active 
firm with sound staff set up. sdequate 

s cipanshom 
Send the 


Box "959 "Ad Weekly 

TWO ROOMS © atverivine agency 
suitable as studios Strand 
a week cach. Ren free 
etrreduction of equivalem 
business 


Box 4954 Ad. Weekly 180 Pleet St BC4 


amount of 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


WOMAN WEStES to make sound invest 
ment in growing agency OF any ailyine 
erably London, but Provinces 


bow « 45 Ad Weekly 180 Pleet St BOS 
CRGV INT TA AGENCY «0h London 
— and enclous of acouunts 
would —--4 amaigamation of these 
awets wah another ageny (Provincal 
_ wh) desing to develop in Low 
preferred 
Weekly 180 Pleet St BOS 
SOLTH AFRICA. 
equired for Inccenune and 
Rayos, Cotton, 
me 


and «=6OW < re Yar and 
t inwsned "G ~ais (Socks, Hat. Ties. 
Scarves, Underwear), Suiting, Hard- 


= Crockery, Wr 
Bae DURBAN, “south Africa 


PRINTERS 


COUNTRY PRINTERS with 
equipment have capecity =. aa 
additiona praducvon of Howe 
Journals, Periodicals, etc. Really 4 


quotations given for contracts 
mens of quality readily sent. Bos oe 
J ougtin Advertsing ind. 73 High 
Street. Cheime 

wine PRINTING Highest 
work af a mnpetitive price 
sheets, brochures, labels, showcards, 


gee West Yorkshire pristing Co 
joorge Street. Wakefie 


wi ANNOUNCEMENT 


See August 7 issue of Advertiser's 
Weekly, pages 242, 243 and 244 
for the Advertising Services & 
Supplies Section. September 
4 will be the next issue, con- 
taining these Services. 


i COuses . | 


be held on Tuesday 
consisting of three papers, 
the morning of Wednesday, 


the afternoon of Wednesday 
of Thursday, December 18 


Dublin, 


ings for students for the 


Full 


ber 12), 


Lectures will be given at the 
September to the middle of December 


particulars of the lectures, 
together with entry forms (which must be returned by Novem- 
may be obtained from the Education Officer. 


THE INSTITUTE OF 
PRACTITIONERS IN ADVERTISING 


44 BELGRAVE SQUARE, LONDON, S.W.I. (SLOene 0494) 


INSTITUTE OF INCORPORATED PRACTITIONERS 
IN ADVERTISING 


EXAMINATIONS 
for Associate Membership 
1952 


The Intermediate Examination, consisting of two papers, will 
December 16, and the Final Examination, 
on Tuesday, 

December 17. 
the Final Examination will be examined viva voce on either 

December 17, 
The cxaminations will take place 
in London and Glasgow, and also in Manchester, 
or elsewhere if ther: 


December 16, and 
Candidates for 


or the morning 


Birmingham, 


are sufficient candidates. 


Institute from the middle of 


on Wednesday even- 


Intermediate Examination, and on 
Thursday evenings for students for the Final Examination. 
Books may be borrowed from the Institute's Library, and 
can be sent by post to students living outside the London area. 


examinations and library, 


INCORPORATED 


’Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Advertiser's 


THuwspay, Auou'st 14, 1952 


S. a copy 

52/6 a year 

Post free 
$5/- 


The day’s pleasure ... 


Not the least famous or least loved 
part of The Times is the daily 
Crossword Puzzle on the back page. 
In the solving of its cryptic clues, 
eminent heads have been scratched, 
scholarly brows have been furrowed. 
It is the pleasantest relief, in the 
world as it is to-day, to take leave 
temporarily of disturbing news and 
“do” The Times Crossword. Here 
is a daily task which carries no 
reward other than the virtue of having 
accomplished it. 


THE TIMES 

Daily Price 4d. 

THE TIMES LITERARY SUPPLEMENT 
Every Friday Price 6d. 


THE TIMES EDUCATIONAL SUPPLEMEN! 

Every Friday Price 4d. 

THE TIMES WEEKLY REVIEW 

Every Thursday Price 6d. 

THE TIMES REVIEW OF INDUSTRY 

First Wednesday of Every Month Price \s 
THE TIMES BRITISH COLONIES REVIEW 
Quarterly Price 6d. 

THE TIMES SCIENCE REVIEW 

Quarterly Price 6d 


THE TIMES AGRICULTURAL 
Quarterly Price 6d 


REVIEW 


STOP PRESS 


WORK AT HOME 
FRAUD CHARGES 


Hearing continues to-day (Thurs- 
| day) at Great Yarmouth of charges 
against five men who are accused 
of conspiring together to cheat and 
defraud are -_ false pretences in 

“home work” 


are Clifford 
(40) of Gorleston; 
Nichols (35) of Yarmouth; 
Francis Davies (42) of Gorleston; 
Eric Hudson (32) of Winterton, 
Norfolk; and Frank Horn (55) of 
Gorteston. 

Evidence of answering advertise- 
ments in local newspapers asking 
for “a few local people to olen 
envelopes, circulars etc. for a publi 
city campaign,” and offering good 
pay has been given by many wit- 
nesses from all parts of country. 
They alleged they were offered work 
other than clerical and a number 
stated that return of their depowt 
was refused. 


WORLD PLACINGS 
FOR OIL AD. 
Week-end = aanouncement 
Anglo-lranian 
after pronouncement by 
national Court of Justice on Persia 
oil dispute followed by world- > 
in many | . S&S 
Benson Ltd. handling ~~ #4 in 
this country and in some American 
Mather & Crowther 
»ciates placed 


Hartley 


in over countries. 


RADIO SHOW ADS. 


Press ad. appropriation for Radio 
Show is post-war record. Continaity 


5 Agents, 
Rumble, Crowther & Nicholas be- 
lieve this is first use of continuity 
strip for exhibition pubtictiy. 


DUBLIN STRIKE 


By majority vote 2,000 members 
of Irish Women Workers’ Union 
have rejected Labour (Court's recom- 
mendation of wage increase, though 
four other unions involved in five- 
weeks-old printers strike are willing 
accept Court award. Indefinite ex- 
tension of stoppage may result. 


All entries for annual competi- 
tions organised Display Pro- 
ducers & Screen Printers Association 
are to be put on show at Colour 
Council's headquarters in December 
it was pam at Association's 

ath! eting yesterday. 


E. G. Maral, « eates manager, 
Hi associated 


for the 


Published the Proprietors, BUSINESS PUBLICATIONS, Ltd. at their office at 180, Fleet Street, London, E.C.4 
y dA. 4, 1952. Printed in England by Staples Printers Limited at their Great Titchfield Street, London, 


(Phone: Chancery 8844.) 
establishment. 
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